SECOND  CLASS  P.  O.  ENTRY 


HONORED 

BY 

THE  BEST 


CARTOONIST  OF  THE  YEAR 

Mell  Lazarus,  creator,  writer  and  artist  of  “Momma”  and  “Miss 
Peach,”  proudly  displays  the  36th  annual  Reuben  award,  presented  to 
him  by  the  National  Cartoonists  Society. 


Warmest  Congratulations,  Mell! 
From  your  fans  at  Field. 
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How  to  identify  a  faceless  mass  market 

Harte-Hanks’  newspaper  in  Anderson,  South  has  just  been  awarded  First  Prize  for  Newspaper 

Carolina,  the  INDEPENDENT-MAIL,  knows  how  Research  in  the  1981  Editor  &  Publisher  Promo- 


to  use  market  research.  Their  distinctive  ap¬ 
proach  to  segmenting  readers  and  nonreaders  in 
order  to  focus  on  the  true  potential  readers  has 
not  only  improved  the  editorial  content  of  the  pa¬ 
per  but  also  enhanced  the  advertising  solicitation. 

The  research  methodology,  questionnaire 
structure  and  application  of  the  information  have 
been  recognized  by  national  newspaper  peers  as 
unique  and  effective.  The  INDEPENDENT-MAIL 


tion  Awards  for  circulation  15,000  -  50,000. 

"The  real  winners,”  publisher  John  Ginn  noted, 
"are  the  communities  we  serve  in  South  Carolina 
and  Georgia.  By  regularly  and  accurately  measur¬ 
ing  the  attitudes  of  readers  and  nonreaders,  we 
respond  to  very  specific  and  changing  informa¬ 
tional  needs.” 

At  Harte-Hanks  we  think  that’s  the  primary  re¬ 
sponsibility  of  a  Community  Information  Center, 


HARTE-HANks 

rillllH  Communications,  Inc. 

Becoming  Community  Information  Centers 

P.O.  Box  269,  San  Antonio,  Texas  78291 


About  awards 


The  Legal  System  .  .  .  Sid  Moody  of  the  AP  won  a  first 
place  award  of  $250  in  the  New  York  State  Bar  Association's 
1981  Media  Awards  Competition.  He  wrote  an  article  on  a 
district  attorney's  day.  Top  winners  in  newspaper  categories 
were:  Kevin  McCoy,  Joahn  Castellucci,  Tom  Pica  and  Robert 
■J.  Baird  of  the  Nyack  Journal-News  for  a  series  on  jail  con¬ 
ditions;  Sherry  Jacobson,  John  Koenig  and  Lou  Ziegler  of  the 
Rochester  Times-Union  for  a  series  on  police  informants. 
Cited  for  continuing  coverage  of  law-related  subjects  were 
Gary  Febbo,  Syracuse  Post-Standard,  and  E.R.  Shipp,  New 
York  Times.  Nat  Hentoff,  The  Village  Voice,  won  first  place 
in  the  weekly  category  for  a  series  on  Abscam.  First  prizes 
also  went  to  Steven  S.  Anreder  for  “White  Collar  Criminal” 
in  Barron's  National  Business  and  Financial  Weekly,  and  to 
Eric  Freedman,  Empire  State  Report  magazine. 

♦  «  * 

Business  Matters  .  .  .  At  a  banquet  June  22  in  New  York 
City,  Linda  Grant  and  Kathy  Tumulty  of  the  Los  Angeles 
Times  will  receive  a  $1,000  prize  (shared)  in  the  1982  Gerald 
Loeb  Awards  for  Distinguished  Business  and  Financial  Jour¬ 
nalism.  Their  joint  effort  was  “Corporate  Mergers.”  Phil 
Norman,  Louisville  Courier-Journal,  won't  have  to  share  the 
$1,000  prize  in  the  category  for  newspapers  under  250,000 
circulation.  His  series  was  titled  “Sacred  Cows:  Power,  Poli¬ 
tics  and  Prices  in  the  Milk  Industry.”  Runnerup  for  $500  was 
an  Orlando  (Fla.)  Sentinel  Star  team  led  by  editor  James  C. 
Clark.  Other  winners:  L.J.  Davis,  Harper’s;  George  Melloan, 
Wall  Street  Journal;  and  Lester  C.  Thurow,  Newsweek. 

*  *  * 

Best  of  Plans  .  .  .  The  American  Planning  Association  is 
giving  $100  prizes  to  the  Chicago  Sun-Times,  the  Albuquer¬ 
que  (N.M.)  Tribune  and  the  Wisconsin  State  Journal,  Madi¬ 
son,  to  be  shared  by  their  reporters  for  “superior  writing”  and 
“highly  informative”  coverage  of  local  planning  issues.  The 
reporters:  M.W.  Newman,  Sun-Times;  Jack  Ehn,  Albu¬ 
querque;  and  the  Madison  team  of  David  SteofTler,  Joe  Beck, 
Ron  Seely,  Doug  Mell  and  Cliff  Behnke.  Honorable  mentions 
to:  Michael  Blumstein,  Miami  Herald;  Richard  O'  Reilly,  Los 
Angeles  Times;  and  Betsy  Robertson,  Tallahassee  Demo¬ 
crat. 

*  *  * 

Writing  and  Reading  .  .  .  Gene  Maeroff  s  articles  in  the 
New  York  Times  dealing  with  New  York  City’s  new  promo¬ 
tion  policies  won  the  $500  print  media  award  of  the 
International  Reading  Association  for  excellence  in  journal¬ 
ism  on  reading  or  a  related  topic.  Broadcast  Media  Awards 
went  to  Frank  Konigsberg  (“The  Pride  of  Jesse  Hallam”  on 
CBS),  and  to  Barbara  Hollock,  New  York  City  Public 
Library.  Special  citations  were  voted  for:  Clara  Herron,  Pitt¬ 
sburgh  Post-Gazette;  Marilyn  Elias,  Los  Angeles  Times; 
Cynthia  Parsons,  Christian  Science  Monitor;  Linda  Light- 
foot,  Baton  Rouge  State-Journal;  Barbara  Barnett,  Charlotte 
News;  Kay  Haffey,  Pottsville  (Pa.)  Republican;  George  Cot¬ 
ton,  Baton  Rouge  State-Times;  Christine  Devaney,  Howard 
County  (Md.)  Times;  Ora  Baer,  Boston  Globe;  Anita  Sama, 
Pennywhistle  Press;  and  Anthony  Mauro  and  John  McGo¬ 
wan,  Gannett  News  Service. 
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*  Major  meetings  in  boid  face 


MAY 

9-11 — New  York  State  Society  of  Newspaper  Editors  annual  con¬ 
ferences  The  Otesaga,  Cooperstown. 

9-12 — Newspaper  Purchasing  Managers  Association,  Sheraton 
Resort,  Lancaster,  Pa. 

9-13 — International  Press  Institute  annual  general  assembly, 
Madrid,  Spain. 

11 — DPI  Newspapers  of  New  England  Awards  Ceremony,  Sher- 
aton-Tara,  Framingham,  Mass. 

12-14 — Pacific  Northwest  Newspaper  Advertising  Executives  Asso¬ 
ciation  semi-annual  meeting.  North  Shore  Western  Hotel,  Coeur 
d'Alene.  Idaho. 

12-15 — American  Association  of  Advertising  Agencies,  Green¬ 
brier,  White  Sulphur  Springs,  W.Va. 

12- 15— Catholic  Press  Association.  La  Posada,  Scottsdale,  Ariz. 

13- 14 — Allied  Annual  Publishers  Meeting,  Westwater  Inn, 

Olympia,  Wash. 

13-15 — Ohio  Newspaper  Ad  Executives,  Kings  Island  Inn,  Kings 
Island,  Ohio. 

13-15— Florida  Newspaper  Advertising  and  Marketing  Executive 
Sales  Conference,  Marriott  Hotel,  Tampa,  Fla. 

14 — Washington  Post  Co.  annual  stockholders  meeting. 

16-19 — New  York  State  Circulation  Management  Association, 
annual  meeting.  Holiday  Inn-Arena,  Binghamton,  N.Y. 

16-19 — Institute  of  Newspaper  Controllers  &  Hnance  Officers, 
Hyatt,  Hilton  Head,  S.C. 

19-22 — National  Association  of  Advertising  Publishers,  Franklin 
Plaza  Hotel,  Philadelphia,  Pa. 

21 — DPI  Michigan  Editors  Conference,  Bay  Valley  Inn,  Bay 
City,  Mich. 

21-22 — Pennsylvania  Press  Conference,  Pa.  Newspaper  Pub¬ 
lishers  Assn.,  Pa.  Society  of  Newspaper  Editors,  Pa.  Women's  Press 
Assn.,  Marriott  Inn,  Harrisburg,  Pa. 

23- 24 — Mid-Atlantic  Circulations  Managers.  Myrtle  Beach  Hilton 

Motel,  N.  Myrtle  Beach,  S.C. 

24- 28 — International  Federation  of  Editors  A  Publishers  (FIEJ), 

Oslo,  Norway. 

25— Gannett  Co.,  Inc.,  annual  meeting  of  stockholders,  10  a.m., 
Rochester,  N.Y. 

26-28 — Suburban  Newspapers  of  America,  Bellevue-Stratford, 

Philadelphia.  Pa. 

28-31 — Gay  Press  Association,  Downtown  Hotel  Inn,  Denver,  Colo. 


JUNE 

3-6 — National  Society  of  Newspaper  Columnists,  Grand  Plaza  Ho¬ 
tel,  Grand  Rapids,  Mich. 

6-10 — Newspaper  Division,  Special  Libraries  Assn.  Conference 
Westin  Hotel,  Detroit,  Mich. 

8 — NASA.  Chicago  Chapter,  Chicago  Athletic  Association. 
10-12— New  York  State  Dailies  Advertising  Managers  Bureau, 
Queensbury  Hotel,  Glen  Falls.  N.Y. 

12- 16— American  Advertising  Federation  national  convention, 

Omni  International  Hotel,  Atlanta,  Ga. 

13- 17 — Association  of  Newspaper  Classified  Advertising  Mana¬ 

gers,  Doubletree  Inn,  Monterey,  Calif. 

16-18 — Second  Canadian  Design  Workshop,  Hotel  Vancouver 
Vancouver,  Can. 

19- 23— 54th  Annual  ANPA  Production  Management  Conference 

Dallas  Convention  Center,  Dallas,  Tex. 

20- 22 — New  England  Newspaper  Advertising  Executives  Association, 

Mountain  View  House,  Whitefield,  N.H. 

20-23 — California  Ad  Executives  Association,  Doubletree  Inn,  Monterey, 
Calif 

20- 24 — International  Circulation  Managers  Association,  Annual 

Conference,  New  York  Hilton  Hotel,  N.Y.C. 

21- 25— The  Newspaper  Guild,  Biltmore  Hotel,  Los  Angeles,  Calif. 
25-27 — Investigative  Reporters  &  Editors  National  Conference. 

Sheraton  National,  Arlington,  Va. 

27- 30 — Newspaper  Personnel  Relations  Association,  Washington 

Plaza  Hotel,  Seattle,  Wash. 

28- 30 — Newspaper  Personnel  Relations  Association,  Annual 

Conference,  The  Westin  Hotel,  Seattle,  Wash. 

29- July  2 — National  Conference  of  Editorial  Writers,  Annual  Conference, 

Sheraton-Plaza,  Chicago,  III. 
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THERE  ARE  UNES  WHEN  A  PICTURE 
IS  WCHH'H  MORE  THAN  ATHOUSAND  WCMIDS 

Much  more. 


Ben  Sargent  1982  Pulitzer  Prize-winning  cartoonist  for  the  Austin 
American-Statesman,  shows  why.  So,  we'll  just  let  a  few  of  Sargent's 
prize-winning  cartoons  sp>eak  for  themselves. 


rrs  cAu£i>  *n)ss>AN  roulette* 

WUWTHEGUH.PUTIT 
TOVOURHEM),  AMPIFIOU  . 
WHfTPUUTRETWQGW., 
IWILW-  Ji 


Congratulations 
Ben  Sargent. 

We  wish  we  had  a  thousand  words 
to  say  how  proud  we  are . 


Ben  Sargent  is  Cox  Newspapers' 
third  Pulitzer  Prize -winning  editorial 
cartoonist  in  three  years,  joining 
Don  Wright  Miami  News,  1980 
winner,  and  Mike  Peters,  Dayton 
Daily  News,  1981  winner. 


COX 

NEWSmPERSX 


FBODUCnON 

TGCHNlQllES 

Training  Seminar  •  Lexington,  Ky. 
Angnst  16-20, 1982 

Knowing  the  capabilities  and  the  limitations 
of  your  production  plant  and  equipment  is  basic 
to  good  newspaper  management.  The  Lexington 
Herald  &  Leader  offers  your  managers  and 
editors  the  opportunity  to  experience  directly 
the  process  of  moving  copy  from  the  newsroom 
or  advertising  from  layout  to  photo  composition, 
engraving,  composing,  plate  making,  press 
room  and  to  the  mail  room  for  distribution. 

The  Lexington  Herald  &  Leader  is  committed 
to  modern  production  methods  and  proper 
personnel  policies.  Because  of  flexibility  of 
operations,  we  are  able  to  offer  hands-on 
opportunity  for  non-mechanical  personnel  to 
participate  in  each  step  of  production.  It  will 
give  your  people  new  insight  into  the  challenges 
of  producing  nigh  quality  work  on  tight 
deadlines  and  will  pay  dividends  to  both  the 
participant  and  his/her  newspaper  for  many 
years  to  come. 

COST:  $350,  payable  in  advance 
Fee  includes  all  meeting  materials;  breakfast, 
lunch  and  dinner  for  the  duration  of  the 
meetings.  Expenses  for  travel  and  lodging  are 
additional.  Hotel  accommodations  available 
within  walking  distance.  Additional  information 
sent  upon  receipt  of  fee. 

Send  your  nominations  to: 

James  E.  Wells,  Director  of  Training 

UIGHT-UDDERNEWSPAPERS 
INSTITUTE  or  TKAOrnG 

One  Herald  Plaza  Miami,  Florida  33101 
Phone:  (305)350-2905 


Workshops/Clinics/Seminars 

(National  and  Regional) 


MAY 

10-12 — Seminar  Week  in  Long  Beach,  sponsored  by  Rochester 
Institute  of  Technology,  Long  Beach  Convention  Center,  Long 
Beach,  Calif. 

10-13 — Washington  Journalism  Center,  The  Public  and  the 
Media.  Washington,  D.C. 

12-16— Krvght-Ridder  Newspapers  Institute  of  Training,  Managing 
with  Unions,  Miami.  Fla. 

14-16— Economic  Issues  and  the  Media  Conference,  spon¬ 
sored  by  the  Foundation  for  American  Communications  and  the 
Gannett  Foundation,  Marriott  Hotel,  Columbus,  Ohio. 

14 —  Maryland-Delaware-D.C.  Press  Association’s  advertising 
workshop.  Ramada  Inn,  Baltimore. 

15 —  NESNE  Spring  Seminar.  "What’s  Right  and  Wrong  About 
Business  Coverage?",  Boston  Globe  Private  Dining  Room. 

16-18 — Newspaper  Readership  Project  for  editors  in  Ky.,  Tenn.,  Ind., 
Ohio,  W.Va.,  Lexington  (Ky.)  Herald  and  Leader,  Lexington,  Ky. 

16- 19 — Circulation  Promotion  seminar,  presented  by  INPA,  Hyatt 

Regency.  Chicago. 

17- 19 — Managing  People  in  the  Circulation  Department,  spon¬ 

sored  by  ANPA,  ICMA,  NPRA,  Radisson  Hotel,  Chicago. 

19- 20— Calif.  Nwspaper  Publishers  Association  Government  Af¬ 

fairs  Seminar,  Capitol  Plaza  Holiday  Inn,  Sacramento. 

20- 21 — Circulation  and  the  Law  Seminar,  co-sponsored  by  N.E. 

Newspaper  Association,  and  ICMA,  Marriott  Hotel,  Worcester,  Mass 

20- 22— First  Amendment  Congress,  First  Amendment  Values  in 

Changing  Information  Systems,  Xerox  International  Center,  Lees¬ 
burg,  Va. 

21- 23 — Society  of  Newspaper  Design-University  of  Newspaper 

Design  Workshop,  Gannett  Hall,  Columbia,  Mo. 

22 — Penney-Missouri  Family/Lifestyle  Seminar,  Lincoln  Plaza.  Okla¬ 
homa  City,  Okla. 

23-26 — ANPA/INPA  Strategic  Planning  Seminar,  La  Coquille 
Club,  Palm  Beach,  Fla. 

25— Newspapers  and  Marriage  Mail,  Amfac  Hotel  and  Resort, 
Dallas-Ft.  Worth  Airport,  Tex. 


JUNE 

1-3 — Advertising  Training  Seminar,  Pennsylvania  Press  Institute, 
PNPA  Press  Center,  Harrisburg,  Pa. 

4-5 — Stanford  Editor’s  Conference,  Rickey’s  Hyatt  House.  Palo 
Alto,  Calif. 

4-6— Mid  America  Press  Institute  seminar  for  copy  editors, 
Indianapolis 

6- 11 — Modern  Media  Institute,  Writing  Center  Seminar  for 

Journalism  Professors,  St.  Petersburg,  Fla. 

7- 10 — ^Washington  Journalism  Center,  The  Changing  Economy, 

Washington,  D.C. 

16-18— Canadian  Design  Workshop,  sponsored  by  Vancouver 
Sun,  Hotel  Vancouver,  Vancouver,  B.C. 

27-29 — Inland  Small  Newspaper  Management  Seminar 

(papers  under  15,000),  Chicago,  III. 

28 — Business  Finance  for  Non-Business  Managers.  Knight-Ridder 
Institute  Training  Seminar,  Miami.  Fla. 

27-July  2 — ^American  Press  Institute,  Marketing  the  Daily  Newspaper  Semi¬ 
nar,  Stanford  University,  Palo  Alto,  Calif. 


4 


EDITOR  &  PUBLISHER  for  May  8,  1982 


Thank  you 
Corpus  Christi  (Tex.)  Caller-Times 
for  becoming  the 

LOOOth  GARFIELD  newspaper! 

Congratulations 

jmimis 

winner  of  the 

1982  Reuben  Award 

for  Best  Humor  Strip. 


UNITED  FEATURE  SYNDICATE 

200  Park  Avenue 
New  York.  N.Y.  10166 
1-800-221-4816 


:r~ 


Our  name  change  from  MAN-WOOD  INDUSTRIES, 
INC.  to  M.A.N.-ROIAND  USA,  INC.  is  the  latest  and 
perhaps  most  symbolic  step  in  the  development  and 
restructuring  of  one  of  America’s  oldest  and  most 
prestigious  suppliers  of  newspaper  presses.  The 
change  coordinates  the  name  of  the  US  operations 
with  that  of  our  counterpart  in  Europe,  M.A.N.- 
ROLAND,  which  was  formed  two  years  ago  by  M.A.N. 
to  consolidate  Its  European  printing  press  operations. 
In  addition,  the  WOOD-HOE  Division  has  become 
the  Newspaper  Press  Division  of  M.A.N.-ROLAND, 
USA,  INC.  Recognizing  our  continuing  commitment 
to  the  newspaper  industry,  it  is  our  resolution  to 
become  an  industry  leader,  developing  the  reliable 
technology  of  the  Newspaper  Press  Division  of  its  ulti¬ 
mate,  based  on  the  broad  technology  to  M.A.N.- 
ROLAND,  one  of  the  world’s  largest  manufacturers 

of  printing  equipment. 
For  more  on  these  significant  new  developments, 
contact  your  local  representative  or  M.A.N.-Roland 
USA.  Inc.,  Newspaper  Press  Division ,  333  Cedar 
Avenue,  Middlesex,  MJ  08046. 
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Editor  &  Publisher 

TMt  fOuRTH  tSTAIt 

Robert  U.  Brown,  ProsMont  and  Editor  Jamat  Wright  Brown 

Fardinand  C.  Taubnar,  Publlahar  Publlahar,  Chairman  of  tha  Board,  1912'1959 


The  News  survives 

It  has  been  almost  five  months  since  the  management  of 
the  New  York  News  announced  it  was  either  going  to  sell  the 
paper  or  shut  it  down.  It  seemed  inconceivable  that  this  was 
happening  to  the  newspaper  with  more  than  a  million  and  a 
half  circulation  and  a  solid  advertising  record  (the  News 
announced  on  one  day  recently  it  was  carrying  a  record 
volume  of  advertising  space).  And  yet,  the  paper  was  losing 
money. 

The  reason  for  the  paper’s  difficulties  was  that  manage¬ 
ment  could  not  make  the  necessary  cost  adjustments  because 
its  11  labor  unions  refused  to  budge  on  contractual  arrange¬ 
ments  they  had  won  over  the  years.  Ironically,  these  unions 
appeared  willing  to  make  some  concessions  to  a  prospective 
buyer  but  not  to  present  management.  Now,  after  a  cliff- 
hanger  of  five  months,  there  is  some  indication  these  unions 
will  work  with  the  present  owners  to  save  the  paper. 

Stanton  R.  Cook,  president  and  chief  executive  of  the  Tri¬ 
bune  Company,  said:  “This  is  a  great  newspaper,  a  news¬ 
paper  whose  circulation  and  advertising  strength  demon¬ 
strate  that  it  will  be  needed  and  effective  in  the  market  place 
for  years  to  come.”  He  also  said  “the  employes  of  the  News 
have  made  it  resoundingly  clear  over  the  past  months  that 
they,  too,  want  this  newspaper  to  survive.”  We  feel  sure  they 
all  felt  that  way  five  months  ago  but  they  didn’t  say  it  very 
well. 

It  is  inconceivable  that  a  newspaper  the  size  of  the  News 
should  not  be  a  profitable  one.  It  is  tragic  that  it  took  so  long 
for  all  parties  to  realize  that  it  is  in  their  mutual  interest  to 
work  together  toward  that  common  goal. 


Changing  of  the  guard 

In  a  variety  of  democratic  procedures  officers  of  the  large 
newspaper  associations  change  every  year  or  every  other 
year.  In  that  tradition,  the  chairmanship  or  presidency  of  the 
ANPA,  the  Newspaper  Advertising  Bureau  and  the  ASNE 
have  changed  hands  in  the  last  10  days.  This  year,  a  change  in 
the  chairmanship  of  the  AP  for  the  first  time  in  five  years 
makes  it  an  unusual  four  major  groups  that  have  had  a 
transition  in  the  top  officers  at  the  same  time. 

The  newspaper  business  is  fortunate  to  have  so  many 
executives  who  are  so  dedicated  to  the  business  which  they 
serve  who  are  willing  to  undertake  these  assignments.  At  the 
ANPA  meeting  in  San  Francisco  it  was  noted  that  the  work 
load  of  one  extracurricular  presidency  was  like  taking  on  a 
second  full-time  job. 

These  are  the  men  and  women  who  have  faith  in  the  future 
of  their  business  and  who  are  dedicated  to  its  success.  They, 
as  much  as  the  financial  successes  of  1981,  were  what  prompted 
Kay  Graham,  the  ANPA  chairman,  to  say  in  San  Francisco:  “We 
are  not  quite  ready  for  the  obit  page  yet.” 
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By  Doug  Borgstedt 


EHTOKIAL 

omcE 


MISLEADING  SURVEY 

Those  figures  from  The  Newspaper  Fund/Gallup  survey  of 
journalism  graduates  are  interesting  but  misleading. 

It  seems  to  me  that  the  survey  lumped  into  one  pot  all 
graduates  of  journalism  schools,  including  teachers,  and  then 
drew  conclusions  from  that  conglomerate. 

It’s  the  same  as  saying  that  Colleges  of  Arts  and  Sciences 
graduated  50,000  people  and  only  1 .8  percent  went  into  social 
work. 

For  example,  we  graduate  32  students  from  the  department 
of  journalism  next  month.  Of  those  32,  nine  are  newspaper 
oriented,  pointed  toward  a  newspaper  reporter’s  job.  The  rest 
are  as  follows:  seven  in  advertising;  one  in  photojournalism; 
and  15  in  PR. 

Please,  next  time  you  do  a  survey,  survey  only  the  students 
who  are  bent  upon  a  reporting  job.  Otherwise,  you  might  as 
well  include  graduates  in  history,  chemistry,  music,  art,  what¬ 
ever.  It  makes  about  as  much  sense. 

Douglas  P.  Starr 

(Starr  is  professor  of  Journalism  at  North  Texas  State  Univer¬ 
sity.) 

LET’S  FORGIVE 

In  Newsweek,  the  “Newsmakers”  fea¬ 
ture  mentioned  that  the  Gannett  organ¬ 
ization  was  considering  employing  Janet 
Cooke  at  their  Wilmington,  Del.  paper. 

The  magazine  quoted  a  staff  member  of  ^ 

that  paper  as  saying  that  Miss  Cooke 
would  not  be  welcome  because  they  were 
not  running  a  halfway  house  for  liars. 

That  type  of  uncharitable  remark 
seems  to  typify  much  of  the  trade  attitude 
toward  Miss  Cooke.  If  the  outrage  at 
what  she  did  reflects  greater  ethical 
sensitivity  among  journalists,  then  1  am 

I  have  never  met  Janet  Cooke,  but  I 
understand  she  regrets  what  she  did  while 
at  the  Washington  Post.  If  that  is  the 
case,  then  I  for  one  would  applaud  any 
opportunity  she  might  be  given  to  show 
that  she  is  a  better  and  wiser  person  for  ^ 

the  experience.  ’ 

Fred  Dickey 

San  Diego,  Calif. 
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Short  takes 


A  Quincy  radio  station  reported  later  that  the  jury  had 
reached  a  verdict  and  then  one  lady  juror  and  Judge  Welch 
spent  the  night  at  the  Hotel  Quincy. — Virginia  (111.)  Gazette 
♦  *  * 

“These  young  men  are  excited  because  they  don't  know 
what  they  face,”  she  said,  ringing  her  hands. — Philadelphia 
Inquirer 


Mrs.  Longworth,  who  died  in  1980  at  %,  later  became 
known  for  her  acid  tongue. — Lexington  (Ky.)  Herald 
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Booth. 

The  difference  between 
a  paper  thafft  read 
and  a  paper  that’s  noticed. 


Last  year,  the  eight  combined  Booth  '"'^8532^ 
newspapers  won  a  grand  total  of  1 1 1  jour- 
nalistic  awards  in  Michigan.  As  if  that 
weren’t  enough,  they  also  won  29  national  journalistic 
awards.  That’s  more  awards  than  any  other  news¬ 
paper  group  in  the  state  won. 

So  what?  Journalistic  recognition  doesn’t  come  jj 

easy.  It’s  one  thing  to  win  a  national  award  when  J 

you’re  working  in  Washington.  It’s  another  thing  m 

to  do  it  when  you  work  in  Saginaw.  As  a 

team  of  Saginaw  news  reporters  did  in  19  uL 

when  they  won  the  prestigious  George 

Polk  journalism  award.  It’s  also  quite  an 

achievement  for  the  Grand  Rapids  Press  to 

be  named  the  state’s  best  newspaper,  beat- 

ing  out  its  two  bigger  downstate  rivals  \ 

two  years  in  a  row. 

How  do  we  do  it?  We  give  our  re- 

porters,  our  photographers,  our 

editors — everybody —  ^ 

their  heads  and  their  1 


■■•f*  hearts.  The  freedom  to  follow  a 

story  no  matter  where  it  leads. 

pf 

Every  community  has  the  raw  material 
for  award-winning  journalism.  The  jealousies, 
power  struggles,  cruelties  and  all  the  other  fac¬ 
tors  of  the  human  condition  that  make  up  the 
news.  It’s  what  you  do  with  it  that  makes  the 
difference  between  ordinary  newspapers  and 
extraordinary  ones. 

»In  truth,  we  at  Booth  sometimes  take 
the  excellence  of  our  people  for  granted. 
So  it’s  nice  when  we  don’t  always 
notice  it,  somebody  else  does. 
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At  ASNE 

‘Megaverdicts  here  to  stay,’ 
lawyer  warns  editors 


If  the  newspapers  continue  to  cry  the 
end  of  the  world  is  at  hand  every  time 
they’re  hit  with  an  unfavorable  court 
decision,  they  may  soon  be  accused  of 
crying  wolf. 

That  was  the  warning  Robert  D.  Sack, 
counsel  for  the  Wall  Street  Journal, 
brought  to  editors  attending  the  57th 
annual  meeting  of  the  American  Society 
of  Newspaper  Editors  in  Chicago  this 
week. 

Sack  told  his  listeners  that  they  must 
learn  to  distinquish  between  “aberration¬ 
al  cases”  such  as  the  Alton  (Ill.)  Tele¬ 
graph  which  lost  a  $9.2  million  suit  over 
an  unpublished  memo,  and  those  cases 
which  indicate  trends. 

Inhibiting  effect 

Ticking  off  a  list  of  recent 
“megaverdicts”  where  damages  against 
individual  newspapers  exceeded  $1  mil¬ 
lion,  Sacks  declared  the  hefty  verdicts 
“here  to  stay.” 

Besides  having  an  inhibiting  effect  on 
publishing,  the  lawyer  continued, 
megaverdicts  also  prompt  more  legal 
suits  because  they  “offer  a  pot  of  gold  at 
the  end  of  the  libel  litigation  rainbow.” 

In  addition,  they  increase  insurance 
costs  and  raise  perplexing  questions 
about  the  intent  behind  punitive  dam¬ 
ages. 

Reminding  his  audience  that  some  libel 
insurance  policies  do  not  even  cover 
punitive  damages.  Sack  said,  “Punitive 
means  to  punish  the  press  for  what  it  said 
and  to  make  certain  the  press  says  no 
more.” 

Miss  Wyoming  case 

As  an  example.  Sack  pointed  to  the 
Miss  Wyoming  case  involving  Penthouse 
magazine  where  the  judge  reduced  the 
verdict  from  $26  million  to  $14.5  million 
because  Penthouse  was  insured  for  $10 
million.  The  additional  $4.5  million  was  to 
make  sure  the  magazine  did  not  repeat  its 
mistake.  Sack  said. 

Sack  insisted  that  megaverdicts  do  not 
measure  anti-press  sentiments.  “They’re 
not  a  barometer,”  he  said. 

Lamenting  the  fact  that  more  than  a 
decade  has  passed  since  the  Supreme 
Court  has  agreed  to  review  a  press  loss 
and  then  reserved  it.  Sack  referred  to  a 
recent  study  published  by  the  American 
Bar  Association  which  called  libel  the 


only  area  of  law  where  so  few  cases  are 
settled  and  where  so  few  plaintiffs  emerge 
victorious. 

“Judges  in  the  country  may  not 
understand  the  press’  needs  well  .  .  . 
but  they  understand  them  better  than 
anyone  else”  outside  the  press,  he  said. 
“I  think  for  the  moment  the  press  is  hold¬ 
ing  its  own.” 

Source  probkms 

Sack  called  confidential  sources  the 
biggest  problem  editors  face  today. 

“I  cringe  when  I  see  a  story  that  says 
‘according  to  sources  who  refused  to  be 
named’  .  .  .  because  the  plaintiff  knows 
he  has  a  hell  of  a  fish  on  the  hook.” 

Des  Moines  Register  and  Tribune  edi¬ 
tor  Michael  Gartner  said  his  own  papers 
conduct  regular  legal  sessions — 
“preventive  physicals” — with  reporters. 

Editorial  staffers  are  advised  to  “bar¬ 
gain  with  sources”  and  to  find  out  if  a 
source  would  relinquish  a  confidentiality 
request  if  the  newspaper  were  sued. 

“At  this  point  the  reporter  has  to  say  to 
himself,  is  this  information  so  important 
to  the  story  ...  I’d  go  to  jail  over  it,” 
Gartner  said. 

FoIA  wrap-up 

ASNE  general  counsel  Richard  M. 
Schmidt  Jr.  followed  Sack  to  the  podium 
for  a  wrap-up  on  the  “attack”  against  the 
Freedom  of  Information  Act  by  the  cur¬ 
rent  Administration. 

Referring  to  Samuel  J.  Archibald,  a 
professor  at  the  University  of  Colorado 
School  for  Journalism,  who  was  one  of 
the  chief  staff  members  of  the  House 
Committee  on  Government  Information 
when  the  Freedom  of  Information  Act 
was  passed  in  1966,  Schmidt  said  the  con¬ 
servatives  who  are  now  fighting  the  Act 
used  to  be  its  staunchest  supporters 
before  they  came  into  power. 

“They  wanted  the  Freedom  of 
Information  Act  as  a  tool  to  dig  out  the 
corruption  and  incompetence  that  they 
believed  to  be  the  cancer  of  the  federal 
bureaucracy,”  Schmidt  said. 

According  to  Archibald,  the  current 
conservative  political  support  to  amend 
the  Fol  Act  may  stem  from  the  fact  that  it 
is  “now  their  government;  it  will  become, 
to  a  large  extent,  their  bureaucracy.  The 
federal  records  are  now  their  records;  the 
Freedom  of  Information  Act  might  be 


used  to  expose  their  shortcomings.” 

Recent  bans 

Schmidt,  declaring  that  more  than  20 
bills  have  been  introduced  by  the  current 
Administration  to  amend  the  Act,  pre¬ 
faced  his  hypothesis  with  a  list  of  recent 
restrictions  on  the  Act  which  have  gone 
into  effect  without  hearings. 

— In  the  fall  of  1980,  a  House-Senate 
Conference  Committee  amended  the 
Federal  Trade  Commission  Act  to 
exempt  large  areas  of  FTC  documents 
relating  to  pricing  policies,  product  safety 
and  truth-in-advertising. 

— In  June  1981,  another  Conference 
Committee  exempted  large  areas  of  docu¬ 
ments  held  by  the  Consumer  Products 
Safety  Commission,  including 
information  relating  to  product  safety  and 
warranty  data. 

— In  July  1981,  Congress  amended  the 
Omnibus  Tax  Bill,  exempting  from  dis¬ 
closure  the  auditing  standards  and  rules 
adopted  by  the  Internal  Revenue  Service. 

Last  December,  the  Senate  Sub¬ 
committee  on  the  Constitution  reported 
on  S.173,  the  Freedom  of  Information 
Reform  Act  which  is  now  before  the  fall 
Judiciary  Committee  of  the  Senate. 

“For  the  past  few  months  press  groups 
have  had  long  meetings  with  the  Com¬ 
mittee  staff  and  many  changes  have  been 
made,”  Schmidt  said. 

For  example,  the  lawyer  reported,  Fol 
lobbyists  have  succeeded  in  eliminating 
the  proposed  charge  for  review  time.  The 
Administration  had  complained  that  the 
Act  was  too  costly — averaging  an  annual 
budget  of  between  $40  and  $60  million. 

Schmidt  said  the  Miami  Herald  editor¬ 
ialized  that  the  cost  was  still  less  than  the 
Pentagon’s  annual  marching  band  price 
tag  of  $1  million. 

Also,  the  60-day  additional  time  period 
to  respond  to  Fol  requests  where 
“unusual  circumstances”  exists  has  been 
shortened  to  45  days,  Schmidt  said. 

However,  one  strong  area  of  concern 
remains  business  confidentiality  pro¬ 
cedures,  the  lawyer  added.  “There  is  a 
concerted  drive  by  the  U.S.  Chamber  of 
Commerce  and  other  business  groups  to 
tighten  up  the  Freedom  of  Information 
Act  as  it  concerns  information  given  to 
the  government  by  business  interests.” 

Schmidt  said  press  groups  also  are  con¬ 
cerned  that  continued  attempts  will  be 
made  to  modify  the  Act  by  floor  amend¬ 
ments  being  attached  to  authorization 
bills. 

“Senator  Dole  of  Kansas  has  a  group  of 
amendments  which  he  has  threatened  to 
attach  to  the  Justice  Department 
authorization  bill,  particularly  concern¬ 
ing  business  confidentiality  procedures,” 
he  said. 
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At  ASNE 


Findings  show  effects  of  Cooke  hoax 


Most  editors  think  more  people  are 
questioning  the  contents  of  their  news- 
holes  as  a  result  of  the  Janet  Cooke  scan¬ 
dal  last  year,  according  to  findings  of  a 
study  disclosed  this  week  by  the  Amer¬ 
ican  Society  of  Newspaper  Editors. 

Conducted  for  ASNE  by  the  Mil¬ 
waukee  Sentinel's  research  department, 
the  study  reported  that  42%  of  the  312 
editors  queried  feel  that  more  people  “are 
questioning  what  they  read  in  the  paper." 

Half  of  the  editors  think  the  incident's 
overall  effect,  in  terms  of  both  the  public 
and  newspapers  generally,  has  been 
negative. 

On  the  positive  side,  more  than  85%  of 
the  respondents  said  the  Cooke  fiasco  has 
helped  their  newspapers,  mostly  through 
“increased  staff  alertness  to  maintaining 
ethical  and  professional  standards.” 

The  survey  of  U.S.  and  Canadian 
ASNE  members  was  begun  by  the 
group’s  Ethics  Committee  following  the 
diclosure  that  the  Pulitzer  Prize-winning 
Cooke  story,  “Jimmy’s  World,”  was  a 
hoax. 

Thirty  percent  of  the  editors  said  they 
have  changed  their  policies  because  of 
the  scandal.  The  most  common  areas  of 
change  mentioned  were  in  dealing  with 
news  sources  and  verifying  information. 

More  than  a  third  of  those  responding 
said  editors  have  been  told  to  maintain 
closer  contact  with  reporters  as  stories 
are  developed  and  to  check  factual 
accuracy  more  closely  once  stories  are 
submitted. 

Some  25%  said  they  now  rely  on 
anonymous  sources  only  in  important 
stories  they  can  get  no  other  way;  27% 
said  they  demand  verification  through  a 
second  source;  and  30%  said  they  insist 
on  such  verification  when  the  information 
is  considered  damaging  to  someone. 

Less  than  2%  of  the  editors  said  they 
allow  reporters  to  withhold  identification 
of  sources  from  editors  while  57%  said 
identification  must  be  provided  on  re¬ 
quest  and  42%  said  it  must  always  be 
provided. 

More  than  half  said  their  reporters  may 
pledge  confidentiality  to  a  news  source 
only  with  an  editor’s  approval.  Roughly  a 
third  said  they  do  not  require  approval. 

Only  one  in  ten  editors  said  they  permit 
the  creation  of  “composite  persons”  in 
order  to  dramatize  a  story. 

On  the  use  of  quotes,  62%  of  the  re¬ 
spondents  said  quotes  “must  be  pre¬ 
cise.”  Grammatical  corrections  are  per¬ 
missible,  according  to  74%,  while  46% 
said  all  deletions  must  be  indicated  by 
ellipses. 

Overall,  65%  said  reporters  and  photo¬ 
graphers  should  see  that  a  victim  receives 
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help  before  the  staffer  begins  work  on  the 
assignment.  Broken  down  by  circulation, 
the  percentage  was  a  high  90%  among 
editors  of  smaller  newspapers  and  drop¬ 
ped  progressively  as  circulation 
increased.  Only  5%  of  all  the  editors, 
however,  said  flatly  that  “the  story 
comes  first.” 

No  major  change  was  found  in  the  veri¬ 
fication  of  job  and  education  references. 

More  than  half  of  the  editors  said  they 
check  all  job  references  listed  by  appli¬ 
cants,  while  more  than  half  said  they  do 
not  check  all  education  references.  More 
than  a  third  said  they  have  found  cases  in 
which  a  job  applicant  has  lied  about 
education  or  experience. 

On  the  issue  of  journalism  contests, 
editors  generally  considered  it  important 
to  enter  contests  some  were  not  happy 
that  this  was  the  case. 


A  total  of  73%  of  those  surveyed  said 
the  Pulitzer  Prize  process  should  be  res¬ 
tructured  and  71%  said  the  Cooke  hoax 
had  reduced  the  Pulitzer’s  prestige. 

Minority  hiring 
office  moves 

The  Institute  for  Journalism  Education 
has  closed  its  Washington  office  and 
moved  its  Job  Net  placement  service  to 
Berkeley,  Calif.,  IJE  president  Nancy 
Hicks  announced. 

Hicks  said  the  move  is  designed  to  con¬ 
solidate  operations  and  staff,  bringing  Job 
Net  together  with  the  Summer  Program 
for  Minority  Journalists  in  the  University 
of  Arizona's  Department  of  Journalism. 

Hicks  also  reported  that  Greg  Lewis 
will  continue  as  placement  coordinator 
for  Job  Net. 


Editors  urged  by  ASNE  to  amend  trial  rules 

Misuse  of  guides  by  courts  charged 

Directors  of  American  Society  of  Newspaper  Editors  urged  editors 
across  the  country  to  re-examine  their  participation  in  voluntary  agree¬ 
ments  with  judicial  officials  on  reporting  news  of  the  courts. 

Meeting  during  the  group’s  57th  annual  meeting  in  Chicago,  this  week, 
the  board  urged  their  peers  in  28  states  where  such  agreements  exist  to 
amend  the  voluntary  guidelines  “so  they  clearly  state  they  will  not  be  used 
by  the  courts  in  any  fashion  to  impose  prior  restraint  or  condition  access  to 
judicial  proceedings. 

“To  do  so  would  constitute  a  violation  of  the  express  understanding  of 
the  purposes  of  the  voluntary  guidelines  worked  out  by  bench,  bar  and 
press,”  the  board  said. 

The  ASNE  has  asked  the  U.S.  Supreme  Court  to  review  a  Washington 
state  decision  {Federated  Publications  Inc.  vs.  Swedherg),  upholding  a 
judge’s  decision  barring  reporters  from  covering  court  proceedings  in  that 
case  unless  they  first  agreed  to  abide  by  that  state’s  so-called  voluntary 
guidelines. 

“The  Society  views  this  requirement  as  an  unconstitutional  prior  res¬ 
traint  on  the  press,”  the  board  said. 

*  ♦  ♦ 

The  American  Society  of  Newspaper  Editors  and  the  American  News¬ 
paper  Publishers  Association,  in  ajoint  project,  have  published  Free  Press 
&  Fair  Trial. 

The  84-page  book  focuses  on  the  evolving  history  of  the  First  and  Sixth 
Amendments,  two  fundamental  constitutional  rights,  from  their  origins  in 
the  English  common  law  to  the  present  day. 

Free  Press  &  Fair  Trial  updates  an  original  text  issued  by  ANPA  in  1967. 
ASNE’s  Press,  Bar  and  Public  Affairs  Committee  three  years  ago  sug¬ 
gested  a  revision  to  incorporate  all  recent  major  events  into  the  joint 
publishing  project.  The  ANPA’s  Press/Bar  Committee  responded  enthu¬ 
siastically,  and  the  updating  began  in  early  1981. 

Chief  drafters  of  the  revised  book  were  Richard  M.  Schmidt  Jr.,  ASNE 
general  counsel;  Katharine  P.  Darrow,  the  New  York  Times  Co.  general 
counsel,  and  Professor  Dale  Spencer  of  the  University  of  Missouri.  Arthur 
B.  Hanson,  then  ANPA  general  counsel,  authored  the  1%7  text.  A  fore¬ 
word  was  contributed  by  William  R.  Burleigh,  editor  of  the  Cincinnati 
Post  as  chairman  of  the  ASNE  committee,  and  Joe  R.  Seacrest  of  the 
Lincoln  (Neb.)  Journal  Star,  chairman  of  the  ANPA  committee. 
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Unions  ready  to  talk  with  N.Y.  News 


“It’s  a  case  of  dealing  with  the  devil 
you  know  rather  than  the  devil  you  don't 
know,”  is  the  way  two  union  leaders 
described  the  new  negotiations  between 
New  York  News  management  and  the 
newspaper's  II  unions,  scheduled  to 
begin  next  week. 

Both  union  advisor  Theodore  Kheel 
and  printers’  union  president  Bert  Powers 
told  E&P  that  while  the  unions  may  not 
be  “elated”  over  the  decision  by  the 
News’  parent.  Tribune  Co.,  to  attempt  to 
continue  running  the  News  itself,  they 
feel  it  is  a  better  alternative  than  if  banker 
Joe  Allbritton  were  to  have  purchased  the 
newspaper. 

The  Tribune  Co.  terminated  Allbrit- 
ton’s  option  to  buy  the  News  (E&P,  May 
I)  and  announced  that  it  would  invest  “a 
substantial  amount  of  funds”  to  make 
sure  that  the  financially-troubled  daily 
survives. 

“I  think  the  unions  feel  they  can  make  a 
better  deal  with  the  Tribune  Co.  than  they 
could  with  Allbritton,”  Kheel  said.” 

For  example,  Kheel  said,  the  Tribune 
Co.  has  indicated  that  it  will  not  seek  the 
wage  freeze  from  the  unions  that  Allbrit¬ 
ton  negotiators  were  insisting  on.  He  said 
the  Tribune  Co.  has  also  indicated  it  will 
avoid  seeking  concessions  from  the 
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unions  that  would  trigger  “me-too” 
clauses  in  the  contracts. 

Powers  said  the  unions  “really  don't 
have  much  to  cheer  about.  They  (the  Tri¬ 
bune  Co.  and  current  News  management) 
were  the  ones  who  put  the  newspaper  in 
the  position  it's  in.  We  would  hope  that 
they  would  do  a  better  job  than  they  have 
in  the  past.” 

“Remember,  Allbritton  locked  out  our 
members  at  the  Paterson  (N.J.)  News," 
he  said. 

News’  publisher  Robert  Hunt  told 
union  leaders  that  “the  cost  reductions 
we  will  recommend  will  be  reasonable . 
and  workable.  They  will  require  sacrifice, 
but,  management  will  share  that  sacrifice. 

I  am  confident  that  working  together,  we 
and  our  unions  can  restore  the  Daily 
News  to  financial  health.” 

Hunt  added  that  he  hopes  to  see  the 
News  become  “a  vibrant  force  in  New 
York  for  generations  to  come.” 

No  one  is  sure  why  the  Tribune  Co. 
changed  its  tune  and  decided  to  attempt 
to  keep  publishing  the  News. 

It  was  rumored  that  one  reason  the  Tri¬ 
bune  Co.  decided  to  keep  publishing  the 
News  was  because  the  cost  to  the  com¬ 
pany  of  shutting  down  the  newspaper  had 


been  underestimated  by  at  least  $100  mil¬ 
lion. 

It  was  also  suggested  that  once  the  Tri¬ 
bune  Co.  saw  that  the  unions  were  willing 
to  make  hefty  concessions  to  Allbritton, 
it  decided  that  if  similar  concessions  were 
made  to  it,  this  would  make  continuing 
the  newspaper  more  attractive. 

Could  the  Tribune  Co.  have  used 
Allbritton  to  soften  up  the  unions? 

“Some  of  the  union  members  feel  that 
way,  but  I  don't  feel  that  at  all,”  said 
Kheel.  “I  don't  suspect  it  was  a  plot,  but  I 
would  feel  better  if  it  was,”  Kheel  said. 
“This  would  mean  the  Tribune  Co.  had 
wanted  to  keep  publishing  the  paper  all 
along.” 

Kheel  still  believes  that  whether 
Allbritton  bought  the  News  or  whether 
the  Tribune  Co.  continues  to  publish  it, 
that  some  type  of  Joint  operating  arrange¬ 
ment  with  the  New  York  Post  will  be 
necessary  to  save  both  newspapers. 

The  Tribune  Co.  ruled  out  selling  to 
Murdoch  from  the  start  and  even  more 
emphatically  ruled  out  such  a  move  last 
week. 

Upon  learning  that  Allbritton  was 
dropped  as  a  potential  buyer,  Murdoch 
sent  a  letter  to  Cook  stating  his  intention 
to  become  a  potential  buyer  of  the  News. 


Recession  lowers  income 
for  many  public  firms 


The  recession  caught  up  with  many  of 
the  publicly  owned  newspaper  compan¬ 
ies  in  the  first  quarter  of  1982. 

Knight-Ridder  Newspapers  saw  its  net 
income  decline  by  over  $5  million  to  $  1 5 . 1 
million  as  a  result  of  “the  deepening 
recession”  though  revenues  rose  to 
$311.6  million  from  $290.6  million. 

Earnings  per  share  dropped  to  470  from 
640  a  year  ago. 

Alvah  Chapman,  chairman  of  Knight- 
Ridder,  told  shareholders  at  the  com¬ 
pany’s  annual  meeting  the  decline  was 
“greater  than  we  expected.”  He  said  real 
estate  and  help  wanted  advertising  were 
especially  hit  hard. 

About  60  of  the  decline  in  earnings  per 
share  resulted  in  increased  costs  for 
expanding  operations  at  the  Philadelphia 
Inquirer  and  Daily  News  following  the 
demise  of  the  Philadelphia  Bulletin  last 
January. 

New  ad  rates  in  Philadelphia  to  cover 
“the  remarkable  surge”  in  circulation 
took  effect  April  1 . 

Knight-Ridder's  executives.  Chapman 
noted,  “are  less  sanguine”  about  the 
possibility  of  a  turnaround  in  the  econ¬ 
omy  by  mid-year  than  they  were  last 
December. 

The  chairman  said  Dick  Capen,  senior 
vicepresident/operations,  and  A1  Gillen, 
president  of  Knight-Ridder  Broadcast¬ 
ing,  have  both  implemented  hiring 
freezes  and  cost-cutting  measures. 


Chapman  remained  optimistic  that  the 
turnaround  will  come  eventually  and  the 
company  will  see  another  year  of  profit 
growth. 

Times  Mirror  Co.  reported  its  first 
quarter  net  income  dropped  to  $20.2  mil¬ 
lion  from  $26  million  last  year  while  re¬ 
venues  increased  to  $522.3  million  from 
$500.6  million. 

Earnings  per  share  dropped  to  590  from 
760. 

Times  Mirror  attributed  most  of  the 
decline  in  net  income  to  the  “depressed 
wood  products  market”  and  said 
“slackening  demand  for  newsprint”  re¬ 
sulted  in  curtailment  of  operations  at  its 
Oregon  mills. 

The  first  quarter  results  “also  re¬ 
flected”  a  general  downturn  in  advertis¬ 
ing  linage  with  classified  being  hardest 
hit. 

The  company  said  Newsday  and  Hart¬ 
ford  Courant  performed  strongly  during 
the  quarter,  and  the  Denver  Post  and  Dal¬ 
las  Times  Herald  also  did  well. 

Operating  profits  for  the  broadcast  and 
cable-tv  division  rose  by  $1.3  million 
from  a  year  ago  although  cable’s  profits 
declined  as  a  result  of  upgrading  and 
development  costs. 

Times  Mirror’s  book  publishing 
operations  lost  $1  million  in  the  first  quar¬ 
ter,  though  a  year  ago  operating  profits 
were  $3.5  million. 

Affiliated  Publications,  publisher  of  the 


Boston  Globe,  said  a  25%  drop  in  help 
wanted  linage,  about  785,000  lines,  was 
the  principle  factor  in  the  company’s  first 
quarter  earnings  decline. 

Affliated  had  net  income  of  $2.59  mil¬ 
lion,  or  500  per  share,  in  the  first  quarter 
versus  $2.65  million,  or  510  per  share,  a 
year  ago.  Revenues  rose  to  $59.4  million 
from  $53.7  million. 

The  comany  said  gains  in  retail  and 
general  linage  failed  to  offset  the  decrease 
in  help  wanted. 

Harte-Hanks  Communications  said  the 
first  quarter  of  this  year  was  “the  tough¬ 
est  we’ve  experienced”  since  going  publ¬ 
ic  in  1972. 

The  company,  nevertheless,  reported 
its  net  income  for  the  quarter  rose  to  $4.4 
million,  or  450  per  share,  from  $4.2  mil¬ 
lion,  or  440  per  share,  one  year  ago. 

The  recession  saw  Lee  Enterprises’ 
second  quarter  income  remain  flat  at  400 
per  share.  Net  income  was  $2,811,000 
this  quarter  versus  $2,805,000  last  year. 

Operating  revenues  rose  slightly  to 
$36.1  million  from  $34.4  million. 

Lee,  which  reports  on  a  fiscal  year 
beginning  Oct.  1,  said  its  six  months  net 
income  rose  to  $7.95  million,  or  $1 . 14  per 
share,  from  $7.62  million,  or  $1.07  per 
share,  a  year  ago. 

Operating  revenues  for  the  six  months 
were  $79. 1  million  compared  to  $74.6  mil¬ 
lion  last  year. 

Gannett  Co.  reported  its  net  income 
rose  5%  in  the  first  quarter  while  earnings 
per  share  increased  7%. 

The  “widespread  effects  of  the  reces¬ 
sion”  kept  the  company’s  gains  below  the 
traditional  earnings  increases  for  the 
company  which  have  ranged  from  8%  to 
35%. 

Net  income  rose  to  $3 1 .6  million,  or  600 
per  share,  compared  to  $30.2  million,  or 
560  per  share,  a  year  ago.  Revenues 
increased  11%  to  $338.9  million  from 
$304.7  million. 

Meredith  Corp.  posted  a  small  decline 
in  net  income  for  the  quarter  to  $6.52 
million,  or  $2.09  per  share,  from  $6.56 
million,  or  $2.12  per  share  last  year. 

For  the  nine  months,  Meredith’s  earn¬ 
ings  showed  an  increase  to  $21.5  million, 
or  $6.80  per  share,  from  $20.5  million,  or 
$6.54  share,  for  the  nine  months  a  year 
ago. 

Southam,  Inc.,  of  Canada  was  also 
among  those  suffering  earnings  declines 
in  the  first  quarter.  The  company’s  net 
income  before  extraordinary  income 
dropped  to  440  per  share  from  800  per 
share  a  year  ago.  Revenues  rose  to  $206 
million  from  $189  million. 

With  extraordinary  gains  of  $2.5  mil¬ 
lion  included,  Southam’s  net  income  in 
the  first  quarter  was  $8  million,  or  640  per 
share.  Last  year,  first  quarter  earnings 
were  $10  million. 

Southam  president  Gordon  Fisher  said 
he  saw  no  relief  from  the  recession  unless 
United  States  budgetary  problems  were 
(Continued  on  page  27) 
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VANS — Washington  Post  publisher  Donald  E.  Graham,  center,  presented 
the  keys  to  five  12-person  passenger  vans  to  D.C.  Police  Chief  Maurice  T. 
Turner,  Jr.,  left,  and  Kenneth  Spann,  president  of  the  D.C.  Metropolitan 
Police  Boys'  and  Girls'  Club  on  April  1 3.  The  Post  purchased  the  vans  for  the 
Clubs  last  summer.  Spann  noted  that  the  gift  "effectively  doubled"  the  Clubs' 
ability  to  transport  District  youth  to  and  from  a  variety  of  recreational  and 
cultural  activities. 
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Major  objective: 

New  INPA  president 
to  expand  services 


Edmund  A.  Sebestyen,  marketing 
manager  of  the  Saskatoon  (Sask.)  Star- 
Phoenix,  was  elected  president  (May  5)  of 
the  International  Newspaper  Promotion 
Association  during  the  business  meeting 
of  the  52nd  annual  conference  in  San 
Francisco. 

Sanford  Stiles,  corporate  marketing 
director  of  the  Times  I^blishing  Co.,  St. 
Petersburg,  Fla.,  was  elected  president¬ 
elect  and  Thomas  E.  Griffiths,  vicepresi¬ 
dent  and  director  of  marketing  and  public 
relations  of  the  Ft.  Lauderdale,  (Fla.) 
News  and  Sun-Sentinel  was  elected 
vicepresident. 

Sebestyen,  who  joined  INPA  in  1972, 
replaces  outgoing  president  Donald  B. 
Towles,  vicepresident  of  public  affairs  for 
the  Courier-Journal  and  Louisville 
Times.  Towles  held  the  office  of  president 
for  two  years. 

In  citing  his  major  objective  over  the 
next  year,  Sebestyen  plans  to  expand 
INPA  services  and  increase  membership. 

“Assistance  to  members  in  planning 
new  marketing  strategies  will  be  a  high 
priority.  Services  will  also  be  expanded 
to  members  outside  of  North  America 
through  the  recently-created  Pacific 
Division  and  the  new  international  edi¬ 
tion  of  the  Idea  Newsletter,”  he  said.  In 
the  international  edition,  selected  articles 
pertinent  to  foreign  newspaper  situations 
are  reprinted  from  the  regular  newsletter 
and  translated  into  French  and  Spanish. 

Sebestyen  has  appeared  on  INPA 
international  and  regional  programs  with 
presentations  on  marketing  ideas  for 
smaller  newspapers.  He  was  the  program 
chairman  for  the  1980  INPA  Western 
Region  Conference  in  Las  Vegas  and  is 
former  president  of  the  Western  Region. 
He  was  program  chairman  of  the 
international  conference  in  Atlanta  in 
1981.  He  has  served  on  the  Membership 
Committee  and  was  chairman  of  the  Adv¬ 
anced  Management  Committee. 

Stiles  has  moved  up  from  vicepresident 
of  INPA.  He  is  a  past  president  of  the 
15-state  Southern  Region,  and  is  program 
chairman  of  the  1982  INPA  conference  in 
San  Francisco. 

Stiles  has  worked  for  the  St.  Peters¬ 
burg  Times  for  41  years.  As  corporate 
marketing  director,  he  is  responsible  for 
research,  public  service  and  promotion 
activities. 

Griffiths  is  past  secretary-treasurer  of 
the  Eastern  Region  of  INPA  and  was 
nominated  as  vicepresident  from  his 
position  on  the  board  of  directors.  He 
compiled  the  INPA  directory  of  “News¬ 
paper  Public  Service  Programs.”  He  has 


been  with  the  News  and  Sun  Sentinel 
since  1978. 

Members  of  the  board  beginning  new 
terms  include: 

*  Tim  Breiding,  promotion  manager, 
Knight  Publishing  (To.,  Charlotte,  N.C. 
(Three  year  term  —  Breiding  previously 
had  been  elected  to  a  one  year  term  to  fill 
a  vacancy  on  the  board.) 

*  Bill  Fisher,  promotion  manager,  Chi¬ 
cago  Sun-Times.  (Three  year  term.) 

*  David  Ray,  promotion  director, 
Austin  (Tex.)  American  Statesman. 
(Three  year  term.) 

*  Marlene  Klotz,  community  and 
corporate  services  manager,  Phoenix 
(Ariz.)  Newspapers,  Inc.  (Three  year 
term.) 

*  Scott  C.  Schurz,  publisher.  Daily 
Herald-Telephone,  Bloomington,  Ind. 
(One  year  term.) 

*  Abigail  Nash,  promotion  director, 
Milwaukee  Journal! Sentinel.  (One  year 
term  —  Nash  will  fill  the  vacancy  on  the 
board  created  by  the  resignation  of  Roy 
Valitchka  II.) 


RIT  to  offer  course 
on  paper  managing 

A  $74,000  grant  to  the  Rochester 
Institute  of  Technology  to  develop  an 
educational  program  for  newspaper  su¬ 
pervisors  was  announced  by  the  Gannett 
Foundation. 

Foundation  president  Eugene  C. 
Dorsey  and  vicepresident/education 
Gerald  M.  Sass  said  the  grant  will  make  it 
possible  for  RIT  to  develop  and  package  a 
complete  supervisory  education  program 
using  both  print  and  videotape  material 
for  use  by  medium  to  small  size  newspap-^ 
ers.  A  committee  of  newspaper  manage¬ 
ment  professionals  will  cooperate  in  the 
project’s  development. 

Sass  said  this  experimental  program 
will  be  the  first  of  its  type  in  the  news¬ 
paper  industry. 

Eugene  H.  Fram,  professor  of  market¬ 
ing  and  director  of  the  Center  for  Manage¬ 
ment  Study  at  RIT,  said:  “This  program 
will  be  available  for  use  by  newspapers  in 
their  own  offices.  We’ll  use  behavior 
modification,  showing  the  right  and 
wrong  approaches  to  newspaper  manage¬ 
ment.  Since  videotaping  will  be  con¬ 
ducted  in  newspaper  settings  with  news¬ 
paper  personnel  as  actors  and  actresses, 
the  program  will  have  unusual  realism.” 

Fram  added:  “The  newspaper  manage¬ 
ment  program  to  be  developed  at  RIT  will 
cover  topics  consistent  with  those  used 
by  other  well  known  supervisory  pro¬ 
grams.” 


VESTED — A  campaign  to  provide  bulletproof  vests  to  Chicago  policemen 
vras  enriched  with  a  $10,000  gift  from  the  Chicago  Sun-Times  Charity  Trust. 
Chicago  Police  Supt.  Richard  J.  Brzeczek  (second  from  left)  displays  a  vest  to 
the  Charity  Trust  trustees  James  Hoge  (left),  Sun-Times  publisher,  and  to  Field 
Enterprises,  Inc.  chairman  Marshall  Field  (second  from  right)  and  president 
and  chief  executive  officer  Richard  A.  Giesen,  who  presented  the  check.  The 
Sun-Times  is  also  donating  $5  to  the  campaign  in  the  name  of  ecKh  new 
subscriber  living  in  the  city  who  buys  the  newspaper  for  four  months  or  longer. 
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Study  shows  seasonal  sway  of  daily  sales 


Media  General,  Inc.,  has  released  re¬ 
sults  of  a  circulation  study  showing  sea¬ 
sonal  indexes  of  morning,  evening  and 
Sunday  newspapers  in  the  United  States 
by  circulation  size  and  geographic 
regions. 

The  data  were  collected  from  571  mem¬ 
ber  newspapers  of  the  International 
Circulation  Managers  Association,  then 
weighted  according  to  circulation  size 
and  geographic  region  to  represent  the 


total  number  of  morning,  evening  and 
Sunday  newspapers  that  appeared  in  the 
1981  Editor  &  Publisher  International 
Yearbook.  These  figures  were  then  pro¬ 
jected  to  reflect  a  yearly  circulation 
average. 

In  most  categories,  summer  months 
showed  less  circulation  than  winter 
months,  except  in  certain  situations  such 
as  in  New  England  where  some  winter 
months  showed  less  circulation  than  sum¬ 


mer  months,  possibly  because  of  visiting 
vacationers. 

Evening  newspapers  showed  some¬ 
what  different  patterns  from  morning  and 
Sunday.  Also  circulation  size  groups 
showed  different  patterns  from 
geographic  regions. 

Copies  of  this  study  are  available  with¬ 
out  charge  from  the  research  department 
of  Media  General,  Inc.,  Richmond,  Vir¬ 
ginia. 


154  carriers  go  on  Parade  trip 


Young  Columbus  winners 


By  Carla  Marie  Rupp 

A  group  of  1 54  young  newspaper  carri¬ 
ers,  representing  93  newspapers,  went  on 
Parade's,  lO-day  “Young  Columbus 
XXVI”  all-expenses  paid  trip  to  Norway 
and  Denmark  (April  16-26). 

The  Young  Columbus  program  was 
conceived  in  the  late  1950s  by  Red  Motley 
to  generate  new  starts.  Last  year's  YC 
program  to  Spain  reportedly  generated 
13,154  starts  for  the  Houston  Posf,  15,757 
starts  for  the  St.  Paul  Pioneer  Press: 
7,226  starts  for  the  San  Diego  Union,  and 
7,226  starts  for  the  Harrisburg  Patriot  & 
News. 

The  total  number  of  new  starts 
attributed  by  Parade  executives  to  the 
1981  Spain  trip  was  182,530.  The  three- 
year  figure  to  that  date  was  5 1 4,000  news¬ 
paper  starts.  Figures  for  the  current  Scan¬ 
dinavian  trip  are  still  being  tallied. 

In  the  last  five  years  Parade  newspa¬ 
pers  have  started  to  use  the  Young 
Columbus  program  in  their  Newspaper- 
in-Education  programs.  In  Tampa,  the 
newspaper  uses  the  YC  program  in  its 
Junior  Achievement  chapter,  which  the 
Tampa  Tribune  sponsors  in  the  communi¬ 
ty.  A  number  of  newspapers  are  getting 
away  from  awarding  the  trip  to  the  top 
sales  youngster  and  are  giving  the  trip  to 
the  “quality”  seller  and  only  insisting  on 
5  to  10  new  subscriptions  to  enter  the 
contest. 

Columbus  lGa.)Enquirer  used  the 
essay  approach  this  year  and  asked  en¬ 
trants  to  write  “What  the  Newspaper 
Means”  to  them. 

This  year's  winners  left  from  New 
York’s  Kennedy  Airport  on  SAS  Airlines 
for  Gardermoen  Airport  at  Oslo  to  a  full 
schedule  of  “fun,  food  and  fairy-tale 
adventure.”  Accompanying  the  1 17  boys 
and  37  girls  were  Catherine  Braden  Hem- 
lepp,  director  of  newspaper  promotion 
and  public  relations,  Karen  Mangaracina, 
manager  of  newspaper  promotion  and 
public  relations  and  Young  Columbus  trip 
director,  both  of  Parade,  and  Kenneth  J. 
Wildes,  Jr.,  director  of  university  rela¬ 
tions  at  Northwestern  University  who 
went  along  as  the  Young  Columbus  speci¬ 
al  adviser. 
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Wildes  resigned  from  Parade  a  month 
ago  and  came  back  to  aid  in  the  running  of 
the  Scandinavian  trip.  Hemlepp  replaced 
Wildes,  who  during  the  past  year  made 
most  of  the  preparations  and  planned  this 
trip's  itinerary.  Wildes  and  Mangaracina 
were  responsible  in  the  selection  of  the  14 
counselors  who  accompanied  this  year’s 
large  group.  They  are  college  students,  1 1 
men  and  3  women. 

A  15-minute  promotional  film  of  the 
Scandinavian  trip  will  be  produced  by  Pa¬ 
rade  in  conjunction  with  freelance  film¬ 
maker  Robert  H.  Peebles,  who  has  com¬ 
pleted  many  documentaries,  travelogs 
and  tv  commercials,  and  his  films  have 
appeared  on  ABC  and  Home  Box  Office. 

Ronald  Reagan’s  message  to  the  news 
carriers  conveyed  best  wishes  and 
expressed  his  appreciation  for  their 
planned  meetings  with  U.S.  Ambassador 
Mark  E.  Austad  to  Norway,  the  Lord 
Mayor  Egon  Weidenkamp  of  Oslo  and 
the  Lord  Mayor  Albert  Nordengen  of 
Copenhagen.  Reagan  said  Parade  was 
providing  an  excellent  opportunity  for 
these  news  carriers  to  serve  as  “ambassa¬ 
dors  of  good  will”  in  a  “spirit  of  friend¬ 
ship.” 

Young  Columbus  has  been  termed 


“the  world’s  largest  youth  incentive  pro¬ 
gram”  with  more  than  600,0(K)  newspaper 
carriers  competing,  and  it’s  based  on 
salesmanship,  new  subscriptions, 
scholarship  ability,  personality  and 
citizenship.  Each  of  the  newspapers 
selects  its  own  carrier  representative  for 
the  trip. 

The  Denmark  and  Norway  itinerary 
included  visits  to  museums,  swimming, 
soccer,  an  amusement  park,  the 
Copenhagen  Circus,  a  Vikingland  tour 
and  a  voyage  on  a  DFDS  Seaways  Ocean 
Liner. 


Broadcast  rights 

A  resolution  favoring  unqualified  First 
Amendment  rights  for  radio  and  televi¬ 
sion  broadcasters  was  passed  by  the 
ASNE  board  of  directors  this  week.  The 
resolution  supports  the  repeal  of  the 
Federal  Communication  Commission’s 
Fairness  Doctrine  requiring  balanced 
presentation  of  controversial  public 
issues  and  of  Section  315  of  the  Com¬ 
munications  Act  of  1934,  which  requires 
broadcasters  to  provide  equal  time  to 
opposing  political  candidates. 
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Coupon  use  up  in  198T; 
newspaper  share  rises 


The  number  of  cents-off  coupons  dis¬ 
tributed  by  manufacturers  broke  the  bil¬ 
lion  coupon  level  for  the  first  time  last 
year,  with  102.4  billion  coupons  offered 
to  American  consumers,  according  to  an 
annual  analysis  prepared  by  the  Nielsen 
Clearing  House.  There  was  a  13% 
increase  in  the  use  of  couponing  as  a  pro¬ 
motional  vehicle  in  1981. 

Newspapers  generally  increased  their 
share  of  the  coupon  distribution  media 
market  in  1981,  though  ROP  solo  and 
Sunday  paper  couponing  fell  for  the  third 
straight  year. 

Newspapers,  in  general,  distributed 
78.5%  of  all  coupons  (regular  cents-off 
manufacturers  coupons)  in  1981.  In  1980, 
newspapers  delivered  75.6%  of  all 
coupons  and,  in  1979,  they  delivered 
76.7%.  Daily  newspapers  actually  carried 
45%  of  all  coupons  in  1981  (ROP  solo  and 
co-op  coupons). 

ROP  solo  couponing  represented 
27.3%  of  the  coupon  activity,  down  from 
31.1%  in  1980.  Newspaper  co-op  coupon¬ 
ing  increased  .6%  to  17.7%  of  all  coupon¬ 
ing  in  1981.  Sunday  supplement  coupon¬ 
ing  represented  7.3%,  down  from  9%  in 
1980. 

The  big  winner  in  newspaper  coupon¬ 
ing  was  the  Sunday  free-standing  insert. 
In  1981,  they  carried  26.2%  of  all 
coupons,  only  1.1%  less  than  newspaper 
ROP  solo.  In  the  past  three  years,  Sunday 
free-standing  inserts  have  nearly  doubled 
their  share  of  the  coupon  market  while 
ROP  solo  has  fallen  nearly  10%. 

For  the  insert  producers,  that’s  good 
news.  For  newspapers,  it  isn't. 

“Fifteen  years  ago,  there  was  little  or 
no  insert  business,”  comment  one  source 
in  the  newspaper  business  who  asked  not 
to  be  quoted  for  attribution.  “Publishers 
then  looked  at  the  insert  business  as  find¬ 
ing  money  on  the  street  —  there  were  no 
production  costs  and  there  was  added 
income  with  little  additional  cost." 

“Now,  to  a  certain  degree,  they’ve  cre¬ 
ated  their  own  monster,”  said  the  source. 
Many  newspapers  are,  in  fact,  hard  at 
work  trying  to  get  that  business  back. 

The  Sunday  free-standing  inserts  are 
also  apparently  weaning  business  from 
magazines,  direct  mail  and  in/on  package 
media.  All  three  categories  fell  in  1981, 
with  magazines  the  biggest  losers.  Maga¬ 
zines  were  down  1.5%  from  13.3%  in  1980 
to  11.8%  in  1981.  Direct  mail,  which  has 
remained  fairly  stable  over  the  past  three 
years,  fell  .1%  to  3.3%  in  1981.  In/on 
package  couponing  fell  from.  7.7%  in  1980 
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to  6.4%  in  1981. 

The  highest  redemption  rates  were 
achieved  by  in-pack  coupons,  with  an 
average  of  18.4%  redeemed.  On/pack 
coupon  promotions  achieved  a  13.3% 
redemption  rate. 

Direct  mail  is  next,  with  an  average  of 
11.6%  of  coupons  distributed  redeemed. 

On-page  magazine  couponing  achieved 
only  a  2.6%  average  redemption  rate, 
however,  if  a  pop-up  coupon  is  used  (at 
considerably  greater  expense),  that  rate 
jumps  to  5.6%. 

Sunday  free-standing  inserts  posted  an 
average  5.1%  redemption  rate  in  1981. 
Sunday  supplement  couponing  achieved 
a  2.1%  average  rate. 

Within  the  newspaper  itself,  an  average 
of  3. 1%  of  ROP  solo  coupons  distributed 
were  redeemed,  and  an  average  of  3.4% 
of  co-op  page  coupons  were  redeemed. 

The  face  value  of  coupons  has 
increased  gradually  over  the  past  few 
years,  according  to  A.C.  Nielsen.  The 
average  coupon  value  in  1981  was  19.80, 
up  from  18.5tJ  in  1980  and  17.10  in  1979. 

The  150  coupon  is  now  the  dominant 
face  value  in  grocery  coupon  promotions. 
Also  up  were  120,  200,  250,  and  300 
coupons.  The  use  of  70  and  100  values 
decreased  in  1981. 

Regarding  the  increased  use  of  coupon¬ 
ing  as  a  promotion  vehicle,  A.C.  Nielsen 
comments  in  its  report,  “This  rising  trend 
is  a  reflection  of  both  the  increasing 
utilization  of  couponing  as  a  marketing 
tool  and  also  of  the  growth  in  number  of 
manufacturers  which  use  coupons.  Over 
2,000  companies  are  now  using  coupons 
as  an  integral  part  of  their  promotion 
activities.  In  addition,  manufacturers 
have  found  it  helpful  to  use  coupons  on 
products  which  they  had  previously  not 
included  in  their  coupon  programs;  thus, 
more  and  more  different  types  of  pro¬ 
ducts  are  being  couponed.” 


DDB,  FCB  break  off 
talks  on  merger 

Quiet  talks  between  Doyle  Dane 
Bernbach  and  Foote  Cone  &  Belding 
Communications,  Inc.,  concerning  a 
possible  merger  between  the  two  giants, 
were  terminated  “amicably”  this  week. 

Had  the  deal  been  struck,  the  two 
agencies,  one  ranked  #12  and  the  other 
#10,  would  have  combined  to  form  the 
nation’s  largest  ad  agency  with  over  S2.38 
billion  in  annual  world  billings. 


A.C.  Nielsen  also  reports  that  news¬ 
paper  and  Sunday  supplement  coupons 
are  redeemed  faster  than  coupons  distrib¬ 
uted  by  other  methods.  Redemption 
peaks  quickly  and  then  falls  off  rapidly. 

Pop-up  magazine  and  direct  mail 
coupons  also  peak  early  and  then  fall  off, 
although  they  peak  more  slowly  than 
newspaper  coupons.  Slower  still  are  on- 
page  magazine  coupons.  In/on  package 
coupons  redeem  most  slowly. 

News  magazine 
rates  Y&R’s  Ney 
‘mast  influential’ 

U.S.  News  and  World  Report,  the 
weekly  news  magazine,  has  again  rated 
Young  &  Rubicam  chairman/chief  execu¬ 
tive  officer  Edward  N.  Ney  “the  most 
influential”  person  in  the  advertising 
business. 

The  magazine  each  year  polls  its  read¬ 
ers  to  find  who  they  consider  the  most 
influential  person  in  the  respondent’s 
own  field.  The  advertising  business  has 
been  included  in  the  survey  for  six  years 
—  Ney  has  garnered  the  top  rating  in  five 
of  the  six.  The  poll  is  to  be  published  in 
the  book’s  May  10  issue. 

Second  in  the  polling  was  Leonard 
Matthews,  the  former  Leo  Burnett  chair¬ 
man  who  is  now  the  president  of  the 
American  Association  of  Advertising 
Agencies. 

There  was  a  tie  for  third  place  between 
William  Bernbach,  chairman  of  Doyle 
Dane  Bembach’s  executive  committee, 
and  John  Elliot,  Jr.,  chairman  emeritus  of 
Ogiivy  &  Mather  International. 


Tlie  party  begns 

Zcbmks  later 

Aller4dnnks 

After  5  dn^ 

7tfcTiJt5aial 


Die  mere  you  draA.  the  nxsre  coordinatton  you 
kae 'Hisi's  a  fact,  plain  and  sonpie 

SdL  people  drvi:  loo  mud)  and  dien  go  out  and 
expect  to  handle  a  car 

When  you  dnnk  too  much  you  can't  handle  a  car 
You  can't  even  handle  a  pen 


I  CAN  DRIVE  WHEN  I  DRINK  is  the 
contention  of  many,  but  this  od,  port  of 
the  ongoing  moderation  campoign  from 
the  House  of  Seagram,  points  out,  "When 
you  drink  too  much  you  can't  handle  a 
car.  You  can't  even  handle  a  pen."  The  od 
is  slated  to  run  in  seven  national  maga¬ 
zines  this  summer. 
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Syndicated  studies  top 


agenda  at  NRC 

Syndicated  newspaper  audience 
research  and  the  research  needs  of 
electronic  publishing  highlighted  the 
semi-annual  conference  of  the  News¬ 
paper  Research  Council  (NRC),  April  25- 
28  at  the  Doubletree  Inn  in  Monterey, 
California. 

Ninety-three  newspaper  researchers 
from  the  United  States,  Canada,  and  Eng¬ 
land  attended  the  conference,  which 
included  sessions  on  lessons  learned  from 
the  six  year,  industry-sponsored  News¬ 
paper  Research  Project,  ways  to  improve 
research  methodology  by  asking  more 
probing  questions  and  utilizing  more 
sophisticated  analytical  techniques,  and 
ways  to  find  and  present  Census  and 
other  demographic  data  in  news  cover¬ 
age,  advertising  presentations  and  strat¬ 
egies  to  build  circulation. 

Two  syndicated  newspaper  audience 
studies  are  being  conducted  this  year,  one 
by  Simmons  Marketing  Research 
Bureau/Three  Sigma  and  one  by  Scarbor¬ 
ough  Research,  Inc.  Gene  Dalgin,  who 
has  been  retained  as  consultant  and  proj¬ 
ect  monitor  by  the  newspaper  industry, 
reported  on  the  progress  of  the  two  stud¬ 
ies. 

Dalgin  said  interviewing  is  now  in  pro- 


parley 

Mary  Bosco,  an  industry  analyst  from 
the  Wall  Street  firm  of  Donaldson,  Lufkin 
&  Jenrette,  said  that  teletext  and 
videotext  could  constitute  “a  multi¬ 
billion  dollar  business  by  the  end  of  the 
decade.”  Or,  she  said,  “it’s  possible  that 
it  will  never  be  an  important  business.” 

Too  many  unanswered  questions  stand 
in  the  way  of  accurate  predictions,  Bosco 
said.  For  example: 

•  What  will  consumers  pay? 

•  What  will  advertisers  pay? 

•  Can  advertising  be  successful  in  an 
interactive  mode? 

•  How  many  homes  will  have  access  to 
two-way  cable  tv  or  to  home  computers? 

•  Who  will  buy  decoders,  and  what  will 
they  be  willing  to  pay  for  them? 

Despite  these  unanswered  questions, 
which  researchers  will  need  to  address, 
Bosco  sketched  her  firm’s  best  guess  of 
what  is  likely  to  happen  in  the  1980s. 

She  said  teletext,  in  which  a  limited 
number  of  textural  pages  is  broadcast 
over  tv’s  vertical  blanking  interval,  is 
likely  to  provide  the  first  major  business 
opportunity.  It  is  cheaper  to  install  than 
videotext,  and  it  offers  more  immediate 
prospects  for  profitability,  she  said.  The 
company  Bosco  judged  most  likely  to 


succeed  in  the  teletext  arena  is  Time  Inc., 
although  CBS  and  NBC  also  are  likely  to 
be  major  players,  she  said. 

The  prospects  for  videotext,  which  can 
offer  an  enormous  information  basis  on 
demand,  are  more  problematic  because 
videotext  is  more  expensive  to  roll  out 
and  profit  potential  is  not  as  readily 
apparent,  Bosco  said.  She  said  the  firms 
to  watch  in  the  videotext  arena  are 
Kinght-Ridder,  AT&T,  Times  Mirror, 
Cox  Cable  and  Dow  Jones.  Of  these,  Dow 
Jones  currently  has  the  best  prospects. 

Two  researchers  from  Knight-Ridder 
described  the  research  they  have  done  in 
the  telecommunications  field.  Virginia 
Fielder  from  corporate  Knight-Ridder 
described  some  of  the  research  that  has 
led  Knight-Ridder  to  decide  to  initiate  the 
full  market  test  of  its  Viewtron  system  in 
1983.  The  goals  of  the  test  will  be  to 
deliver  75,000  to  100,000  frames  of 
information  to  5,000  paying  customers. 
By  then,  Knight-Ridder  will  have  spent 
$18.5  million  on  the  experiment. 

Patricia  Jones  described  a  much  small¬ 
er  scale  experiment  in  teletext  being  con¬ 
ducted  by  the  Lexington  Herald  Leader. 
Since  March  29,  the  Herald  Leader  has 
been  sending  textural  information  over 
three  cable  channels  in  the  Lexington 
area.  One  channel  is  devoted  to  news, 
one  to  sports,  and  one  to  classified 
advertising.  The  newspaper’s  research 
department  plans  to  use  focus  groups, 
surveys  and  diary  panels  to  determine  the 
success  of  this  experiment. 


gress  for  the  SMRB  study,  and  he  expects 
the  interviewing  stage  of  the  project  to  be 
completed  on  time.  He  said  that 
interviewing  in  markets  where  changes  of 
the  newspaper  environment  have 
occurred  or  may  occur  soon  has  been 
scheduled  for  late  in  the  interviewing 
sequence  so  that  data  will  be  as  stable  as 
possible.  These  markets  include  Cleve¬ 
land,  Philadelphia,  Minneapolis/St.  Paul, 
and  New  York. 

Two  committees  have  been  formed  to 
help  market  the  results  of  the  syndicated 
studies  and  to  make  them  more  readily 
available  to  advertisers  and  agencies. 

Joe  Maschio  of  Million  Market  News¬ 
papers,  who  heads  the  marketing  com¬ 
mittee,  urged  participating  newspapers  to 
^et  aside  an  extra  amount  equal  to  10%  of 
their  subscription  costs  to  be  used  to  mar¬ 
ket  the  syndicated  studies  effectively. 

Jerry  Sprague  of  CWO&O  is  chairing  a 
software  committee  whose  goal  is  to 
make  sure  that  access  to  the  studies  via 
commercial  time-sharing  services  will  be 
prompt,  easy,  and  efficient. 


Regarding  electronic  publishing,  J.  Dan  Pratt,  second  from  left,  president  of  Newspaper  Co-op  Couponing, 
researchers  at  the  meeting  were  issued  a  |nc. ,  of  Westport,  Connecticut,  is  shown  receiving  o  special  award  from  Frank 
major  challenge.  Several  experts  told  the  Stapleton,  second  from  right,  president  of  the  Branham  Company,  citing 
researchers  that  although  the  telecom-  Newspaper  Co-op  Couponing's  innovative  and  effective  use  of  ROP  odvertis- 
munications  revolution  is  expected  to  ing  in  the  nation's  newspapers.  Branham  newspapers  will  publish  over  five 
create  major  threats  and  opportunities  for  million  lines  of  NCC  advertising  during  1982.  Looking  on  during  the  award 
the  newspaper  industry,  no  one  yet  has  ceremonies  in  NCC's  offices  ore,  left.  Laurel  Hunt  of  NCC  and,  right,  O.T. 
solid  information  on  the  market  potential  Watkins,  president  of  Newspaper  Co-op  Advertising,  Inc.,  the  agency  for 
of  the  new  media.  NCC. 
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Canadian  dailies  pinched 
in  teubled  economy 


From  Canadian  Press 

Last  October,  the  Calgary  Herald  car¬ 
ried  150  pages  a  week  of  help  wanted 
advertising,  50  in  the  Saturday  edition 
alone.  Six  months  later,  the  weekly 
volume  has  shrunk  to  about  75  pages. 

The  lighter  weight  of  the  Saturday 
paper  in  Calgary — or  in  any  other  Cana¬ 
dian  community  for  that  matter— tells 
people  as  convincingly  as  anything  con¬ 
tained  in  the  paper’s  pages,  the  country’s 
economy  is  in  trouble.  Like  the  country 
as  a  whole,  newspapers  are  feeling  the 
effects  of  the  slowdown. 

A  cross-Canada  survey  of  the  industry 
by  the  Canadian  Press  indicates  circula¬ 
tion  is  holding  up  reasonably  well  but 
advertising  has  decreased  in  the  first 
three  months  of  the  year. 

While  the  larger  organizations 
appeared  to  be  weathering  the  storm, 
there  were  some  cash  flow  problems.  In 
New  Westminster,  B.C.,  for  example, 
employees  of  The  Columbian  agreed  to 
defer  retroactive  wage  increases  won  in  a 
recent  contract  settlement,  until  later  this 
year. 

The  Canadian  Daily  Newspaper 
Publishers  Association  reported  that 
while  retail  volume  remained  steady, 
overall  newspaper  advertising  was  down 
4%  in  the  first  two  months  of  the  current 
year  from  corresponding  figures  in  1981. 
General  advertising  had  fallen  6%  and 
there  has  been  a  14%  drop  in  classified 
ads. 

“People  aren’t  buying,’’  said  John 
Foy,  the  association’s  general  manager. 
“And  when  people  don’t  buy,  merchants 
don’t  advertise  or  they  reduce  their 
advertising  volume.” 

Donald  Nicol,  publisher  of  the  Win¬ 
nipeg  Free  Press,  agreed:  “The  whole 
market  is  off.  People  just  don’t  have  the 
money  to  spend.” 

“We’re  working  pretty  hard  to  stand 
still,”  said  B.W.  Slaight,  executive 
vicepresident  of  Thomson  Newspapers 
Ltd.  “There  has  been  some  tightening  up 
but  we’re  not  unduly  pessimistic.”  He 
said  retailers,  struggling  to  cope  with  high 
interest  rates,  find  it  cheaper  to  advertise 
in  an  effort  to  increase  their  turnover. 

Gordon  Fisher,  president  of  Southam 
Inc.,  saw  the  drop  in  advertising  volume 
as  a  reflection  of  the  economy  generally. 
Recovery  would  depend  on  government 
economic  policies  in  Canada  and  the 
United  States. 

Ralph  Costello,  publisher  of  the  Saint 
John  (N.B.)  Telegraph-Journal  and 
Times-Globe,  blamed  the  decrease  in 
classified  advertising  on  the  slumping  real 
estate  and  automotive  markets. 
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He  said  the  situation  is  general  across 
Canada  but  may  be  felt  a  little  more  in 
New  Brunswick  and  Nova  Scotia. 

Robert  McConnell,  publisher  of  the 
Montreal  Gazette,  said  his  newspaper’s 
total  advertising  revenue  is  running  well 
below  budget  despite  an  increase  in  the 
retail  and  individual  classified  categories. 
He  saw  no  signs  of  short-term  im¬ 
provement. 

In  Calgary,  general  manager  H.O.  Tho- 
masson  said  the  Herald’s  problems  are 
directly  related  to  those  of  the  oil  busi¬ 
ness.  He  said  the  newspaper’s  overall 
2.9%  drop  in  advertising  in  the  first  quar¬ 
ter  of  this  year  from  198 1  is  entirely  due  to 
the  sharp  fall  in  the  employment  category 
of  classified  ads  which,  in  turn,  reflected 
the  slowdown  in  the  booming  oil 
industry. 

Thomasson  said  the  downturn  came  as 
no  surprise. 

“We  realized  that  type  of  bulge  had  to 
come  off.  We’ve  been  sitting  on  top  of  the 
heap  for  so  long,  knowing  some  of  it  was 
built  on  false  things.” 

Clark  Davey,  publiser  of  the  Vancouv¬ 
er  Sun,  said  his  newspaper  expects  to 
reach  its  budget  targets  in  retail  advertis¬ 
ing  by  the  end  of  the  year  despite  a  first- 
quarter  slump,  but  will  not  reach  its  tar¬ 
gets  for  national  and  classified  advertis¬ 
ing. 

He  said  the  drop  is  partly  due  to 
decisions  made  by  national  advertisers  in 
central  Canada,  where  the  recession  is 
being  felt  more  strongly,  which  are  not 
justified  by  conditions  in  British  Colum¬ 
bia. 

He  saw  a  “glimmer  of  hope”  in  the 
possibility  that  President  Reagan  might 
take  action  to  stimulate  the  construction 
industry  before  the  mid-term  Con¬ 
gressional  elections  in  the  United  States 
next  November,  restoring  demand  for 
B.C.  lumber. 

Davey  said  the  Sun’s  circulation, 
“stagnant”  in  recent  months,  is  expected 
to  improve  as  the  newspaper  solves  pro¬ 
duction  and  delivery  problems. 

An  exception  to  the  general  trend  was 
Canada’s  largest  newspaper,  the  Toronto 
Star.  John  Brooks,  the  newspaper’s 
director  of  communications,  said  the  Star 
continued  to  set  advertising  records 
throughout  the  first  quarter,  despite  some 
softening  in  the  help  wanted  category. 
Brooks  said  the  Star  benefits  from  its 
size. 

“Many  retailers,  if  they  are  being  more 
guarded  in  their  expenditures,  tend  to 
drop  some  media  and  go  with  the  one 
where  they  get  the  greatest  reach.” 

The  threat  of  competition  for  national 
advertising  by  radio  and  television 
appeared  to  be  diminshing. 


Mike  Giles,  vicepresident  of  the  News¬ 
paper  Marketing  Bureau,  said  newspap¬ 
ers’  share  of  the  market,  which  had  f^len 
to  17.3%  in  1980  from  21.6%  four  years 
earlier,  improved  to  18.2%  last  year.  The 
gains  had  l^en  at  the  expense  of  radio  and 
tv. 

He  said  tv  and  radio  audiences  have 
become  fragmented  and  “newspapers  are 
the  only  medium  where  you  can  span  the 
country  with  one  ad.” 

Ad  program 
of  J-school 
is  reaccredited 

After  a  year  on  probation,  the  advertis¬ 
ing  sequence  at  the  University  of  Mis- 
souri-Columbia  School  of  Journalism  has 
been  reaccredited  by  the  American  Coun¬ 
cil  for  Education  in  Journalism. 

An  ACEJ  accrediting  team  placed  the 
advertising  program  on  probation  during 
a  visit  last  year.  Since  then,  the  School  of 
Journalism  has  beefed  up  the  program 
with  new  physical  facilities,  a  new  faculty 
member  and  innovations  in  curriculum. 
Nearly  a  fifth  of  the  school’s  total 
enrollment  is  enrolled  in  the  advertising 
program. 

Lawson  tapped  for 
ad  director  post 

Joseph  Lawson,  former  retail  advertis¬ 
ing  manager  for  the  defunct  Philadelphia 
Bulletin,  has  been  named  director  of 
advertising  for  the  Lawrenceville  (Ga.) 
Gwinnett  Daily  News. 

Lawson,  a  native  of  Philadelphia,  had 
held  several  newspaper  advertising 
positions  in  that  city.  Before  moving  to 
the  Bulletin,  he  was  retail  sales  manager 
for  the  Philadelphia  Daily  News  and 
national  automotive  sales  manner  for  the 
Philadelphia  Inquirer. 
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Ad  scene 


By  Dan  Lionel 


Globe  Magazine  is  top  retail  showcase 


While  the  dulcet  chimes  of  his  cash 
register  proved  that  his  ads  in  the  Boston 
(Mass.)  Globe  Magazine  were  paying  out 
handsomely.  Andrew  Petkun,  president 
of  Allen  Furniture,  Needham  Heights, 
Mass.,  called  in  Wallace  &  Washburn,  a 
Boston  market  research  firm,  to  see  if 
there  was  an  even  better  way  to  reach  his 
best  prospects. 

The  study  confirmed  Petkun’s 
judgment.  It  showed  that  the  Globe 
Magazine  was  seen  by  86.4%  of  the  famil¬ 
ies  in  his  market  earning  over  $40,000  per 
year  with  a  reach  of  74.6%  of  his  under  34 
market.  Obviously,  Petkun  thus  learned 
that  no  other  medium  came  near  this 
impact,  either  singly  or  in  combination, 
so  he  continues  his  practice  of  putting 
most  of  his  ad  dollars  into  the  Globe 
Magazine. 

In  the  issue  of  April  25,  for  example, 
Allen  Furniture  ran  2  quarter  pages  plus  a 
full  page.  In  the  same  issue,  consisting  of 
72  pages,  Jordan  Marsh  had  12'/:  pages, 
mainly  in  full  color  and  including  the  back 
page,  with  a  number  of  ads  featuring 
coupons  to  facilitate  mail  order  purchase. 
Filene’s  had  4'/:  pages,  and  other  Boston 
area  retailers  such  as  Bloomingdales, 
Ethan  Allen  and  Zayre's,  had  a  page  or 
more. 

As  Del  Alberts  of  the  Globe’s  promo¬ 
tion  department  told  E&P,  in  1981,  the 
Globe  Magazine  was  first  in  retail 
advertising  among  all  rotogravure  maga¬ 
zines.  He  noted  that  the  eminently  check¬ 
able  response  from  retail  advertising  is 
the  true  test  of  a  medium’s  effectiveness. 
Of  the  1,761,000  lines  of  advertising  car¬ 
ried  last  year,  1 ,538,000  were  retail,  again 
of  230,307  (18%).  This  was  almost  5  times 
greater  than  the  retail  gain  of  any  other 
roto  magazine. 

Boston  area  retailers  apparently  like 
what  they  see  in  the  Globe  Magazine. 
They  are  not  alone.  A  recent  poll  of 
magazine  editors  across  the  country 
indicated  they  regarded  the  publication  as 
number  1,  next  to  the  New  York  Times 
Magazine,  in  editorial,  content  and 
graphics. 

The  responsiveness  of  retail  ads  gives 
credence  to  the  statistics  gleaned  from 
the  most  recent  Scarborough  Report  for 
the  Boston  Market.  For  example,  the 
magazine  reaches  88%  of  all  metro  Bos¬ 
ton  college  graduates,  92%  of  all  manag¬ 
ers,  89%  of  all  professionals  and  90%  of 
those  earning  $25,000  or  more.  Topping 
all  this,  according  to  Alberts,  is  its  cost 
efficiency,  a  vital  factor  in  all  advertising 
but  particularly  in  retail.  The  Boston 
Globe  Magazine  has  the  lowest  cost  per 
thousand  of  any  magazine  network  as 
well  as  individual  publications. 

The  top  quality  of  color  printing 

20 


afforded  by  newspaper  magazines  is  the 
magnet  that  attracts  smart  retailers  to 
them.  Among  the  first  15  such  publica¬ 
tions,  all  except  the  N.Y.  Times  and  the 
Los  Angeles  Times  carried  far  more  retail 
than  national  advertising  last  year.  Clos¬ 
est  rival  to  the  Globe  in  retail  was  the 
Denver  Post,  with  1 .46  million  lines.  The 
2.8  million  lines  of  national  advertising 
carried  by  the  New  York  Times  Magazine 
gave  it  a  soaring  lead  over  all  such  pub¬ 
lications,  none  of  which  ran  even  1  mil¬ 
lion. 

An  analysis  of  the  editorial  content  of 
the  Globe  Magazine  on  April  25  provides 
a  clue  to  its  effectiveness  as  a  retail 
advertising  vehicle.  From  the  front  cover 
feature  on  Boston’s  own  Ralph  Waldo 
Emerson  on  the  hundredth  anniversary  of 
his  death  to  the  puzzle  on  the  inside  back 
cover,  the  key  is  reader  involvement. 
Worldly  topics  to  tempt  the  Boston 
Brahmins,  to  be  sure,  are  present. 
“Voices  of  the  New  Zimbabwe”  and  “Can 
Walter  Mondale  Go  to  the  Distance”  give 
way  to  a  homey  feature  like  “Getting 
Around”  by  Mopsy  Strange  Kennedy, 
who  tells  readers  where  to  buy  a  teddy 
bear  with  a  special  theme  .  .  .  “like  the 
bear  with  nautical  cap  and  striped  swea¬ 
ter  ..  .  c"  even  one  in  your  own  image 
or  your  child’s.”  Inthe  “Ask  TheGlobe” 
feature,  in  response  to  a  reader  query  as 
to  the  number  of  telephones  in  the  coun¬ 
try,  the  answer,  175.505,0(X)  is  provided. 

It  all  adds  up  to  the  editors  giving  the 
Bostonians  a  rich  diet  of  what  they  want 
to  read. 


For  excellence  achieved  in  projecting  a 
total  store  image,  Saks  Fifth  Avenue  is 
awarded  the  first  Image  Award  by  Retail 
Ad  Week,  April  26.  Accepting  the  award 
are,  from  left,  Arnold  H.  Aronson,  SFA 
chairman  and  chief  executive  officer,  and 
Paul  Leblang,  senior  vicepresident  and 
marketing  director,  seen  with  Laurence 
Fuersich,  publisher.  Retail  Ad  Week. 


Broadcasters  eye 
settlement  in 
ad  code  suit 

Officials  of  the  National  Association  of 
Broadcasters  have  acknowledged  they 
are  seeking  to  settle  a  government  anti¬ 
trust  suit  challenging  portions  of  the 
group’s  voluntary  advertising  code  that 
limit  the  number  of  commercials  televi¬ 
sion  stations  can  air  each  hour. 

The  settlement  discussions  between 
NAB  and  the  Justice  Department  follow  a 
federal  district  court  ruling  in  early 
March  against  another  NAB  code  rule 
allowing  the  promotion  of  only  one  prod¬ 
uct  in  commercials  lasting  less  than  60 
seconds. 

U.S.  District  Court  Judge  Harold  H. 
Greene  of  the  District  of  Columbia  said 
the  voluntary  rule  has  the  effect  of  forcing 
advertisers  to  buy  more  time  than  they 
might  actually  need.  Judge  Greene  re¬ 
jected  the  NAB  argument  that  the  volun¬ 
tary  code  was  adopted  to  serve  the  public 
interest.  He  said  Congress,  not  the 
broadcaster’s  association,  should  decide 
what’s  in  the  public  interest. 

Greene’s  decision,  which  came  with¬ 
out  a  trial,  did  not  reach  the  Justice 
Department’s  attack  on  other  parts  of  the 
code  setting  limits  on  advertising, 
however. 

The  current  settlement  discussions  aim 
at  avoiding  a  trial  on  whether  those  limits 
violate  antitrust  laws.  The  code  pro¬ 
visions  still  at  issue  limit  the  total  ad  min¬ 
utes  a  station  may  broadcast  hourly  and 
the  number  of  consecutive  advertise¬ 
ments  that  can  be  broadcast  during  a  sing¬ 
le  commercial  break. 


Task  force  targets 
deceptive  auto  ads 

A  task  force,  with  responsibility  for 
curbing  what  is  labeled  a  growing 
incidence  of  deceptive  automobile 
advertising,  has  been  formed  by  three 
Connecticut  state  agencies. 

Participating  in  the  statewide  effort  are 
the  State  Departments  of  Consumer  Pro¬ 
tection  and  Motor  Vehicles  and  the  State 
Attorney  General’s  office. 

Times-Mirror  Company-owned  Hart¬ 
ford  Courant  has  disclosed  that  after  a 
meeting  of  Consumer  Protection  Com¬ 
missioner  Mary  M.  Heslin  with  about  70 
automobile  dealers,  the  morning  paper 
has  adopted  a  new  policy.  It  is  stated  that 
the  Courant,  “concerned  about  the 
credibility  of  the  advertising  it  prints,” 
will  never  knowingly  accept  any  advertis¬ 
ing  that  violates  the  law. 
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THE  $XU)00 1982 
EUfflNE  C  PULLIAM 
FELLOWSHIP 

Tlie  Sigma  Delta  Chi  Foundation  is  pleased  to 
cUinoLince  this  ye^ir’s  l\illiam  Fellowship,  wiiich 
honors  the  most  ouLsuuiding  editoriid  writer  in  the 
United  States  or  its  territories. 

Tlie  $10,000  awcird  will  be  used  by  the  recipient 
to  broaden  his  or  her  joumdistic  horizons  by  means 
of  travel,  research  or  both. 

To  qualily  for  the  Fellowship,  applicants  must 
have  at  least  five  years  of  full-time  editorial  writing 
experience. 

Each  applicant  must  submit:  1 )  A  persoiicd 
biography;  2 )  A  summitry^  of  professiomd  experience; 

3)  10  siunples  of  editorictls  or  editoriid  series;  4)  Your 
pkuis  tor  using  the  award;  5)  A  letter  of  endorsement 
from  your  employer. 

Send  your  application  to:  Pulliam  Fellowship, 

Sigma  Delta  Chi  Foundation,  840  N.  bike  Shore  Drive, 

Suite  801,  Chicago,  IL  606ll.  Deadline  tor  entries  is 
JuK  1,1982. 

Tlie  Fellow  ship  honors  the  memory'  of  Eugene  C. 

Pulliiuii  ( 1889-1975 ),  wlio  wtis  publisher  of  Tlie  Arizona 
Republic,  Tlie  Phoenix  Gazette,  Tlie  Indianaix)lis  Stiir, 

Tlie  Indiaiapolis  News, Tlie  Muncie  Suit,  Tlie  Muncie 
lYess  aid  the  Vincennes  Sun-Commercicd.  He  was 
cdso  a  founder  of  Sigma  Delta  Chi  in  1909. 

Tlie  aw'iird  is  made  possible  through  a  grait  fi'om 
Mrs.  Eugene  C.  lAilliam. 


SKMAIXLTACHI  FOUNnATm 


doing  what  has  to  be  done. 

Hidiway 

Dea^Tiaps. 

Fixed^  rigid  signposts  can  kill  or  injure. 

That’s  why  Property-Casualty  insurance  companies  are  trying 
to  remove  them  from  our  highways. 


Five  college  students  were  driving  home 
on  semester  break.  Their  car  went  out  of  con¬ 
trol  and  crashed  into  a  signpost  on  an  Illinois 
highway.  The  car  was  tom  in  two  by  the  rigid 
steel  Two  students  were  killed  outri^t^  three 
were  injured. 

Astonishingly  the  sign  was  left  in  place 
after  the  accident.  Three  years  later^  another 
crash ...  into  the  same  signpost.  This  time^  two 
people  were  critically  injured. 

Finally  after  the  second  aash^  a  new  sign 
on  breakaway  posts  and  set  back  from  the 
edge  of  the  pavement  was  substituted. 

Auto  crashes  constitute  a  crisis  in  public 
health.  They  injure  more  than  Gve  million 
and  kill  over  50^000  Americans  each  year. 
This  toll  can  be  lowered  by  improving  safety 
features  in  automobiles  and  by  convincing 
Americans  to  drive  more  carefully.  But  the 
environment  in  which  people  drive  also  must 
be  improved ...  we  must  make  our  roads  and 
highways  safer. 

America’s  roadsides^  including  those 
along  the  most  modern  high-speed  express¬ 
ways^  are  lined  with  boobytraps:  concrete 
bridge  abutments^  stub-ended  guardrails^  large 
trees^  rigid  signposts^  utility  and  telephone 
poles^  and  others  that  turn  minor  mishaps  into 
major  crashes  that  needlessly  kill  and  injure 
vehicle  occupants. 

Problems  Identified 
.•  ---  .y  :  -V  Technical  solutions  to  the 

'  ^  ^  roadside  hazard  problem 
^ have  existed  for  years^ 
but  they  have  not 
been  sufficiendy  uti- 
“  lized.  That’s  why  property-cas¬ 
ualty  insurance  companies  fund 
and  support  the  Insurance  Institute  for 
Highway  Safety.  IIHS  is  an  independent^ 


scientific  organization  that  identifies  what  is 
hurting  and  killing  people  in  aashes  and 
suggests  what  can  be  done  to  reduce  the  toll 

The  IIHS  has  taken  an  active  part  in 
identifying  roadside  hazards.  For  example^  it 
helped  highway  officials  determine  road  condi¬ 
tions  that  need  engineering  changes.  Research¬ 
ers  studied  road  charaaeristics^  such  as 
curvature  and  grade  at  fatality  sites,  as  well  as 
the  locations  of  roadside  ha^ds.  Then  they 
compared  these  findings  with  conditions  on 
roads  where  fatalities  had  not  occurred. 

Result?  Partly  because  of  IIHS  programs,  fed¬ 
eral  funds  were  allocated  for  the  dismantling 
of  existing  roadside  hazards  and  their  replace¬ 
ment  with  safer  structures. 

Legal  Options  Examined 

Another  UHS  contribution:  Institute 
staff  and  law  firm  personnel  analyzed  the 
legal  liability  of  public  and  private  organi¬ 
zations,  and  the  personal  liability  of  state  and 
local  officials,  contraaors,  designers,  and 
others  responsible  for  roadside  hazards.  This 
definitive  work  examines  strategies  for  em¬ 
ploying  federal  and  state  law  to  prevent  or 
remove  roadside  hazards,  and  it  describes 
the  legal  options  available  for  forcing  their  re¬ 
moval  and  preventing  their  future  construc¬ 
tion  or  reconstruction. 

Many  people  are  unaware  of  highway 
boobytraps.  Property-casualty  insurance  com¬ 
panies  believe  that  the  more  publicity  and  dis¬ 
cussion  there  is  of  this  problem,  the  doser  we 
will  be  to  implementing  solutions. 

And  we  want  to  see  this  problem  solved. 
Our  primary  concern  is  to  save  lives  and  re¬ 
duce  injuries  wherever  possible.  But,  safer  high¬ 
ways  also  can  help  to  reduce  losses  and  to 
slow  the  rise  in  the  cost  of  insurance. 

And  that’s  an  objective  we  all  share. 


We’re  working  to  keep  insurance  affordable. 

This  message  presented  by  the  American  Insurance  Association,  85  John  Street,  NY,  NY  10038 


Stiles  and  Lafferty 
win  INPA  awards 


Chuck  Stiles,  promotion  director  of  the 
Riverside  (Calif.)  Press-Enterprise,  was 
awarded  the  1982  Silver  Shovel  Award, 
the  highest  honor  presented  by  the 
International  Newspaper  Promotion 
Association. 

C.D.J.  (Joe)  Lafferty,  executive 
vicepresident  and  director  of  marketing 
and  planning  for  Branham-Newspaper 
Sales  of  New  York,  was  named  the  15th 
recipient  of  the  Sidney  S.  Goldish  Award 
by  the  International  Newspaper  Promo¬ 
tion  Association  for  “a  significant,  con¬ 
tinuing  contribution  to  newspaper 
research.” 

The  awards  were  presented  at  the  52nd 
annual  INPA  conference  in  San  Francis¬ 
co,  May  5. 

Stiles  has  served  on  the  INPA  board  of 
directors  and  has  been  president  of  the 
Western  region.  He  won  the  first  Silver 
Shovel  Award,  the  Western  region’s  ver¬ 
sion  of  the  Silver  Shovel,  in  1976. 

He  has  been  with  the  Press-Enterprise 
since  1963.  A  syndicated  cartoonist, 
Stiles  was  the  catalyst  behind  the  newly- 
redesigned  Cavalcade  of  Comics,  a 
framed  exhibit  of  several  hundred  antique 


and  contemporary  newspaper  cartoons. 
Stiles  headed  a  liaison  committee  of 
INPA  which  worked  with  the  American 
Newspaper  Comics  Council  in  New  York 
to  refurbish  the  show. 

Active  in  INPA  for  nearly  20  years, 
Stiles  has  been  a  speaker  at  almost  every 
regional  meeting  and  several 
international  conferences.  He  has  also 
conducted  mini-seminars  to  train  new 
promotion  managers. 

Lafferty  is  active  in  several  newspaper 
organizations  and  was  a  director  of  the 
Newspaper  Research  Council.  He  helped 
to  organize  the  council  in  its  present 
form.  He  also  represents  Branham  in  the 
Advertising  Research  Foundation  and 
the  American  Management  Association. 

A  frequent  speaker  before  industry 
groups,  Lafferty  has  been  a  member  of 
the  Standard  Ad  Unit  working  committee 
of  the  American  Newspaper  Publishers 
Association  since  1980.  He  is  also  a  past 
board  member  of  INPA. 

He  has  been  with  newspaper  represen¬ 
tative  firms  in  New  York  since  1956.  He  is 
a  member  of  the  Branham  board  of 
directors  and  corporate  treasurer. 


The  Silver  Shovel  Award  was  thought 
up  by  Irn  Taubkin,  former  promotion 
manager  of  the  New  York  Times,  as  a  fun 
way  to  recognize  INPA  leadership.  The 
first  shovel  was  a  dime  store  shovel  that 
was  silvered.  It  was  presented  to  Lee  R. 
Smith  of  the  Pasadena  (Calif.)  Star-News 
in  1949. 

The  Goldish  Award,  instituted  in  1964 
by  INPA  to  encourage  significant 
research  of  enduring  value  to  newspapers 
in  the  fields  of  marketing  and  public 
opinion,  was  made  possible  through  a 
grant  by  the  Minneapolis  Star  and  Tri¬ 
bune  in  memory  of  Sidney  S.  Goldish, 
who  was  director  of  research  at  the  pap¬ 
ers  for  many  years.  Goldish  died  in  1%3. 

Hearst  buys  Redbook 

Hearst  Corporation  and  Charter  Com¬ 
pany  announced  an  agreement  in  princi¬ 
ple  for  the  acquisition  by  Hearst  of  Red- 
hook  magazine  and  Charter  Data  Ser¬ 
vices  for  consideration  of  $23  million  in 
cash  and  promissory  notes,  plus  a  con¬ 
tingent  payment  based  upon  Redbook’s 
future  performance.  Charter  will  realize  a 
gain  on  the  sale. 

The  announcement  was  made  by  Frank 
A.  Bennack,  Jr.,  president  and  chief 
executive  officer  of  the  Hearst  Corpora¬ 
tion  and  Raymond  K.  Mason,  chairman 
of  the  board  and  chief  executive  officer  of 
the  Charter  Company. 


Faced  with  tough 
insurance  questions 
&  don’t  know  where 
to  find  the  answers? 

state  Farm’s  Reference  Notebook  of  Insurance 
Sources  may  point  you  in  the  right  direction. 

It’s  a  topical  insurance  guide  with  addresses  and 
phone  numbers  of  more  than  200  organizations, 
research  groups  and  people  who  know  the  facts 
about  insurance  and  related  subjects.  It  also  lists 
the  country’s  top  insurance  companies,  insurance 
trade  and  arson  associations,  and  more— over 
90  pages  of  organizations  that  can  help  you  with 
your  insurance  story. 

For  your  free  copy  just  write  or  call: 

Public  Relations  Dept.  RK-3 
State  Farm  Insurance  Companies 
One  State  Farm  Plaza 
Bloomington,  Illinois  61701 
(309)662-6402 
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Newspaper  Company 


Research  Organization 


Type  of  Research 


1981 

The  New  York  Times 

Market  Opinion  Research 

National  Automotive  Study 

1980 

The  New  York  Times 

Market  Opinion  Research 

National  Automotive  Study 

1979 

The  Washington  Post 

Washington  Post 

Coverage  of  Legislators  & 
Government  Executives 

1978 

Atlanta  Journal  & 
Constitution 

Market  Opinion  Research 

Lifestyle  Segmentation 

1977 

Minneapolis  Star  & 

Consumer  Research 

Customer/Circulation 

Tribune 

Corporation 

Evaluation 

1976 

San  Diego  Union/Tribune 

San  Diego  Union/Tribune 

Motor  Vehicle  Study 

1975 

Milwaukee  Journal  & 

Milwaukee  Journal  & 

Excellence  of  research 

Sentinel 

Sentinel 

in  continuing  program 

1975 

The  Detroit  News 

Market  Opinion  Research 

Marketing/Advertising  Study 
(Promotion  Award) 

In  four  of  the  last  seven  years  Market  Opinion  Research 

has  been  a  partner  on  the  winning  team. 

Source:  Editor  &  Publisher  Library 

^i^MARKET  OPINION  RESEARCH 

550  Washington  Blvd.,  Detroit,  Michigan  48226  (313)  %3-2414 

Lisa  T.  Nielsen,  Vice  President  Media  Consulting  and  Studies  Division 

CANAaAN  CDRNOM  RESEAFOH  LTD. 

335  Bay  Street,  Suite  909,  Toronto,  Ontario  M5H  2R3  (416)  868-0135 


At  ANPA 


Ex-Bendix  exec  criticizes  press 


A  young  businesswoman,  who  feels 
she  has  been  harmed  by  reckless  and 
irresponsible  reporting,  called  on 
publishers  (April  28)  to  “develop  a  deep¬ 
er  awareness  of  power  of  the  media”  in 
protecting  personal  privacy. 

“I  am  concerned  about  the  individuals 
who  are  the  victims  of  false  accusation, 
thoughtless  innuendo  or  even  mild  ridi¬ 
cule  because  they  make  good  copy,” 
Mary  E.  Cunningham  told  delegates  to 
the  %th  annual  convention  of  the  Amer¬ 
ican  Newspaper  FHiblishers  in  San  Fran¬ 
cisco. 

“How  many  here,”  she  asked,  “will 
cheerfully  accept  a  story  in  tomorrow’s 
newspaper  about  yourself  that  is  sprin¬ 
kled  with  such  phrases  as  ‘Insiders  say,’ 
‘A  source  close  to  the  situation,’  “It  is 
understood  that,’  “Although  he  has 
denied  the  report,  other  sources 
say  .  .  .’?” 

Cunningham,  currently  vicepresident 
for  strategic  planning  and  project 
development  for  Joseph  E.  Seagram  and 
Sons,  Inc.,  was  referring  to  stories  that 
led  to  her  resignation  in  1980  from  the 
Bendix  Corp.,  shortly  after  she  had  been 
promoted  to  a  vicepresidency. 

Some  news  reports  had  hinted  or  sug¬ 
gested  that  Cunningham,  then  29,  had 
been  elevated  to  the  position  on  the 
strength  of  an  affair  between  her  and 
Bendix  chairman  William  Agee.  Both 
denied  the  reports,  with  Agee  adding  that 
she  had  been  promoted  purely  on  the 
basis  of  her  “outstanding”  contribution 
to  the  company. 

Cunningham,  a  petite  blonde,  spoke  in 
a  calm,  assured  manner  as  she  discussed 
the  incident  at  an  ANPA  session  called 
the  “Human  Side  of  Publishing.” 

According  to  Cunningham,  her  troub¬ 
les  began  when  a  reporter  overlooking 
the  business  side  of  a  press  conference 
announcing  her  promotion,  pegged  his 
story  on  the  alleged  romance,  although  a 
second  local  newsman  present  ignored 
that  angle  and  wrote  a  straight  piece. 

“Guess  which  story  hit  the  Associated 
Press  wire?,”  she  asked,  then  added: 

“The  urge  to  sensationalize,  to  imply 
more  than  the  simple,  often  mundane 
facts  indicate,  and  to  nourish  the  public 
thirst  for  scandal  must  be  very  tempting. 
But  it  also  tends  to  obscure  the  truth  and 
distort  public  perception.” 

In  her  case,  Cunningham  contended, 
“Instead  of  the  news  making  the  report¬ 
ing,  the  reporting  made  the  news.” 

The  speaker  expressed  concern  that 
newspapers  running  into  economic  hard¬ 
ship  will  produce  more  examples  of 
irresponsible  reporting  to  make  them 
more  competitive. 

“It  is  not  difficult  to  .  .  .imagine  how 

26 


these  business  pressures  may  stimulate 
further  erosion  of  journalistic  standards 
on  the  part  of  some  that  can  only 
jeopardize  the  public  regard  for  all,”  she 
declared. 

The  business  executive  asserted  that 
distorted  reporting  is  a  kind  of  “psycho¬ 
logical  rape”  in  which  the  victim  knows 
the  perpetrator  but  is  “shamed  to  si¬ 
lence”  and  has  no  recourse. 

She  said  she  had  dismissed  the  possibil¬ 
ity  of  a  libel  suit  in  her  case  because  of  the 
time,  money  and  “mental  energy”  that 
would  be  involved. 

Cunningham  also  took  a  slap  at  nega¬ 
tive  reporting  generally.  She  conceded 
that  bad  news  cannot  be  ignored  but 
indicated  that  newspapers  also  have  an 
obligation  to  emphasize  upbeat  stories. 
She  commented; 

“Good  earnings  records — like  retrac¬ 
tions — are  reported  deep  inside  the  news¬ 
paper  .  .  .  despite  the  fact  that  the  vast 
majority  of  readers  do  have  a  tremendous 
stake  in  the  health  of  the  economy,  they 
are  far  more  likely  to  read  about  major 
business  failure  or  technological  break¬ 
down,  because  it  is  more  prominently  dis¬ 
played  ...  If  the  public  lacks  faith  in  its 
institutions,  perhaps  it  is  because  it  has 
read  more  about  their  adversities  than 
their  achievements.” 

Another  panel  speaker,  Madelyn  P. 
Jennings,  senior  vicepresident  for  per¬ 
sonnel  and  administration  of  Gannett 
Corp.,  urged  newspapers  to  become 
more  humanized  or  run  the  risk  of  losing 
talented  applicants  and  employees. 

“We  need  to  devote  new  energy,  and 
the  time  of  key  managers,  to  enhance  and 
attract  the  best  talent  from  the  campus 
and  marketplace,”  she  explained.  “Per¬ 
haps  we  need  to  put  a  lot  more  effort  into 
treating  journalists  as  professionals 
instead  of  as  non-exempt  workers,  as  the 
wage  and  hour  people  view  them.” 

Jennings  also  recommended  closer 
communications  between  business  and, 
editorial  personnel  such  as  the  posting  of 
circulation  figures  on  the  bulletin  board. 
Ihiblishers,  she  said,  should  join  in  this 
process. 

“Too  many  publishers  don’t  get  out  of 
their  office  often  enough  to  visit  other 
parts  of  the  paper,  like  the  mailroom  or 
classified  phone  sales,”  she  observed. 
“An  open-door  policy  may  mean  the  pub¬ 
lisher  is  on  one  side  of  the  open  door — 
and  everyone  else  is  sitting  on  the  other 
side.  The  publisher  needs  to  walk  through 
the  door.” 

Jennings,  who  moderated  the  session, 
said  further  that  newspapers  should  be 
places  where  people  are  treated  as 
““individuals,”  are  taken  into  the 
decision-making  process  and  where  man¬ 


agers  are  “ethical  and  open  to  trying  new 
ideas.” 

Richard  Tanner  Pascale,  a  Stanford 
University  business  professor,  also  sug¬ 
gested  to  publishers  that  more  contact 
between  their  editorial  and  business 
departments  would  create  a  healthier 
environment. 

Contending  that  “folklore”  plays  a 
prominent  part  in  the  way  newspapers  are 
managed,  Pascale  said  publishers  should 
turn  their  organizations  in  the  direction  of 
successful  companies  which  place 
emphasis  on  strategy,  organization  style 
and  development  of  human  resources. 

“People  in  those  firms,”  the  panelist 
went  on,  “have  a  sense  of  themselves  and 
shared  values  and  goals.” 

Pascale’s  theme  was  that  newspapers 
have  more  in  common  with  standard  busi¬ 
ness  organizations  than  they  think, 
despite  prevailing  myths  such  as  that  the 
editorial  side  must  be  allowed  to  run  its 
own  show  in  isolation  from  the  rest  of  the 
paper. 

He  recommended  a  system  to  achieve 
goals,  such  as  determining  if  metropolitan 
coverage  is  adequate  or  whether  circula¬ 
tion  routes  need  more  attention. 

At  another  convention  gathering,  out¬ 
going  assistant  CIA  director  Bobby 
Inman  said  he  generally  favored  current 
efforts  to  tighten  the  Freedom  of 
Information  Act,  but  suggested  that  a 
compromise  should  be  sought  to  protect 
First  Amendment  rights. 

Admiral  Inman  said  the  CIA  and  other 
government  agencies  have  been  hurt  by 
information  leaks.  Such  leaks,  he 
claimed,  have  made  some  foreign  allies 
hesitant  to  share  information  with  the 
United  States. 

Intelligence-gathering  capabilities  can 
be  undermined  by  leaks  that  “don’t  con¬ 
vey  just  what  we  do,  but  how  we  do  it,” 
he  declared. 

In  a  later  question  and  answer  period, 
Charles  S.  Rowe,  publisher  of  the 
Fredericksburg  (Va.)  Free  Lance-Star 
said  he  respected  Inman’s  views  on 
secrecy,  but,  as  a  newspaperman,  he 
found  them  “chilling.” 

In  another  speech.  General  David  C. 
Jones,  chairman  of  the  Joint  Chiefs  of 
Staff,  told  publishers  that  he  and  the  joint 
chiefs  are  “one  hundred  percent  behind 
equitable  and  verifiable  arms  reduction 
agreements,”  but  said  he  was  convinced 
the  Soviet  Union  will  consider  arms 
reduction  “only  if  they  believe  that  they 
cannot  achieve  goals  by  other  means.” 

He  advocated  resolving  the  problem  by 
establishing  communication  with  the 
Soviets  not  only  at  the  negotiating  table 
“but  true  communication  in  every  avail¬ 
able  forum.” 
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Earnings 
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resolved,  interest  rates  fall  in  Canada  and 
domestic  wage  demands  taper  off.  He 
said  Southam's  debts — $203  million — are 
greater  than  ever  before,  with  most  of 
them  floating  with  the  prime  rate. 

He  said  publishers  have  been  put  under 
pressure  to  examine  ways  of  reducing 
controllable  expenses.  Fisher  said  South- 
am  will  not  hire  additional  staff  at  its  17 
papers  until  its  financial  picture 
improves. 

International  Thomson  Organization 
Ltd.,  an  investment  holding  company 
controlled  by  the  Thomson  family  and 
their  trusts,  reported  it  made  a  profit  of 
$93.4  million  last  year,  compared  with 
$82.3  million  in  1980. 

Despite  the  strong  profit  showing,  the 
previously  announced  plans  to  start  a 
Sunday  Toronto  Globe  and  Mail  were 
postponed.  Publisher  A.  Roy  Megarry 
said  the  company  doesn't  want  to  commit 
itself  to  long  term  costs  during  the  current 
economic  conditions  (E&P,  May  1,  page 
63). 

Some  public  companies  showed  spec¬ 
tacular  gains  in  the  first  quarter. 

Chief  among  them  was  the  Washington 
Post  Co.  which  saw  its  first  quarter  profit 
jump  by  183%. 

Net  income  was  $5. 1  million,  or  36^  per 
share,  in  the  quarter  compared  to  $1.8 
million,  or  13^  per  share,  last  year. 

Revenues  increased  10%  to  $183. 1  mil¬ 
lion  from  $165.8  million  last  year. 

The  company  said  the  increases  re¬ 
sulted  from  the  sale  of  Trenton  Times  and 
Inside  Sports  magazine,  and  improved 
performance  of  its  newspapers  and 
broadcasting  properties. 

Newspaper  division  revenues  rose  21% 
reflecting  increased  linage,  rate 
increases,  and  "continuing  large  circula¬ 
tion  gains.” 

The  company  expects  earnings  for  1982 
to  be  “substantially  higher”  than  in  1981 , 
but  cautioned  the  yearly  rate  of  increase 
will  not  match  that  for  the  quarter. 

New  York  Times  Co.  recorded  a  56% 
gain  in  net  income  for  the  first  quarter 
which  rose  to  nearly  $19  million,  or  $1.51 
per  share,  from  $12.2  million,  or  98^  per 
share,  a  year  ago. 

Revenues  were  up  $225.5  million  from 
$195.1  million. 

The  1982  results  included  $4.2  million 
installment  gain  from  the  sale  in  April, 
1981,  of  the  company’s  Australian 
magazine  interests.  An  installment  gain 
of  the  same  amount  will  be  realized  in  the 
second  quarter  when  the  last  payment  is 
made. 

The  newspaper  group’s  operating  prof¬ 
it  rose  38%  to  $19.6  million  as  compared 
to  $14.2  million  a  year  ago.  Newspaper 
revenues  rose  to  $163.2  million  from  $141 
million. 
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Six  Milwaukee  Sentinel  readers  recently  voiced  their  likes  and  dislikes 
about  their  morning  paper  during  the  "After  Deadline"  conference  held 
annually  for  the  daily's  editorial  staffers.  Said  Sentinel  editor  Robert  H.  Wills, 
"The  beautiful  thing  was  that  the  panelists  were  candid,  straightfoward  and 
outspoken.  They  were  delighted  at  the  opportunity  to  tell  the  staff  members 
about  their  product."  Sentinel  business  news  reporter  Roger  Stafford  (center) 
moderated  the  reader  panel  which  the  daily  organized  because  readers  are 
the  consumers  "and  we  have  a  tendency  to  reinforce  what  we  think  the  public 
wants." 


Dow  Jones  &  Co.  recorded  a  20% 
increase  in  net  income  for  the  first  quarter 
largely  due  to  the  "strong  performance  of 
the  Wall  Street  Journal  which  posted  a 
9.6%  gain  in  linage  and  a  2%  gain  in 
circulation.  The  Journal  sells  over  2  mil¬ 
lion  copies  daily. 


AFFILIATED  PUBS.  (A) 

1982  1981 

Qtr  to  Mar.  31  revs  $59,400,000  $44,925,000 

Net  income  2.589.000  2.645.000 

Share  earnings  0.50  0.51 

CAPITAL  CITIES  (N) 

1982  1981 

Qtr  to  Mar.  31  revs  $149,350,000  $122,912,000 
Net  income  18.010.000  15,036.000 

Share  earnings  0.58  0.48 

DOW  JONES  (N) 

1982  1981 

Qtr  to  Mar.  31  revs  $170,745,000  $143,315,000 
Net  income  18,120,000  15,036.000 

Share  earnings  0.58  0.48 


The  share  earnings  reflect  a  2-for-1  stock  split  in 
April  1981. 


GANNETT  (N) 

1982  1981 

Qtr  to  Mar.  31  revs  $338,859,000  $304,738,000 
Net  income  31 .640.000  30.205,000 

Share  earnings  0.60  0.56 


HARTE-HANKS  (N) 

1982  1981 

Qtr  to  Mar.  31  revs  $86,748,000  $75,253,000 

Net  income  4,400.000  4.223.000 

Share  earnings  0.45  0.44 

KNIGHT-RIDDER  NEWS  (N) 

1982  1981 

Qtr  to  Mar.  31  revs  $31 1 .589.000  $290,632,000 

Net  income  15.138.000  20.580.000 

Share  earnings  0.47  0.64 


MEDIA  GENERAL  (A) 

1982  1981 

Qtr  to  Mar.  31  revs  $96,904,000  $85,761,000 

Net  income  7,113,000  6,376,000 

Share  earnings  1.01  0.88 

LEE  ENTERPRISES  (N) 

1982  1981 

Qtr  to  Mar.  31  revs  $36,099,000  $34,443,000 

Net  income  2.81 1 .000  2,805.000 

Share  earnings  0.40  0.40 

THE  NEW  YORK  TIMES  (A) 

1982  1981 

Qtr  to  Mar.  31  revs  $225,497,000  $195,076,000 

Net  income  b18.961.000  c12.122.000 

Share  earnings  1.51  0.98 

Year  revenues  845.212.000  733.237.000 

Shares  outst  1 2.51 1 .000  1 2.278.000 


b-Includes  income  of  $3,834,000  ffrom  equity  in 
earnings  of  associated  companies. 
c-Includes  income  of  $4,766,000  gain  from  equity 
in  earnings  of  associated  companies. 


POST  CORP.  (A) 

1982  1981 

Qtr  to  Mar.  31  revs  $18,434,000  $17,419,000 

Net  income  185,000  152,000 

Share  earnings  0.10  0.08 

SOUTHAM 

1982  1981 

Qtr  to  Mar.  31  revs  $205,900,000  $189,000,000 
Net  income  b8.005.000  9,990.000 

Share  earnings  0.64  0.80 

b-Includes  $2,463,000  special  gain. 

TIMES  MIRROR  (N) 

1982  1981 

Qtr  to  Mar.  31  revs  $522,340,000  $500,693,000 

Net  income  20,182.000  25.985,000 

Share  earnings  0.59  0.76 

WASHINGTON  POST  (A) 

1982  1981 

Qtr  to  Mar.  31  revs  $183,135,000  $165,802,000 

Net  income  5.106.000  1.816.000 

Share  earnings  0.36  0.13 


Year-ago  results  restated  to  reflect  the  adoption 
of  F.A.S.B.  statement  No.  52  for  foreign  currency 
translaton  as  of  the  beginning  of  1981  which 
increased  net  income  by  $47,000. 
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J.  William  Cox  has  been  promoted  to 
senior  vicepresident  and  controller  of  the 
Dallas  Morning  News.  Cox  joined  A.  H. 
Belo  Corporation,  parent  company  of  the 
Morning  News,  in  l%9  as  an  internal 
auditor.  Named  treasurer  of  Belo  in  1976, 
he  became  vicepresident  and  controller 
of  the  newspaper  in  1979. 

*  4: 

Bill  Stokes,  columnist  and  feature 
writer  for  the  Milwaukee  Journal  the  past 
13  years,  has  joined  the  Chicago  Tribune 
as  a  columnist.  He  will  concentrate  on 
suburban  and  rural  subjects. 

♦  *  * 

Richard  C.  Williams,  vicepresident- 
finance  of  the  international  division  of 
Abbott  Laboratories,  was  appointed 
executive  vicepresident  and  chief  finan¬ 
cial  officer  of  Field  Enterprises  Inc.,  pub¬ 
lisher  of  the  Chicago  Sun-Times.  Wil¬ 
liams  had  been  with  the  American  Hos¬ 
pital  Supply  Corporation  for  ten  years, 
serving  in  several  financial  capacities 
including  that  of  corporate  treasurer. 

♦  ♦  * 

Dennis  L.  Dressman,  assistant  man¬ 
aging  editor  of  the  Cincinnati  Enquirer, 
moved  to  executive  sports  editor  of  the 
Rocky  Mountain  News,  Denver,  in  mid- 
April.  B.  G.  Brooks  continues  as  sports 
editor.  Dressman  had  been  at  the  Enquir¬ 
er  13  years  except  for  a  stint  as  editor  of 
the  Oakland  Tribune.  He  is  the  author  of 
an  1981  book,  “Gerry  Faust:  Notre 
Dame's  Man  in  Motion.” 

^ - QUOTE  .  . 


Stephen  W.  Ryder,  vicepresident  for 
western  operations  and  a  director  of  Otta¬ 
wa  Newspapers,  Inc.,  is  assuming 
expanded  corporate  responsibilities  for 
the  Dow  Jones  &  Co.  community  news¬ 
paper  subsidiary.  He  will  devote  more 
time  to  development,  supervision  and 
representation  of  the  newspaper  group  in 
the  west. 

Gilbert  A.  Bogley  succeeds  Ryder 
as  publisher  of  the  Medford  (Ore.)  Mail 
Tribune.  Bogley,  who  has  been  general 
manager  there  since  1978,  will  also  retain 
that  title. 

Ryder  will  be  working  with  Fred 
McPherson  III,  publisher,  and  Bruce 
McPherson,  editor  of  the  Santa  Cruz 
(Calif.)  Sentinel,  which  merged  with 
Ottawa  Newspapers  April  30. 

♦  *  * 

Martin  A.  Heerwald  was  appointed 
Northwest  enterprise  editor  for  United 
Press  International.  Based  in  Seattle,  he 
will  report  and  write  major  spot  news  and 
feature  articles,  coordinate  and  edit  the 
weekly  Northwest  Horizons  feature 
package  and  direct  special  projects. 

*  ♦  ♦ 

Janet  Novack  was  selected  as  bureau 
chief  of  the  newly  established  Wall  Street 
bureau  of  the  Dallas  Times  Herald. 
Novack  will  report  on  the  Wall  Street 
financial  scene  and  its  impact  on  Dallas 
business.  She  is  a  former  state  bureau 
chief  and  financial  reporter  for  the  Phi¬ 
ladelphia  Bulletin. 

.  UNQUOTE - 


NEWSPEOPLE 


Kenneth  Gepfert  has  joined  the 
Charlotte  Observer  as  executive  business 
editor  from  aerospace  writer  and  Orange 
County  business  editor  of  the  Los 
Angeles  Times.  He  previously  was  a 
reporter  and  editor  for  the  Rocky  Moun¬ 
tain  News  and  a  reporter  for  the  Jackson¬ 
ville  Journal  and  the  Associated  Press  in 
Florida. 

*  Hi  * 

Sheila  M.  Parker  was  named  classi¬ 
fied  advertising  manager  of  the  Fort 
Myers  (Fla.)  News-Press  in  a  move  from 
classfied  advertising  manager  of  the  Bos¬ 
ton  Herald  American. 

*  ♦  :4c 

Stanton  Berens,  a  former  New  Eng¬ 
land  news  manager  for  United  Press 
International,  was  named  vicepresident/ 
media  relations  of  Creamer  Dickson  Bas- 
ford/New  England,  a  public  relations 
firm.  Berens  moved  from  vicepresident/ 
editorial  director  and  manager  of  the 
firm’s  Program  Services  Group. 
Appointed  to  that  post  is  William  J. 
Dennard,  who  was  manager  of  press  re¬ 
lations/Washington  of  Tenneco  Inc. 

:4c  * 

Stan  Felder,  formerly  with  the 
Washington  Daily  News  and  later  the 
Washington  Star  and  most  recently  man¬ 
aging  editor  of  The  Times,  in  the  Calumet 
region  of  Indiana  and  Illinois,  south  of 
Chicago,  joined  Prince  George's  Journal, 
College  Park,  Md.,  as  editor.  Felder  suc¬ 
ceeds  Ray  Burdick,  who  becomes  col¬ 
umnist  for  all  five  Journal  papers  in  the 
Washington,  D.C.,  area. 

:|c  4c  :4c 

Lon  Williams  was  named  publisher 
of  the  Alexander  City  (Ala.)  Outlook  and 
president  of  Tallapoosa  Publishers,  Inc., 
Alexander  City.  He  was  general  manager 
of  the  Clinton  (N.C.)  Sampson 
Independent  and  succeeds  Paul 
Anderson,  who  resigned. 

4c  *  * 

Paul  Kaplan,  assistant  city  editor  of 
the  Miami  News,  was  promoted  to  city 
editor.  He  has  been  with  the  News  four 
years  and  earlier  was  with  the  Washing¬ 
ton  Daily  News  and  the  Washington  Star. 
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IN  THE  NEWS 


Edited  by  LENORA  WILLIAMSON 

ffl 

Hutchison 

New  managing  editors  have  been 
named  at  the  Greenville  (S.C.)  News  and 
the  Greenville  Piedmont.  THOMAS  H. 
Hutchison,  managing  editor  of  the  Pied¬ 
mont,  was  appointed  managing  editor  of 
the  News,  succeeding  Gary  W.  Boley. 
Boley  became  publisher  of  the  Moultrie 
(Ga.)  Observer. 

Dale  Gibson,  assistant  managing  edi¬ 
tor  of  the  Piedmont,  was  promoted  to 
managing  editor. 

Hutchison  had  been  managing  editor  of 
the  Piedmont  since  mid-1980  and  earlier 
was  city  editor  of  the  News.  He  has  work¬ 
ed  at  several  South  Carolina  and  Georgia 
newspapers.  Gibson,  with  the  Piedmont 
since  1981,  earlier  was  state  editor  of  the 
Raleigh  (N.C.)  News  and  Observer. 

«  *  * 

Jeffrey  E.  Epstein  was  appointed  to 
the  new  position  of  director  of  business 
development  of  the  Washington  Post 
Company.  Epstein  was  a  project  leader  in 
the  San  Francisco  office  of  The  Boston 
Consulting  Group,  Inc.,  before  joining 
the  company. 

*  *  ♦ 

After  32  years  with  the  Ogden  News¬ 
papers,  Wheeling,  W.  Va.,  John  Wil¬ 
liams  has  retired  from  his  position  in 
management,  but  will  continue  as  a 
corporate  officer  and  be  available  as  a 
consultant.  He  joined  Ogden  in  1950  and 
has  served  as  business  manager  and  assis¬ 
tant  general  manager  and  held  various 
corporate  offices. 

*  *  * 

Steve  Klein  was  appointed  executive 
sports  editor  of  the  Stamford  (Conn.) 
Advocate,  with  responsibility  for  the  pap¬ 
er's  sports  operation.  Before  joining  the 
Stamford  paper,  Klein  was  executive 
sports  editor  of  the  Cleveland  Plain  Deal¬ 
er  and  earlier  worked  for  several  midwest 
newspapers. 

♦  *  ♦ 

Women  in  Communications,  Inc.,  has 
accepted  its  10,000th  member.  She  is 
Marianne  Kempka  of  Webster  Groves, 
Mo.,  a  communications  student  at  St. 
Louis  University.  Kempa  is  currently 
interning  in  the  production  department  of 
Telecom  Cable  Television,  St.  Louis. 
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Bob  Good  has  been  appointed  to  the 
newly  created  position  of  accounting 
operations  manager  for  the  Virginian- 
Pilot  and  the  Ledger-Star,  Norfolk.  He 
was  advertising  manager  for  the  Ports¬ 
mouth/Chesapeake  office  of  the  news¬ 
papers.  Tommy  Drew  succeeds  Good  in 
the  latter  office,  being  promoted  from  the 
key  account  advertising  staff. 

«  «  * 

Promotions  at  the  Seattle  Times  are: 

Richard  K.  Pryne,  night  news  editor 
more  than  two  years,  to  general  news  edi¬ 
tor,  coordinating  the  day  and  night  news 
staffs. 

Steve  Wainwright,  formerly  local 
copy  desk  chief,  to  copy  desk  chief  with 
responsibility  for  coordinating  copy  edit¬ 
ing  functions  throughout  the  newspaper. 

Ray  Inouye,  previously  copy  desk 
chief,  to  day  news  editor,  supervising 
p.m.  editions. 

Dave  Felthous,  assistant  night  news 
editor,  to  night  news  editor,  supervising 
the  a.m.  edition  and  night  staff. 

«  *  « 

Neil  C.  Hopp  was  named  publisher  of 
The  Leader,  Corning,  N.Y.  Hopp  re¬ 
places  Bob  McCormick,  who  retired  in 
April.  Previously  Hopp  was  managing 
editor  of  Twin  Falls  (Idaho)  Times-News, 
Carlisle  (Pa.)  Sentinel,  and  editor  of  Mt. 
Pleasant  (Mich.)  Times-News. 

♦  ♦  ♦ 

Fred  Hipp  was  named  retail  advertis¬ 
ing  manager  of  the  Hutchinson  (Kan.) 
News.  He  was  a  former  account  execu¬ 
tive  of  the  Forbes  advertising  agency  in 
Wichita. 

*  *  * 

Promotions  in  the  editorial  department 
of  the  Peninsula  Times  Tribune,  Palo 
Alto,  California,  include: 

Sports  editor  Bill  Harke,  named 
assistant  managing  editor;  assistant 
sports  editor  Paul  Savoia,  appointed 

sports  editor;  Ken  Luthy,  moved  to 

assistant  sports  editor  and  Michelle 
Nolan,  to  night  sports  editor.  Luthy  and 
Nolan  were  copy  editors  in  the  sports 
department. 

*  ♦  * 

Allen  H.  Swartzell  was  named 
general  manager  of  The  State  News,  col¬ 
legiate  newspaper  at  Michigan  State  Uni¬ 
versity,  East  Lansing.  He  succeeds 
Gerald  H.  Coy,  who  is  retiring  after 
more  than  nine  years  as  manager. 
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The  Connecticut  Daily  Newspaper 
Association  has  re-elected  officers  for  a 
second  term  as  follows: 

Lindsley  Wellman,  New  Britain 
Herald,  president;  Forrest  Palmer, 
Danbury  News-Times,  first  vicepre¬ 
sident;  Eugene  Miller,  Ansonia  Sen¬ 
tinel,  second  vicepresident;  Lionel  S. 
Jackson,  Jr.,  New  Haven  Jackson 
Newspapers,  secretary-treasurer; 
Charles  G.  Iwanicki,  Meriden  Record- 
Journal,  assistant  secretary-treasurer. 

*  *  * 

Craig  Hitchcock,  enterprise  editor 
of  the  Indianapolis  News,  was  named  city 
editor.  He  replaces  Jack  Sales,  who 
becomes  assistant  news  editor  in  charge 
of  city  desk  copy. 

*  *  * 

Philip  Nesbitt,  Jr.,  president  of 
Communications  Media  Group  Inc., 
Washington,  D.C.,  has  joined  the  Chica¬ 
go  Sun-Times  as  assistant  managing 
editor-graphics. 

♦  ♦  * 

Gerald  J.  Taylor,  managing  editor 
of  the  Moline  (III.)  Daily  Dispatch  since 
1977,  has  been  named  general  manager. 
Also,  Russell  A.  Scott,  formerly  assis¬ 
tant  managing  editor  of  the  Huntington 
(W.Va.)  Herald-Dispatch,  was  named 
managing  editor  of  the  Daily  Dispatch. 
John  C.  Beydler,  formerly  a  reporter 
and  assistant  city  editor,  is  now  editorial 
page  editor. 
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We  have 
the  facts 
you’re 
looking  for. 

Turn  to  Who’s  Who  in  America  1982- 
1983,  and  get  the  vital  information  on 
the  people  you  need  to  know. 

You'll  have  complete,  personal  bio¬ 
graphies  of: 

Leading  Journalists 
Businessmen 
Prominent  Educators 
Government  Officials 
Writers  and  Artists 
Scientists 

...plus  top  decision-makers  in  law, 
diplomacy,  religion,  medicine  and 
other  specialized  fields. 

Each  sketch  is  a  concise  resume,  in¬ 
cluding  such  facts  as  education, 
career  history,  awards,  publications, 
memberships,  political  affiliations, 
family  names,  plus  home  and  office 
addresses. 

Find  the  most  current  information 
available... 
before  you  interview 
before  you  write  a  letter 
before  you  begin  research 
before  you  make  a  presentation 
before  you  go  to  press 
More  than  74,000  profiles  introduce 
you  to  the  people  behind  the  names... 
more  than  13,000  are  new  to  this  edi¬ 
tion.  Put  Who’s  Who  in  America  1982- 
1983  to  work  for  you.  It’s  detailed.  It’s 
accurate.  It’s  up-to-date. 


Who's  Wlio  in  America 

“...by  far  the  best  single  source  of 
current  biographical  information  for 
the  notables  in  this  country.’’ 

Bohdan  S.  V^^nar 

American  Reference  Book^  Annual 


The  42nd  Edition  is  published  May  1982.  To 

order  the  2-volume  set,  send  $109.50  plus  $5 
postage  and  handling  to:  Marquis  Who's 
Who,  Inc.  •  200  East  Ohio  Street  •  Room 
215  •  Chicago,  Illinois  60611. 

Please  add  state  sales  tax  where  applicable. 
ISBN  0-8379-0142-1  •  LC  4-16934 
Stale  Product  Number  030260-AEAP 

Or  call  toll-free  800-428-3898 

Indiana  residents  call:  (317)  298-5483 


Notes  on  people 


New  Playboy  president 

Christie  Hefner,  29-year-old  daughter 
of  Hugh  Hefner  who  founded  Playboy 
Enterprises,  has  been  promoted  to  presi¬ 
dent  from  vicepresident. 

She  replaces  Derick  J.  Daniels,  who 
resigned.  Daniels  joined  the  entertain¬ 
ment  and  communications  company  from 
Knight-Ridder  Newspapers,  where  he 
was  a  vicepresident,  in  1976. 

Daniels  reportedly  will  receive  about 
$470,000  in  severance  pay  and  was 
quoted  as  saying,  “From  the  beginning,  it 
was  agreed  and  understood  what  my  role 
would  be — to  train  Christie  for  this  day 
and  turn  the  company  around.  She’s 
ready,  and  so  am  I.  I'm  open  and  ready 
for  any  new  challenges.” 

Pulitzer  in  headlines 

While  the  Pulitzer  Prizes  were  national 
news,  Herbert  Pulitzer,  grandson  of 
Joseph  Pulitzer  I,  made  headlines  for  the 
Palm  Beach  set.  “Peter’  ’  Pulitzer,  5 1 ,  one 
of  the  numerous  heirs  to  the  newspaper 
fortune,  sued  his  second  wife,  Roxanne, 
30,  for  divorce  and  she  sought  $20,000  a 
month  alimony  and  support  for  her  twins. 

Papers  filed  in  preliminary  proceedings 
indicated  that  Pulitzer,  who  is  living 
aboard  his  yacht  Sea  Hunter,  had  a  net 
worth  of  $12,348,322  in  1979.  His 
accountant  told  the  court  he  had  1981 
income  of  $441,903  with  expenses  of 
$397,704.  Testimony  by  accountants  on 
both  sides  is  expected  to  be  a  highlight  of 
the  trial  in  the  near  future.  Mrs.  Pulitzer’s 
accountants  claim  her  husband’s  net 
worth  is  about  $25  million. 

Journalism  chairperson 

Daryle  M.  Feldmeir,  former  editor  of 
the  Chicago  Daily  News,  was  named 
chairperson  of  the  journalism  department 
at  Columbia  College  in  Chicago.  Feld¬ 
meir  succeeds  Theodore  Berland,  who 
served  as  acting  chairperson  the  past  two 
years. 

Feldmeir  has  lived  in  San  Miguel  de 
Allende,  Mexico,  where  he  has  a  home, 
since  retirement  from  the  Daily  News  in 
1977.  He  will  teach  some  classes  in  his 
new  post. 

Starting  his  career  as  a  reporter- 
columnist  for  the  Minneapolis  Tribune, 
Feldmeir  later  was  news  editor  and  then 
managing  editor  of  the  newspaper.  He 
joined  the  Chicago  paper  in  19^  as  man¬ 
aging  editor,  became  executive  editor  in 
1970  and  was  editor  from  1971  to  1977. 

The  college  is  an  independent  urban 
institution  located  in  the  central  city  and 
prepares  students  for  work  in  creative 
fields  and  communications,  emphasizing 
vocational  values  of  higher  education. 


NO,  IT'S  NOT  BRUCE  LEE  in  a 
Kung  Fu  leap.  It's  UPl  New  Orleans 
staffer  Lloyd  Schwed  jumping  feet  first 
into  an  assignment.  In  gathering 
material  for  a  business  feature  on 
Space  Walk,  Inc.,  a  manufacturer  of 
inflatable  amusements  and  safety 
devices,  Schwed  took  a  30-foot  leap 
onto  an  airbag. 

"It  was  incredibly  soft,"  he  said. 
"The  entire  cushion  collapses  on 
impact,  swallowing  you  tenderly." 

Schwed  liked  his  work  so  much,  he 
made  a  second  jump.  (UPl  photo) 


Texas  honors 

Otis  Chandler,  chairman  of  the  board 
of  Times  Mirror  Inc.,  and  editor-in-chief 
of  the  Los  Angeles  Times,  received  the 
1982  DeWitt  Reddick  Award  of  the  Uni¬ 
versity  of  Texas  College  of  Communica¬ 
tion  during  ceremonies  naming  the  com¬ 
munication  complex  in  honor  of  the  late 
Houston  philanthropist  and  newspaper 
publisher  Jesse  H.  Jones. 

The  Communication  Week  ceremony 
in  Austin  was  part  of  a  centennial  event  of 
the  college.  The  Jones  family  had  made  a 
gift  of  $5  million  to  the  complex.  Jesse  H. 
Jones  was  publisher  of  the  Houston 
Chronicle,  chairman  of  the  Reconstruc¬ 
tion  Finance  Corporation  and  a  leader  in 
business,  banking,  and  in  government 
service  under  three  U.S.  presidents. 

The  award  given  to  Chandler  is  named 
in  honor  of  the  late  Dr.  Reddick,  first 
dean  of  the  College  of  Communication 
who  died  in  1980. 

Chandler,  associated  with  Times  Mir¬ 
ror  since  1953,  is  a  graduate  of  Stanford 
University.  The  Reddick  Award  was 
given  to  him  for  outstanding  achievement 
in  the  field  of  communication  and  is  the 
highest  honor  bestowed  by  the  college. 
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EQUIPMENT  NEWS  SECTION 

Edited  by  EARL  WILKEN 

Electronic  publishing  unit  merges 
scanned  graphics  with  text 


California  paper 
converts  to  a.m. 
on  gradual  basis 

The  San  Gabriel  Valley  Tribune  in 
West  Covina,  Calif.,  distributed  its  last 
afternoon  home-delivered  newspaper,  on 
April  16. 

F.  A1  Totter,  publisher,  said  the  Tri¬ 
bune  started  as  a  daily  newspaper  in 
March,  1955.  On  August  12,  1977,  it 
started  its  first  morning  home  delivery, 
thus  becoming  a  24-hour  newspaper. 

In  April,  1981,  the  Tribune 
experimented  with  taking  certain  geo¬ 
graphical  areas  and  offering  them  the 
morning  publication  only.  Conversion  of 
the  first  few  areas  proved  extremely  suc¬ 
cessful  and  a  gradual  switchover  started 
thereafter,  culminating  Friday,  April  16, 
1982. 

Totter  pointed  out  that  many  afternoon 
newspapers  have  switched  to  morning. 
The  Tribune  conversion  was  unique  in 
that  it  was  accomplished  on  a  gradual 
basis. 

After  the  first  test  cities  and  readership 
surveys  were  conducted,  it  was  learned 
that  the  majority  of  the  readers  of  the 
Tribune  either  preferred  morning 
delivery  or  had  no  preference. 

Groups  of  two  or  three  cities  in  the 
23-city  circulation  territory  were  then 
marked  for  the  change  after  careful  study, 
testing  and  preparation.  Readers  were 
advised  of  the  proposed  changes  several 
weeks  ahead. 

The  process  under  the  direction  of 
circulation  director  Ray  Cyr  changed  the 
lifestyle  of  Tribune  managers  and  carri¬ 
ers.  The*  afternoon  carriers  and  their 
parents  were  brought  in  for  a  complete 
explanation  of  the  change. 

The  boys  and  girls  were  allowed  to 
decide  whether  they  wanted  to  keep  their 
routes,  and  most  of  them  stayed  with  the 
newspaper. 

During  the  final  stages  of  the  conver¬ 
sion,  the  Tribune  adopted  a  “new  look.” 
A  more  readable  headline  type  was  tested 
and  installed.  Local  news  coverage  was 
greatly  increased  and  much  of  it  was 
moved  to  pages  1 ,  2  and  3. 

The  entertainment  and  lifestyle  sec¬ 
tions  were  combined  into  a  larger  pack¬ 
age  with  more  graphics,  local  features 
and  popular  columnists.  The  business 
section  also  was  expanded. 

A  speed-read  column  was  established, 
containing  all  the  major  news  of  the  day  in 
capsule  form.  In  addition,  the  news  was 
organized  into  local,  state,  national  and 
world  divisions. 

On  the  day  of  the  final  conversion.  Tot¬ 
ter  and  his  department  heads  took  over 
the  parking  lot  and  served  a  pancake 
breakfast  to  all  employees  as  well  as  may¬ 
ors  and  congressmen  of  the  circulation 
area. 
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An  electronic  publishing  capability  that 
allows  text  and  illustrations  to  be  easily 
merged  and  printed  to  produce  finished 
documents  in  a  matter  of  hours,  was 
demonstrated  recently  by  Xerox 
Corporation. 


COMPUTER  GENERATED  graphics 
can  be  merged  with  text  on  the  same  page 
in  a  document  for  printing  on  a  Xerox 
electronic  printing  system. 

The  Xerox  graphics  system  eliminates 
the  need  for  typesetting,  platemaking, 
and  the  conventional  printing  press  and 
collator.  It  merges  scanned  line  art  and 
photographs,  or  computer-generated 
graphics,  with  text  and  prints  complete 
publications  on  a  Xerox  9700  or  8700 
electronic  printing  system. 

Developed  and  marketed  by  the  Xerox 
Printing  Systems  Division,  the  graphics 
system  is  believed  by  Xerox  to  be  the  first 
of  its  kind.  The  company  said  the  system 
marks  a  major  advance  in  publishing 
because  it  eliminates  many  expensive  and 
time-consuming  steps  now  required  to 
prepare  such  publications  as  engineering 
and  business  reports,  reference  manuals, 
catalogs  and  newsletters. 

The  graphics  system  consists  of  the 
Xerox  1050  graphic  input  station,  a 
graphics  handling  option,  a  software 
package  called  the  electronic  printer 
image  construction,  and  Ethernet,  which 
is  a  local  communications  network. 

The  graphics  system  receives  graphics 
in  either  or  both  of  two  ways. 

One  way  involves  placing  graphics  on 
the  platen  of  the  1050  graphic  input  sta¬ 
tion,  where  images  are  electronically 


scanned,  digitized  and  transmitted  to  the 
electronic  printing  system  through  Xerox 
Ethernet  cable.  In  the  electronic  printer, 
the  graphics  may  be  merged  with  text 
using  a  new  feature  called  the  graphics¬ 
handling  option,  and  then  printed. 

The  second  way  allows  images  already 
in  a  computer  in  digital  form  to  be  moved 
to  the  electronic  printer  by  magnetic  tape 
or  over  an  IBM  computer  channel.  The 
images  then  can  be  merged  with  text  by 
the  graphics-handling  option. 

Both  methods  provide  images  that  can 
be  merged  with  text  on  the  same  page  for 
direct  printing  on  the  electronic  printing 
system. 

According  to  Robert  V.  Adams,  print¬ 
ing  systems  division  president,  these 
capabilities  will  be  especially  valuable  to 
organizations  with  a  high-volume  printing 
requirement  for  8  Vi  by  1 1  inch  publica¬ 
tions  which  include  text  and  illustrations. 

“More  than  50,000  in-house  and  com¬ 
mercial  printing  facilities  produce  black- 
and-white  documents  requiring  graphics 
mixed  with  text,”  Adams  said.  “The 
Xerox  system  offers,  for  the  first  time,  an 
automatic  process  for  preparing  and 
printing  these  kinds  of  documents.” 

The  1050  is  a  moderate-speed  scanner. 
It  scans,  crops,  scales,  screens  for 
photographs,  compresses,  labels  and 
transmits  graphics  to  the  Xerox  electron- 
(Continued  on  page  52) 


GRAPHICS  con  be  placed  on  platen  of 
Xerox  1050  graphic  input  station  vdiere 
images  ore  electronically  scanned, 
digitized  and  transmitted  to  a  Xerox 
electronic  printing  system. 
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SCHEAAATIC  shows  various  hardware  elements  of  Xerox  electronic  printing 
system  that  con  produce  black-and-white  publications  in  hours  on  8  Vi  by 
1 1  -inch  paper.  Graphics  can  be  placed  on  platen  of  Xerox  1 050  graphic  input 
station  and  sent  to  either  a  Xerox  9700  or  8700  printing  system.  In  the  printer, 
graphics  are  merged  with  text  and  printed  at  speeds  up  to  120  pages  a 
minute. 


(Continued  front  page  31) 
ic  printing  system  where  the  graphics  are 
merged  with  text  and  composed. 

The  graphics  handling  option  consists 
of  hardware  and  software  in  the  Xerox 
9700  or  8700  that  enables  the  electronic 
printer  to  print  graphics  and  text  sim¬ 
ultaneously  by  merging  the  two  electroni¬ 
cally  in  the  system. 

An  additional  capability  is  offered  by  a 
new  software  package,  called  the 
electronic  printer  image  construction 
(EPIC),  that  converts  computer  graphics 
into  print  format  for  the  electronic  print¬ 
er.  EPIC  is  designed  to  receive  input  from 
the  graphics  software  residing  in  the 
customer's  host  computer. 

The  output,  either  from  the  scanner  or 
from  computers,  is  printed  on  the  9700  or 
8700,  which  operate  from  magnetic  tape 
or  directly  online  to  an  IBM  computer. 
The  9700  prints  up  to  120  pages  per  min¬ 
ute  on  plain  paper  and  the  8700  prints  up 
to  70  pages  per  minute,  also  on  plain 
paper.  Both  systems  produce  high  quality 
text  and  graphics  at  90,000  dots  per 
square  inch. 

EPIC  and  the  1050  will  generally  be 
used  in  conjunction  with  the  Xerox  inte¬ 
grated  composition  system  (XICS).  This 
is  a  computer  software  package  already 
being  used  for  automated  composition 
and  page  make-up. 

XICS  can  be  used  with  most  central 
computers  to  format  text  from  any  ter¬ 
minal  or  word  processor  into  complete 
pages  for  Xerox  electronic  printing. 

The  graphics  system  will  be  available  in 
the  United  States  in  September  1982  for 
use  with  the  9700,  and  in  the  first  quarter 
of  1983  for  use  with  the  8700. 


Although  the  basic  price  of  the  system 
varies  depending  on  the  graphic  com¬ 
ponents  required  by  the  customer,  it  will 
range  from  $30,000  to  $70,000,  excluding 
the  cost  of  the  electronic  printer. 

The  purchase  price  for  a  typical  online 
9700  system  starts  at  $380,0()0.  On  a  two- 
year  lease,  with  a  printing  volume  of 
900,000  pages  per  month,  the  price  starts 
at  $12,000  a  month.  The  9700  system, 
announced  in  1977,  has  been  operating  in 
customer  facilities  throughout  the  coun¬ 
try  since  1978. 

The  purchase  price  for  a  typical  online 
8700  system  starts  at  $212,0()0.  On  a  two- 
year  lease,  with  a  printing  volume  of 
4(X),0(X)  pages  a  month,  the  price  starts  at 
$7,100  a  month. 

A  medium-speed  electronic  printing 
system  for  data  processing  centers,  com¬ 
mercial  printers,  and  in-house  printing 
and  publishing  departments  was  also 
introduced  by  Xerox  Corporation. 

The  8700  electronic  printing  system 
prints  up  to  70  pages  a  minute  and  it  offers 
most  of  the  hardware  and  software  fea¬ 
tures  found  in  the  high-speed  9700 
electronic  printing  system. 

Like  the  already  available  9700  system, 
the  8700  includes  a  xerographic  printer, 
laser  imaging  subsystem,  stacker  and 
control  module  with  optional  magnetic 
tape  unit,  and  keyboard  display  console. 

On  line,  the  system  operates  from  most 
IBM  computers.  Off  line,  the  8700  uses 
magnetic  tape. 

The  8700  system  has  a  high-quality 
print  resolution  of  90,000  dots  per  square 
inch  and  uses  161b.  to  1 101b.  plain  paper. 
The  main  paper  input  tray  holds  up  to 
2,500  sheets  of  8'/2  by  1 1  inch  paper.  An 


auxiliary  input  tray  holds  up  to  500 
sheets. 

Communication  between  the  operator 
and  the  printing  system  is  provided  by  a 
keyboard  display  console. 

Key  features  of  the  system  are  its  abil¬ 
ity  to  print  on  both  sides  of  a  page;  create 
and  store  forms  electronically;  merge 
electronic  forms  and  variable  data  auto¬ 
matically,  and  print  copies  of  reports  in 
sequence. 

The  8700  is  controlled  by  its  own  pro¬ 
cessor  and  operating  system  software. 
There  are  two  25-megabyte  fixed  disk 
drives  for  storing  systems  software, 
electronic  forms,  fonts,  signatures,  logos 
and  job  descriptions. 

Type  fonts  on  the  8700  can  be  changed 
on  a  character-by-character  basis  so  that 
a  page  may  have  different  sizes  of  type, 
and  key  words  may  appear  in  boldface, 
italics  or  other  variations  for  emphasis. 
There  are  dozens  of  font  styles  available 
for  the  8700  system,  with  font  sizes  from 
4-point  to  headline  size  24-point. 

Like  other  Xerox  electronic  printers, 
the  8700  system  uses  a  laser  to  create 
images  on  a  photoreceptor.  The  images 
are  xerographically  transferred  from  the 
photoreceptor  directly  to  the  paper. 
Since  data  and  forms  are  created  and 
stored  electronically,  each  page  is  an  ori¬ 
ginal  rather  than  a  copy. 

For  in-house  printing  and  publishing 
departments,  or  for  commercial  printing 
operations,  the  8700  system  can  combine 
in  one  process  the  functions  of  typeset¬ 
ting,  page  make-up,  printing  and  colla¬ 
tion.  Graphic  images  also  can  be  printed 
with  the  new  Xerox  graphics  system. 

(Continued  on  page  33) 
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Affiliated  and  Knight-Ridder  agree 
on  possible  Viewtron  system 


Affiliated  Publications,  Inc.,  parent 
company  of  the  Boston  Globe,  and 
Knight-Ridder  Newspapers,  Inc.,  of 
Miami,  signed  April  21 ,  an  agreement  for 
the  possible  establishment  of  a  Viewtron 
electronic  information  system  in  metro¬ 
politan  Boston. 

Viewtron  is  a  two-way  electronic  com¬ 
munications  service  which  can  be  used  to 
call  up  information  on  a  home  tv  screen, 
including  latest  news,  weather,  sports 
and  business  data.  The  system  is  also 
transactional  and  can  be  used  for  in-home 
banking,  shopping,  airline,  hotel  and  din¬ 
ing  reservations,  as  well  as  games  and 
messaging. 

In  signing  the  agreement,  John  P.  Giug- 
gio,  president  of  Affiliated  Publications, 
and  James  K.  Batten,  president  of 
Knight-Ridder,  stated  that  the  Viewtron 
system  is  expected  to  be  the  first  to  be 
tested  in  the  United  States  under  actual 
market  conditions.  The  service  will  be 
introduced  in  1983  in  some  5,000  south 
Florida  homes.  Both  viewers  and 
advertisers  will  be  charged  for  the  ser¬ 
vices. 

In  mid- 1983  Knight-Ridder  and  Amer¬ 
ican  Telephone  and  Telegraph  Company 
jointly  will  start  the  Viewtron  business  ii^ 
south  Florida.  Knight-Ridder’s  sub¬ 


sidiary,  Viewdata  Corporation  of  Amer¬ 
ica,  Inc . ,  will  prepare  all  of  the  content  for 
the  database,  install  and  operate  the  com¬ 
puters  and  be  responsible  for  all  of  the 
creative  areas  of  content  materials. 
AT&T  will  supply  the  terminals  and 
Southern  Bell  will  supply  the  com¬ 
munications  network. 

The  information,  which  will  be  sent 
over  telephone  lines  next  year,  can  also 
be  sent  by  cable  television.  If  the  results 
from  the  1983  introduction  are  “suf¬ 
ficiently  encouraging."  Knight-Ridder 
and  Affiliated  will  enter  into  a  joint  ven¬ 
ture  to  market  the  service  in  greater  Bos¬ 
ton  and  eventually  to  all  of  Massachu¬ 
setts,  as  well  as  Maine,  New  Hampshire, 
and  Vermont. 

In  signing  the  agreement,  Giuggio  said. 
"This  is  an  important  step  for  Affiliated 
Publications  with  exciting  possibilities 
for  the  people  of  metropolitan  Boston.  It 
is  only  fitting  that  this  center  of  high  tech¬ 
nology  should  be  among  the  first  to  reap 
the  benefits  of  the  new  electronic  age." 

“We  are  very  pleased  with  our  associa¬ 
tion  with  Affiliated  Publications,  and  are 
looking  forward  to  starting  the  Viewtron 
business  in  Boston,  pending  the  outcome 
of  our  introduction  in  southern  Florida." 
Batten  said.  This  agreement  is  the  first  to 
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Using  the  graphics  system,  scanned 
line  art  and  photographs,  or  computer¬ 
generated  graphics,  can  be  merged  with 
text  for  direct  printing  on  the  8700. 

The  8700  will  be  available  in  the  United 
States  in  July  1982. 

Xerox  Corporation  also  demonstrated 
a  multi-font  laser  printer  for  printing  with 
distributed  data  processing  systems, 
minicomputers  and  small  business  com¬ 
puters. 

The  Xerox  2700  distributed  electronic 
printer  accepts  digital  input  through  com¬ 
munications  lines  or  directly  from  small 
business  computers.  The  printer  pro¬ 
duces  high  quality  output  on  standard 
cut-sheet  bond  paper  at  a  printing  rate  of 
up  to  12  pages  a  minute. 

Intended  for  offices  and  small  data 
centers,  the  2700  occupies  about  five 
square  feet  of  floor  space  and  is  compar¬ 
able  in  size  to  a  small  convenience  copier. 
It  can  plug  into  a  standard  electrical  out¬ 
let. 

Adams  said,  “It  combines  the  high 
quality  text  output  of  serial  printers  used 
for  preparing  reports,  letters  and  other 
business  documents,  with  the  printing 
speed  of  line  printers  used  for  traditional 
data  processing  printing." 
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Adams  further  noted  that  the  high- 
quality  printed  output  from  the  2700  is  the 
result  of  a  laser  that  prints  the  same  re¬ 
solution — 90,000  dots  per  square  inch — 
as  larger  Xerox  electronic  printing  sys¬ 
tems. 

When  operating  in  a  distributed  com¬ 
munications  environment,  the  printer 
uses  bisynchronous  communications 
with  speeds  of  up  to  9600  bits  per  second. 
It  can  be  used  for  remote  site  printing  to 
complement  central  site  operations. 

The  2700  is  equally  well  suited  for  small 
business  computers  or  minicomputer 
based  office  systems,  the  company  said. 
In  these  environments,  the  2700  can  be 
directly  connected  using  an  industry  stan¬ 
dard  parallel  or  a  serial  bisynchronous 
interface. 

Typefaces  can  be  changed  within  a 
single  line  on  the  2700  so  that  individual 
words  or  phrases  can  be  emphasized.  A 
user  can  select  from  three  to  five  different 
fonts  per  page,  with  a  choice  of  6-point  to 
14-point  typesizes. 

Fonts  are  provided  through  user 
changeable  font  cartridges  or  by  the  host 
computer  sending  them  to  the  2700.  Each 
page  can  be  printed  vertically  or  horizon¬ 
tally  and  mixed  in  a  single  job. 

The  printer  allows  users  to  arrange 
headings,  subheadings  and  text  for  max¬ 
imum  clarity.  In  addition,  a  user  can  print 
forms  on  the  printer,  as  well  as  organiza¬ 
tional  logos  and  executive  signatures. 


be  finalized  involving  Knight-Ridder's 
Viewtron  and  a  major  newspaper  in  a 
metropolitan  market.  Knight-Ridder  has 
recently  announced  an  agreement  in  prin¬ 
ciple  with  Capital  Cities  Communications 
to  establish  Viewtron  systems  in  Fort 
Worth  and  Kansas  City. 

Affiliated  Publications,  Inc.,  publishes 
the  Boston  Globe  and  is  the  owner  of 
Affiliated  Broadcasting,  Inc.,  which 
owns  and  operates  ten  radio  stations  lo¬ 
cated  in  Seattle,  Washington;  Sac¬ 
ramento.  California;  White  Plains,  New 
York;  Springfield,  Massachusetts;  and 
Jacksonville,  Florida. 

Affiliated  also  owns  45%  of  McCaw 
Communications  Companies,  Inc.,  a 
cable  television  and  radio  common  car¬ 
rier  company  operating  in  Alaska  and 
Washington.  Also,  Affiliated  and  McCaw 
have  entered  into  a  joint  venture  to  pur¬ 
chase  a  cable  television  company  in  Ore¬ 
gon.  and  a  microwave  common  carrier 
that  services  northern  California  and 
southern  Oregon. 

Knight-Ridder  is  a  diversified  com¬ 
munications  company  that  publishes  33 
daily  newspapers,  owns  and  operates 
four  VHF  television  stations  and  is  in  the 
cable  television  business.  The  company 
is  also  engaged  in  electronic  distribution 
of  commodity  and  financial  news  and 
market  quotations,  newsprint  poduction, 
book  publishing  and  selected  com¬ 
puterized  information-retrieval  services. 


Very  little  operator  training  is  required  to 
use  the  printer,  the  company  said. 

T  he  2700  has  two  cassettes  for  paper 
input,  with  a  capacity  of  250  sheets  each 
and  a  500  sheet  offsetting  output  stacker. 

The  single  unit  purchase  price  for  the 
2700  is  $18,995.  With  a  monthly  printing 
volume  of  15,000  pages,  a  two-year  lease 
costs  $765  per  month.  In  addition,  car¬ 
tridges  with  a  wide  selection  of  fonts  are 
available  for  $150  each. 

First  customer  shipments  of  the  2700 
will  begin  in  July  1982.  By  December 
1982,  the  2700  will  be  available  in  more 
than  40  metropolitan  areas  within  the 
United  States. 

I  he  2700  will  complement  the  distrib¬ 
uted  printing  applications  of  the  5700 
electronic  pritning  system.  The  5700  sys¬ 
tem  was  introduced  in  September  19^. 

Web  press  control 
uses  micro  unit 

HurletronAltair's  Model  742  Print  to 
Cut  Register  Control  is  the  latest  addition 
to  its  line  of  web  press  controls.  The  con¬ 
trol  is  microprocessor  based.  It  is  the  first 
market  entry  of  a  line  of  economically 
priced  closed  loop  controls  designed  for 
web  fed  offset  heatset  and  non-heatset 
presses. 
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ARTIST'S  RENDITION  of  the  Bakersfield  Californian  plant  to  be  con¬ 
structed  at  the  Bakersfield  Airport  Industrial  Park. 

Bakersfield  Californian  plans 
$20  million  satellite  facility 

The  Board  of  Directors  of  the  Bakers-  75,000  copies  per  hour  with  a  1 12-page 


field  Californian  recently  announced 
plans  to  construct  a  new  high-technology 
production/circulation  facility  at  a  cost  of 
more  than  $20  million  in  the  Bakersfield 
Airport  Industrial  Park.  The  Bakersfield 
Californian  is  a  subsidiary  of  Frittsco, 
Inc. 

Groundbreaking  for  the  80,000  square 
foot  facility  is  planned  for  mid-summer  of 
1982  and  completion  and  production 
start-up  is  scheduled  for  October  of  1983. 

TBC  Properties,  Inc.,  a  subsidiary  of 
Frittsco,  Inc.  has  purchased  40  acres  in 
the  Bakersfield  Airport  Industrial  Park, 
30  of  which  will  be  used  for  the 
development  of  13  building  sites  for  the 
future  expansion  of  other  Kern  County 
Businesses. 

Donald  H.  Fritts,  publisher,  and  Alfred 
T.  Fritts,  co-publisher/editor,  said  a  com¬ 
mitment  of  this  magnitude  signifies  the 
company's  confidence  in  the  growth  and 
prosperity  of  the  community  and  Kern 
County  as  a  whole.  “We  believe  in  Kern 
County  and  its  future  and  feel  this  new 
facility  is  greatly  needed  to  keep  up  with 
our  community’s  rapid  growth,’’  said 
Alfred  T.  Fritts.  “The  Bakersfield  Cali¬ 
fornian  has  always  strived  to  bring  Kern 
County’s  residents  the  most  current 
innovations  in  communications.’’ 

The  new  facility  is  designed  to  house 
two  offset  newspaper  presses  —  one  to  be 
in  operation  with  the  opening  of  the  new 
plant,  and  the  second  to  be  ordered  by  the 
end  of  the  decade.  The  facility,  just  west 
of  the  Kern  County  Airport,  Meadows 
Field,  and  near  highways  99  and  65  pro¬ 
vides  easy  access  to  all  main  routes  of 
transportation.  This  location  also  allows 
for  direct  delivery  of  newsprint  by  rail. 

The  plant’s  new  computer-controlled 
press,  manufactured  by  Tokyo  Kikai 
Seisakusho  (TKS),  will  be  able  to  print 
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per  copy  capacity.  The  TKS  press  is  also 
capable  of  running  up  to  40  pages  per 
issue  in  color,  with  eight  pages  in  full- 
color. 

The  Bakersfield  Californian’s  chief 
executive  officer,  J.K.  Stanners  said, 
“New  presses  and  a  remote  facility  are 
essential  to  ensure  continued  publication 
of  a  timely,  quality  product.” 

According  to  Stanners,  editorial  and 
advertising  pages  will  be  created  electro¬ 
nically  at  the  downtown  offices,  17th  and 
Eye  Streets,  and  transmitted  via  a  tele¬ 
communications  device  to  the  remote 
facility.  Stanners  added  that  The  Califor¬ 
nian’s  continuing  commitment  to  the 
redevelopment  of  downtown  Bakersfield 
was  a  major  factor  in  the  decision  to  relo¬ 
cate  only  the  paper’s  production/ 
circulation  departments.  The  executive 
offices,  editorial,  advertising,  personnel, 
accounting  and  promotion  offices  will  re¬ 
main  at  the  downtown  location  and  will 
be  fully  refurbished  upon  completion  of 
the  new  plant. 

The  plant  will  include  on-site  storage  of 
3,000  metric  tons  of  newsprint  and  the 
most  modem  newspaper  packaging  and 
processing  equipment  available, 
including  automaic  insertion  of  pre¬ 
printed  supplements,  such  as  comics.  Pa¬ 
rade  magazine  and  advertising  pieces. 

The  circulation  division  of  The  Bakers¬ 
field  Californian  will  also  be  housed  in  the 
new  facility  with  computerized  subscri¬ 
ber  service  and  automatic  load  manifests 
to  provide  subscribers  with  the  ultimate 
in  service. 

The  plant  is  designed  by  the  architectu¬ 
ral  firm  of  John  Pellegren  &  Associates  of 
Denver,  Colorado,  which  specializes  in 
the  planning  of  newspaper  production 
facilities. 


GPI  formulates  offset 
and  letterpress  inks 

News  Ink  Division,  General  Printing 
Ink  (GPI)  of  Carlstadt,  New  Jersey,  has 
developed  a  line  of  quick-setting,  ANPA- 
AAAA  approved,  color  offset  news  inks 
that  are  trademarked  SUNCLEAR. 

Employing  a  new  resin  vehicle  system, 
Sunclear  inks  are  formulated  to  achieve 
optimum  water  balance  with  anti-misting 
properties.  The  inks  are  also  compatible 
with  all  AdLitho  news  inks  and  with  stan¬ 
dard  fountain  solutions. 

Sunclear  colors  include  the  same 
shades  and  strength  levels  as  con¬ 
ventional  AdLitho  inks.  The  Sunclear 
inks  can  be  delivered  in  drums,  totes  or  in 
bulk. 

Sun  Chemical’s  GPI  has  also 
developed  a  line  of  letterpress  and 
DiLitho  color  news  inks.  These  inks  car¬ 
ry  the  trademark  SUNBRITE,  and  are 
based  on  ink  chemistry  that  uses  a  totally 
new  vehicle  system. 

Among  the  advantages  claimed  for  the 
new  line  of  inks  are  sharper  printing  quali¬ 
ty,  smoother  lay  down  and  faster  setting 
than  conventional  inks. 

The  Sunbrite  line  provides  a  full  com¬ 
plement  of  process  and  spot  colors  that 
are  compatible  with  all  letterpress  and 
DiLitho  black  inks  currently  in  use.  The 
inks  can  be  delivered  in  drums,  totes  or 
bulk. 

Ferag  forms  new  U.S. 
unit  to  serve  dailies 

Ferag  AG,  the  Swiss-based 
manufacturer  of  newspaper  mailroom 
and  allied  equipment,  has  formed  a  new 
U.S.  subsidiary  called  the  Reist  Market¬ 
ing  Organization. 

The  company  with  headquarters  in 
New  York  City  assumed  all  sales  and 
marketing  responsibilities  for  Ferag 
equipment  in  North  America  effective 
April  1,  1982,  accordimg  to  Ferag  chair¬ 
man  Walter  Reist. 

Under  the  direction  of  William  C. 
Lamparter,  who  was  elected  president  of 
the  Reist  Marketing  Organization,  the 
new  Ferag  subsidiary  will  also  be 
responsible  for  the  development  of  new 
products  for  the  newspaper  and  com¬ 
mercial  printing  markets.  Lamparter  was 
president  of  the  National  Association  of 
Printers  and  Lithographers  for  the  past 
four  years. 

Other  Reist  Marketing  Organization 
officers  include  Juerg  Eberhardt  of  Ferag 
AG  and  Peter  D.  Lederer,  an  attorney 
associated  with  the  New  York  offices  of 
Baker  and  McKenzie.  Lamparter,  a  prin¬ 
cipal  in  the  new  company,  will  also  serve 
as  treasurer. 

Ferag,  Inc.  in  Bristol,  Pa.,  another 
Ferag  AG  company,  will  continue  to 
manufacture  Ferag  products- 
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Syndicates 

By  Lenora  Williamson 

Reusing  old  letters  brings  Landers  trouble 


Ann  Landers  has  admitted  recycling 
some  old  letters  and  answers  in  her  syndi¬ 
cated  advice  column. 

The  storm  broke  last  Monday  after¬ 
noon,  May  3,  as  the  Associated  Press  re¬ 
leased  the  story  of  its  investigation  con¬ 
ducted  jointly  with  the  8,900-circulation 
Pontiac  (Ill.)  Daily  Leader,  which  has 
published  Landers’  column  for  24  years. 
The  AP  release  followed  shortly  after  the 
Daily  Leader  came  off  the  press. 

Field  Newspaper  Syndicate,  which  dis¬ 
tributes  the  Landers  column  to  more  than 
1,000  newspapers  in  the  United  States, 
Canada,  and  overseas,  told  Editor  & 
Publisher  some  client  newspapers  had 
called  asking  what  the  syndicate  planned 
to  do  about  the  situation. 

Steve  Jehorek,  president  and  chief 
executive  officer  of  the  syndicate,  issued 
a  statement  to  editors  May  4  in  which  he 
said,  “Over  the  past  18  months  certain  of 
the  questions  and  answers  in  the  Ann 
Lander’s  column  have  been  items  repe¬ 
ated  from  her  columns  of  some  15  years 
ago. 

“Miss  Landers  said  she  selected  the 
repeats  because  they  sharply  illustrate 


points  that  concern  today’s  readers.  The 
items  are  legitimate  questions  from  read¬ 
ers  of  the  Ann  Landers  column.  They  are 
not  contrived  or  inaccurate  and  the 
advice  in  them  stands.  They  are  simply 
repeats. 

“Because  of  the  age  of  the  repeated 
material,  editors  at  Field  Newspaper 
Syndicate  were  unaware  it  was  not  new. 
Had  they  been  aware,  they  would  have 
advised  against  second  use  without  clear 
labeling. 

“In  a  statement.  Miss  Landers  said, 
‘The  question  has  been  raised  as  to  my 
reusing  letters  in  my  column  from  years 
past.  I  have  done  so  occasionally  for  a 
little  over  a  year  while  I  was  researching 
letters  for  a  non-newspaper  project. 

‘It  had  not  occurred  to  me  that  this 
would  be  considered  deceptive.  The  lett¬ 
ers  are  relevant  and  it’s  the  quality  of  the 
answer  that  counts. 

‘Now  that  I  find  there  is  disapproval 
from  one  publisher,  I  will  discontinue  this 
immediately. 

‘My  credibility  is  all  I  have  and  I  would 
never  knowingly  do  anything  to  damage 
it’.’’ 

In  a  postscript  to  client  papers,  Jehorek 


said,  “It  is  possible  a  few  of  the  reused 
items  are  in  copy  you  have  on  hand.  If  so, 
in  tomorrow's  mail  we  will  send  you  a  list 
of  the  items  and  substitute  copy.” 

The  similarity  between  new  and  old 
items  was  spotted  by  Barbara  Sancken, 
an  editorial  staffer  at  the  Pontiac  Daily 
Leader,  while  researching  the  daily 
“Remember”  feature.  Managing  editor 
Gary  Holaway  told  the  Associated  Press 
and  jointly  investigation  via  microfilm  at 
public  libraries  in  Chicago  and  Pontiac 
was  made. 

The  AP  story  written  by  James  Litke 
stated  that  the  comparison  of  columns 
from  April  1981  to  April  1982  showed  “33 
clearly  identifiable  examples”  of  items 
that  appeared  in  her  columns  in  late  1966 
and  early  1%7. 

Jim  Pearre,  assistant  publisher  of  the 
Pontiac  Daily  Leader  which  pays  $715  a 
year,  including  postage  and  handling,  for 
the  column,  told  E&P  Wednesday  that 
Jehorek  told  him  there  were  five  items  in 
four  advance  columns  for  which  replace¬ 
ments  were  coming. 

A  spot  sampling  of  client  newspapers 
indicated  headline  writers  fell  to  the  task 
with  verve.  The  Boston  Globe  wrote, 
“Dear  Ann  Landers;  What’s  new?”  The 
Washington  Post  said,  “Dear  Ann  Land¬ 
ers:  My  Advice  Columnist  Has  Been 
Recycling  Letters.”  The  Philadelphia 
Inquirer  liltingly  announced,  “Advice  so 
nice  Ann  runs  it  twice.” 


What’s  SO  special  about  ^Sothers  Day? 

EmiOl’SDAY! 


On  Mother’s  Day,  FATHER’S  DAY™  celebrates 
its  first  anniversary.  And  Henry  Sims,  who’s 
both  father  —  and  mother  —  to  his  3  kids 
while  his  ex-wife  supports  them,  has 
discovered  that  being  a  singie  parent  is 
the  best  thing  that’s  ever  happened  to  him! 

Let  FATHER’S  DAY™  be  the  best 
comic  strip  to  hit  your  comics  pages. 


01981  United  Feature  Syndicate,  ate. 

Daily  and  Sunday.  For  rates  and  availability 
cail  Jacqueiyn  Parsons 
tolifree  1-800-221-4816. 


UNITED  FEATURE  SYNDICATE 

200  Park  Avenue 

New  York,  New  York  10166 
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ANPA 

SCENE 


EDWARD  W.  SCRIPPS  II  of  Scripps- 
Howard  Newspapers  enjoys  a  drink  at 
UPl's  75th  Anniversary  luncheon  last  week 
at  the  ANPA  convention  in  San  Francisco. 


OLD  AND  NEW — Katharine  Graham,  outgoing  chairman  and  president 
of  ANPA,  welcomes  her  successor,  William  C.  Marcil.  The  publisher  of  the 
Fargo  Forum  began  a  two-year  term  in  office  on  April  29. 


for  a  private  luncheon  where  three  UPl  YOU  WERE  THERE — Rod  Beaton,  president,  UPl,  (far  left),  shows  astro- 
executives  were  honored  on  their  10th  nauts  Jack  R.  Lousma,  left,  and  C.  Gordon  Fullerton,  right,  the  full-color 


anniversary  with  the  news  agency.  They  picture  of  earth  that  they  took  from  their  Columbia  spaceship  while  it  was 

are  Rod  Beaton,  president;  H.L.  orbiting.  The  pilots  addressed  the  publishers  at  the  convention.  The  photo- 

Stevenson,  editor-in-chief;  and  F.W.  graph  was  one  of  75  news  photos,  capturing  historic  moments  from  the  past 

Lyon,  senior  vicepresident,  news  pictures.  75  years,  that  were  displayed  by  UPl  at  the  ANPA  meeting. 
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ENJOY  r  VvE  LEAF  J  F  EAD  KEEP  ENJOY  &WE  LEARN  READ  KEEP  LEARN 
READ  K  EP  EN  JC  C  X\  I  I  f.EAC,  KEEP  ENJOY  SAVE  READ  KEEP 

ENJOY  S  WE  Lf  AR  I  F  =/  3  EEI  i  NJO'  L  v/E  LEARN  ENJOY  SAVE  LEARN 

READ  K_ED  ENwT  S.  .V^  LLAf.iM  ^E^L  •'cJ''  LEARN  READ  KEEP  ENJOY 
SAVE  Lt  READ  EEP  EN-OY  Sa  'E  READ  KEEP  ENJOY  SAVE  LEARN 
READ  Kl  EP  ii  JO  ■  :  "  E/  EN.  S.  SVv  -.  '  EARN  READ  KEEP  ENJOY 

SAVE  LE  ^RN  F  EA  t  EE  '  .E.  RN  RE  ^D  K  -.tP  NJOY  SAVE  LEARN  READ 


KEEP  E:J0Y  S.’.V_  l.EAO  'E-P  ENJJY  LEARN  READ  KEEP  ENJOY 


SAV&  *OneYear  □  Two  Years  □  Three  Years  □ 

KEEh  52  Issues  —  $30.00  1 04  Issues  —  $55.00  1 56  Issues  —  $78.00 

reap  (You  save  $5.00)  (You  save  $12.00) 


KEEP  Name _ 

SAVE  Company _ 

KEEP 

.  Nature  of  Business 
LEAR  ^ 

Addross  i 

LEAR  City - 

ENJO  Home  address  EH 

,  _ .  _  Bill  me  I _ I 


Office  address  EH 
Bill  my  company  I  I 


}epartment 


Payment  enclosed 


*U.S.  and  Canada  only.  All  other  countries  $55  a  year. 


READ 

SAVE 

NJOY 

READ 
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SAVE 
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SAVE 
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SAVE 


LEARN  READ  KEEP  ENJOY  SAVE  LEARN  READ  KEEP  LEARN  READ  KEEP 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


AUTOMOTIVE 

GENERAL 

DO-IT-YOURSELF  AUTO  CARE,  weekly,  time¬ 
ly.  understandable;  running  3  years;  a  circula¬ 
tion,  linea«  plus;  samples,  information:  Bill's 
Car  Care.  2776  Topic  Hills  Dr,  Cincinnati  OH 
45211;  (513)  922-2409. 

OVER  100  FEATURES:  Cartoons,  puzzles, 
humor,  info,  kids:  some  daily.  Big  catalog  $3 
refundable  with  order.  DBI,  17700  Western 
69e,  Gardena  CA  90248. 

BUSINESS 

HUMOR 

LET  YOUR  READER  know  what  is  their  prob¬ 
able  future  within  this  decade.  OF  THINGS  TO 
COME  by  Don  Fabun  on  a  weekly  basis  gives 
news  to  science,  technology,  sociology,  archi- 

HUMOR  COLUMN.  Buy  pieces.  Sponsors  con¬ 
tests.  Camera  ready.  8  weeklies.  Kay  Ratts, 
(217)  235-0424;  900  S  33.  Mattoon  IL 
61938. 

lecture  in  its  human  dimension  that  means 
something  to  readers  in  750  words.  Fabun 

MONEY 

says,  “You  do  not  buy  the  past;  you  buy  the 
future.  It  has  nothing  to  do  with  science  fiction. 
Given  accurate  information  and  the  application 
of  commonsense,  if  we  have  a  good  idea  of  what 
lies  ahead,  we  can  prepare  for  it,  or  avoid  it,  or 

“MORE  FOR  YOUR  MONEY'  -A  proven  weekly 
column  to  meet  your  need  for  money  saving 
consumer  news.  Samples.  Mike  LeFan,  1802  S 
13th,  Temple  TX  76501. 

trol  CNer  the  world  we  live  in  and  the  way  we  live 
in  it."  Freom  Feature  Associates.  3334  Kerner 

MOVIE  REVIEWS 

Blvd,  San  Rafael  CA  94901. 

1  MINI  REVIEWS  (Cartoon  illustrated).  Great  for 

GAMBUNG 

1  weekend  section  or  entertainment  pages. 

{  Camera  ready.  Star  photos.  Our  8th  year.  Cine- 

CASINO  GAMBLING  IN  YOUR  STATE?  Prize- 

man  Syndicate.  7  Charles  Court,  Middletown 
NY  10940;  (914)  692-4572. 

weekly  letter,  "Casino  Impact,  Good  or  Bad" 
No  punches  pulled,  no  sugar  coat.  Free  sample 
and  rates.  Casino  Gambling,  Box  2032.  Vent- 
nor  NJ  08406. 

MOVIE  REVIEWS,  intenriews  with  photos  of 

1  celebraties  and  national  political  figures. 

1  International  Photo  News,  Box  2405,  West 
Palm  Beach  FL  33402;  (305)  793-3424, 

TWENTY-FIVE  (25)  camera-ready  features 
package,  ideal  dally/weekly  filler  for  special 
weekly  magazine  section.  Household  hints, 
gardening,  puzzles,  kid  features,  cartoon  fea¬ 
tures  and  quizes.  Weekly  or  monthly  package 
available.  R-GABS,  Box  265.  St  Joseph  MO 
64501. 

[Feature  Your  Feature  in 
FEATURES  AVAILABLE 
And  Watch  Your  Syndicate  Sales 
Soar! 


THE  INDUSTRY’S 
MEETING  PLACE... 

When  you  need  to  reach 
newspaper  people 
you  can  meet  all  the  people 
you  want  to  meet — 
buyers,  sellers, 
employers,  jobseekers, 
and  more,  in  the  pages  of 

Editor  &  Publisher 
CLASSIFIED 
ADVERTISING 

For  rates  and  info:  (212)  752-7053 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES  I  NEWSPAPER  BROKERS 


GENERAL  REAL  ESTATE 


FOR  THE  ONE  publisher  in  10  really  serious  HOUSE  CALLS — Miami  Herald.  Dallas  News, 
about  promotion — The  Bottom  Line  tells  your  Buffalo.  Des  Moines.  San  Antonio.  Rochester 
local  merchant  why  he  should  use  more  news-  etc.  Q&A.  7th  year.  National  award  says,  “con- 
paper  advertising.  Weekly  questions  and  cise.  entertaining,  solid  writing  skills,  wealth  of 
answers  by  publisher-professor  use  fact,  logic  real  estate  knowledge."  240  Hemingway, 
and  humor.  S  Gale  Denley,  The  Journal.  Box  Rochester  NY  14620;  (716)  271-6230. 

278,  Bruce  MS  38915.  _ 


I  HOME  AUDIO  and  video  covered  weekly  in 
I  WORLD  OF  STEREO.  Six  years  of  major  market 
I  success.  For  samples  and  rates  address  PO  Box 
109,  Buffalo  NY  14215. 

PROVEN  SUCCESS!  THE  A.Q.  TEST 
Allows  readers  to  test  their  Awareness  Ouotient. 
Weekly.  175  words.  Fun.  Very  reasonable  rates. 
Samples  upon  request.  Prosper  Press,  123 
Alto.  San  Rafael  CA  94902.  O  call  collect 
(415)  453-2162. 


ESTABLISHED  PUBLISHER  wishes  to  acquire 
trade  magazine,  newspaper,  or  newsletter.  Will 
consider  publishing  venture.  Write  in  confi¬ 
dence  to  Box  4198.  Editor  &  Publisher. 

EXCELLENT  OPPORTUNITY  in  northern  Cali- 
fornia.  Publications  and  supplement  plant 
grossing  $1,5(X).000.  Profitable.  Box  4200, 
Editor  &  Publisher. 

OFFER  EQUITY  participation  in  continuing  pro¬ 
fitable  development  of  small  communications  { 
complex  in  Europe.  Includes  two  dailies,  one  i 
37  years  old.  Radio  and  TV.  English  language  | 
oriented.  Many  cultural,  travel  and  tax  ^van-  > 
tages.  Serious  inquiries  to  Box  4243.  Edtor  &  i 
Publisher.  | 

PUBLISHED  PHOTOGRAPHERS  traveling  | 
Southwest  seeking  documentaries.  Flexible  | 
itinerary.  Kim  and  Brian.  (201)  747-8855.  j 

NEWSPAPER  APPRAISERS  \ 


APPRAISALS  FOR  ESTATE  TAX,  partnership, 
loan,  depreciation  and  insurance  purposes. 
Sensible  fees.  Brochure.  Marion  R  Kr^biel. 
Box  88.  Norton  KS  676M  or  Robert  N  Bolitho. 
Box  7133,  Shawnee  Mission  KS  66207. 

VALUATIONS  PERFORMED  for  estate,  tax. 
mer^,  sale  and  other  purposes.  Hempstead  & 
Co.  21  E  Euclid  Av.  Haddonfield  NJ  08033; 
(609)  795-6026. 

NEWSPAPER  BROKERS 

Appraisals.  Mergers.  Sales. 

No  Charge  for  Consultation. 

WHITE  NEWSPAPER  SERVICE 
James  W.R,  White 
Box  109.  McMinnville  TN  37110 
(615)  473-2104  or  473-3715. 

E  &  P  CLASSIFIEDS 
Programmed  for  selling! 

(212)  752-7050 


JIMMY  CROWE  I 

CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  Southern  markets.  114 
Wickersham  Dr.  Savannah  gA  31411;  (912) 
598-0931,  day  or  night. 

ED  0  MEYER.  Licensed  Broker-Appraisals- 
Consultation-Sales.  Suite  101-E.  300  W 
Franklin  St.  Richmond  VA  23220.  (804)  643- 
7816  or  266-1522. 

Brokers  You  Can  Trust 
Nationwide  Service 

WAYNE  CHANCEY 
CONSULTANTS/INVESTORS 

PO  Box  86,  Headland  AL  36345 
Wayne  Chancey  (205)  693-2619 

Jim  Hall  (205)  566-7198 

BROKERS  and  CONSULTANTS 
for  the  purchase  and  sale  of 
WEEKLY  AND  DAILY  NEWSPAPERS 
W  B  GRIMES  &  CO.  INC 
1511  KSt.  NW 
Washington  DC  2(XX)5 
(202)  NAtional  8-1133 


NEWSPAPER  BROKERS 
KNOW  THAT 
E&P  CLASSIFIEDS 
GET  THEM 
THE  BUSINESS! 


BILL  MATTHEW  COMPANY  conducts  pro¬ 
fessional.  confidential  ne^iations  for  sale  and 
purchase  of  highest  quaTity  daily  and  weekly 
newspapers  in  the  country.  Mfore  you  consider 
sale  or  purchase  of  a  property,  you  should  call 
(813)  733-8053  daytime;  (813)  446-0871 
nights:  or  write  Box  3364.  Clearwater  Beach  FL 
33515.  No  obligation,  of  course. 

KREHBIEL-BOLITHO.  INC 
Over  5(X)  sales  in  our  31  years. 

I  (We  handle  different  properties  — 

offices  350  miles  apart.) 
i  MARION  R  KREHBIEL,  “Norton  Office" 
PO  Box  88,  Norton  KS  67654. 

I  Office  (913)  877-3407 

I  ROBERT  N  BOLITHO.  “Kansas  City  Office." 
1  PO  Box  7133.  Shawnee  Mission  KS 
I  66207.  Office  (913)  381-8280 

!  MEL  HODELL.  Newspaper  Broker. 

I  PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 


SYD  S  GOULD  ASSOCIATES.  INC. 
Brings  together  anxious  sellers 
and  eager  buyers! 

SALES.  SERVICE.  MANAGEMENT 
Rte  1.  Box  146,  Theodore  AL  36582 
I  (205)  973-1653 


I  THE  MIDWEST 

1  BROKERS  AND  APPRAISERS 

of  weekly  newspapers 
I  and  small  dailies 

I  ROY  HOLDING  AND  ASSOCIATES 

Box  212.  Galva  IL  61434 
I  Phone  (309)  932-2270  or  879-2412 
I  Midwest  newspapers-Our  only  business 

I  NEWSPAPER  CONSULTANTS 

IMPROVE  EFFICIENCY  in  Camera  prep  area. 
Consultingand  Personnel  job  training.  Contact: 
George  H  Wysong.  (3ra(^ic  Arts  Consulting 
Service.  39  Lakeview  Estates.  Warrenton  MO 
63383;  (314)  4562136. 

Improve  RUNNABILITY  and  PRINTABILITY. 
Contact  a  strong  experienced  group  of  Printers 
and  Papermakers  to: 

•Test  paper  quality  of  suppliers 
•Set  up  roll  quality  screening  systems 
•Recommend  printing  process  improve¬ 
ments 

•Set  up  performance  recording  systems 
Box  4244.  Editor  &  Publisher 

JAMES  M  ADKINS.  Sr.  44  years  in  newspaper- 
all  consultant  services  and  special  advertising 
and  advertising  promotions.  (303)  841-4087. 
8102  Windwood  Way.  Parker  00  80134. 

WE  GUIDE  YOU  to  practical  management  solu¬ 
tions  for  higher  productivty.  revenues,  profits. 
33  years  in  group  newspaper  management. 
Contact:  ROBERT  J  ROSSI 
Management  Consultant  for  Newspapers 
227B.  RRl.  Brookneal  VA;  (804)  3763021 

WHAT'S  the  problem?  Free  analysis  by  suc- 
cessful  publisher-editor-advertising  director. 

!  Send  details  and  3  recent  issues.  Qiuick  reply. 

I  Stanley  Moss,  Box  312,  Gardena  CA  90247. 

'  NEWSPAPERS  FOR  SALE 

BLUE  RIBBON 

I  MIDWEST  NEWSPAPERS! 

I  Unopposed  southwest  Illinois  county  seat 
I  weekly,  55(X)  circulation,  plus  companion 
I  shopper.  Full  plant,  including  4-unit  press. 

I  Growing  $470,0<X)  with  good  net.  $130.(XX) 
I  down. 

Small  twin  Indiana  weeklies.  Beautiful  area 
I  with  good  potential.  Typesetting  equipment 
I  only.  13(X)  circulation.  S55.(XXj  with  liberal 
j  terms. 

Historic  Indiana  weekly,  25(X)  circulation  in 
city  of  2800.  Grosses  over  iSO.OOO  with  fine 
net.  $155,000  includes  building.  Good  equip- 
I  ment,  including  job  shop. 

I  Call  (309)  932-2270  days 

'  (309)  879-2412  evenings 

I  ROY  HOLDING  AND  ASSOCIATES 
'  Box  212,  Galva  IL  61434 

"Midwest  Newspapers  Our  Only  Business" 
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ANNOUNCEMENTS 
NEWSPAPERS  FOR  SALE 


ANNOUNCEMENTS 
NEWSPAPERS  FOR  SALE 


EQUIPMENT  A  SUPPLIES 
CAMERA  a,  DARKROOM 


COLORADO  MOUNTAIN  resort  publishing 
business  includes  county  news  publication,  2 
times  a  month;  tourist  magazine.  6  times  a  year 
and  small-scale  ad  agency.  Has  shown  steady 
powth  for  3  years  and  has  great  potential  for 
euansion.  Qualified  people  available  for  hire. 
PO  Box  3357,  Copper  Mountain  CO  80443. 


ESTABLISHED  SHOPPER,  profitable  1982 
poss  in  excess  of  $800,000.  Located  in  cen¬ 
tral-northern  California.  Excellent  gnrwth  rec¬ 
ord  and  potential,  over  50,000  circulation- 
direct  mail.  Companyalso  owns  other  profitable 
expanding  publications.  Ideal  for  acquisition 
minded  company  desiring  territoria  I  expansion . 
Box  4134,  Editor  &  Publisher. 


FOR  SALE;  Vermont  weekly  newspaper. 
Circulation  6000,  1981  gross  $173,000, 

ning  area.  $150,000  sale  price,  $50,000 
I.  balance  owner  financed.  Reply  to  Coun¬ 
try  Business  Services,  Box  824,  Brattleboro  VT ; 
(W2)  254-4504. 


LARGE  SUBURBAN  weekly  in  desirable  Sun 
Belt  city,  returns  editor/publisher  more  than 
30%  on  gross  of  $450-500,000.  Offered  at 
premium  over  gross,  substantial  down.  This 
kind  of  proper^  is  not  often  offered.  Box  41 19, 
Editor  &  Publisher. 


A  BETTER  WAY  TO 
PEDDLE  YOUR  PAPERS 
E  4  P  CLASSIFIEDS 
(212)  752-7050 


5500  PAID  CIRCULATION,  National  Blue  Rib¬ 
bon,  county  seat,  98  years  old,  unopposed. 
Zone  5  newspaper.  We  have  our  own  press. 
Substantial  down  payment  required.  Box 
4165,  Editor  &  Publisher. 


PACKAGE  OF  THREE  NEWSPAPERS  offers 
deep  South  county  exclusive.  Pay  $2(X),(X)0 
down  and  owner  will  finance  remaining 
$325,(X)0.  Payout  in  seven  years  easy  with 
good  management.  Capable  staff  in  place  and 
anxious  to  stay.  Wayne  Chancey  Consultants, 
PO  Box  86,  Headland  AL  36345;  (205)  693- 
2619. 


THREE  WEEKLIES  in  Zone  3;  "grass  roots" 
communities.  Over  150  years  of  ixiblication; 
possing  over  $800,000.  Box  3957,  Editor  & 
Publish^. 


TWO  PAPERS  on  California  coast.  $115,000 
and  $170,000  gross.  Buy  either  or  both.  Very 
profitable,  terrific  terms.  Publisher,  PO  Box 
327,  Aptos  CA  95003. 


THIRTY-YEAR-OLD  North  Central  Florida 
weekly.  Beautiful  building,  Compugraphic 
typesetters,  modern  darkroom  with  camera. 
Includes  established  area  shopper.  6000 
circulation.  $130,0(X)  gross  in  booming  area. 
Write  ^x  4232  ,  Editor  &  Publisher. 


UPPER  ZONE  4  weekly  group.  $1M  gross,  cen¬ 
tral  plant.  iVi  times  gross  plus  real  estate. 
Serious  qualified  inquiries.  Box4115,  Editor& 
Publisher. 


WASHINGTON  COASTAL  WEEKLY, 
unopposed,  rapidly  growing  resort  town,  gros¬ 
sed  $85,000  in  1981.  Second  convention  cen¬ 
ter  coming.  $110,(X)0. 

ISLAND  WEEKLY.  Zone  9,  exclusive,  well 
equipped,  real  money-maker,  $155,(XX)  gross 
for  $135,000,  flexible  terms. 

NEAR  YELLOWSTONE  PARK.  (2)  exclusive 
Montana  weeklies  in  one  county,  building, 
$250,000  gross  for  $300,000,  flexible  terms. 
MOUNTAIN  WEEKLY,  Washington,  county 
exclusive,  web  press,  $222,000  gross  for 
$400,000. 

JOHN  N  JEPSON  &  ASSOCIATES 
(406)  266-4223 
John  Jepson-Rod  Whitesmith 
PO  Box  B,  Townsend  MT  59644 


TENNESSEE  county-seat  weekly.  Excellent 
opportunity  for  man-wife  team  to  acquire 
established  newspaper.  Gross  $90M.  $25 
down,  balance  easy  owner  terms.  Can  be  paid 
out  of  earnings. 

North  (^rolina  weekly  available  at  about  value 
of  physical  assets.  $256M.  Circulation  4100. 
Four-unit  press,  front-end  system,  roll  fed 
camera,  lots  more.  Real  opportunity  for  sales- 
oriented  publisher. 

Attractive  western  Canada  newspaper 
operation  grossing  $1.7  million.  Modern  offset 
plant.  Growth  area.  Reasonably  priced. 
Sunbelt  weekly  gross  $470M,  asking  $600M. 
Money-maker. 

White  Newspaper  Service 
Box  109 

McMinnville  TN  37110 


NATIONAL  BLUE  RIBBON  WEEKLY  News¬ 
paper  in  Mid-Atlantic  boom  area.  Doing  more 
than  $3(X)  thousand  gross.  Usual  asking  price 
and  terms. 

COUNTY  SEAT  WEEKLY  in  historic  Maryland 
Eastern  Shore.  One  of  the  few  remaining  150- 
year-old  newspapers  priced  right  for 
development. 

REGIONAL  JEWISH  WEEKLY,  long 
established,  many  repeat  advertisers,  owner 
will  train  staff.  $150,000  gross. 

WEST  VIRGINIA  COALFIELD  WEEKLY  in  larg¬ 
est  captive  coalmine  area.  $80,000  gross. 
VIRGINIA  WEEKLY  without  competition  in  two 
counties.  Modern  offset  equipment  and  good 
commercial  printing  business. 

Confidential  information  to  reliable  inquirers. 
Edwin  0  Meyer,  Licensed  Broker,  Suite  101-E, 
300  W  Franklin,  Richmond  VA  23220;  (804) 
643-7816. 


NEWSPAPERS  WANTED 


IF  YOU  ARE  without  competition  in  your  home 
base,  do  not  have  a  central  printing  plant,  and 
have  at  least  4500  paid  circulation,  our  widely- 
respected  group  of  community  newspapers 
would  like  to  discuss  purchasing  your  non-daily 
publication.  Flexible  arrangements  to  meet 
your  needs,  including  your  remaining  with  the 
newspaper.  No  paper  too  large  for  us  to  consid¬ 
er.  Please  send  information  to  Box  31752,  Edi¬ 
tor  &  Publisher.  All  replies  kept  strictly  con¬ 
fidential. 


PERSONALS 


FOR  A  LITERARY  JOURNALISM  study  I  want  to 
talk  with  editors  who  have  used  footnotes  in 
newspapers.  RT  Berner,  1 18  (^rnegie.  Univer¬ 
sity  Park  PA  16082. 


PUBUCATIONS  WANTED 


WIDELY-RESPECTED  publisher  is  interested 
in  acquiring  profitable  non-newspaper  publica¬ 
tions  (newspaper  format)  with  gross  or  potential 
in  excess  of  $500,0<X).  Flexible  arrangements 
to  meet  your  needs  including  you  remaining 
with  the  publication.  Please  send  information 
to  Box  3671,  Editor  &  Publisher.  All  replies 
kept  strictly  confidential. 


TRAVEL 


STUDY  FULL-  OR  PART-TIME,  day  and  eve¬ 
ning  for  MS  in  journalism.  Downtown  Chicago  is 
Roosevelt  University’s  laboratory.  Professional 
teachers.  Inquiries:  Director,  The  Journalism, 
Program,  Roosevelt  University,  430  S  Michi¬ 
gan  Av.  Chicago  IL  60605;  (312)  341-3813. 


SHOPPING  GUIDES 


SOUNDING  BOARD  FOR  SALE 
Shopper  Doctor  makes  house  calls  or  pre¬ 
scribe  remedies  by  phone.  Send  your  paper  for 
a  check  up.  No  obligation  for  examination.  Estil 
Cradick,  950  Parkwood  Dr,  Dunedin  FL 
33528;  (813)  733-1678. 


1  week  — $4.50  per  line. 

2  weeks — M.OO  per  line,  per  issue 

3  weeks — $3.40  per  line,  per  issue. 

4  weeks — $2.80  per  line,  per  issue. 


INDUSTRY 

SERVICES 

CIRCULATION  SERVICES 

ATTENTION  CIRCULATORS  OR  PUBLISHERS 
No  newspaper  is  too  large  or  too  small  for  our 
organization  to  give  your  circulation  figures  a 
boost.  Telephone  marketing  experts.  Use  the 
BEST  and  it  will  cost  you  LESS.  Write  or  call 
Campbell  and  Associates,  3864  Center  Rd,  # 
IOC,  Brunswick  OH  44212;  (216)  225-7440. 

DICK  LEVIS  provides  the  finest  telephone  sales 
and  paid  in  advance  crew  orders  in  the  industry! 
Call  me  at  (201)  772-7002  for  action! 

EDITORIAL  SERVICES 

NEW  YORK  CITY-BASED  JOURNALIST  avail¬ 
able.  Local  interviews,  press  conference  cover¬ 
age,  hard,  soft  news  and  features.  Extensive 
experience.  Robert  Hausman,  (212)  998- 
1330. 

MARKETING  t, 
READERSHIP  RESEARCH 

INCREASE  LINEAGE  REVENUE! 
Newspaper  Research-Ckist  Effective  Prices. 
PLUS  the  marketing  tools  needed  to  stimulate 
your  salesforce.  U.S.  and  Canadian  markets. 
References  and  brochure  upon  request.  CON¬ 
SUMER  DATA,  319  Clematis,  West  Palm 
Beach  FL  33401.  Call  collect,  (305)  655- 
0926. 

MICROFILM 

LAWRENCE 

Microfilming 

Newsp^rs  Microfilmed 

PO  Box  1015,  niquay-Varina  NC  27526 
(919)  552-5178 

EQUIPMENT 
&  SUPPLIES 

CAMERA  A  DARKROOM 

FOR  SALE:  Robertson  18'’x24''  vertical 
camera,  working  condition,  with  good  set  of 
Ascorlum  quartz  lights.  Where  is/as  it  $1500. 
Lights  alone  worth  the  price.  Phone  Thom  or 
Phil  at  (419)  695-301(). 


POSITIONS  WANTED 

1  week  —$3.00  per  line. 

2  weeks — $2.50  per  line,  per  issue. 

3  weeks — $2.25  per  line,  per  issue. 

4  weeks — $2.00  per  line,  per  issue. 


CHEMCO  ROLL  FILM  CAMERA,  $2900;  Brown 
18x23  camera,  $25CX):  Goodkin  16x20  ver¬ 
tical,  new,  $2100;  Beach  32"  plate  processor, 
1978,  $3900;  CG  RC  processor,  new,  $2750; 
LogE  24"  processor,  $6900.  Call  Frank,  (602) 
26^9481. 


CAMERA  EQUIPMENT  1  19"  Goerz  Red  dot 
artan  lens  with  5  scale  on  exposure  com¬ 
pensator  to  fit  most  horizontal  cameras  (New, 
replacement  cost  $1500)  $500.  Jeff  Asbach, 
(218)  741-5544. 


KAMERAK  SQUEEZE  LENSES 
Variable  lenses  0  to  8%.  Fixed  lenses  up  to 
12%.  Compare  our  quality  and  service. 
KAMERAK  (213)  437-2779 

Box  2798  Long  Beach  CA  90801 


SQUeeze  Lenses,  new  and  trade  ins.  .  . 
Manufacturer/Specialists  since  1968 
New,  super  designs  surpass  all 
VARIABLE  OR  FIXED,  2  to  25% 

CK  Optical  (213)  372-0372 

Box  1067,  Redondo  Beach  CA  90278 


COMPOSING  ROOM 


MODEL  4572  basealigning  VIP  SN  912.  3  tur¬ 
ret  measure-matic,  18  fonts,  spare  reader, 
spare  parts  in  top  condition.  (309)-343-7181. 
Lyle  Fawer. 


COMPUTER  SOFTWARE 


ACCOUNTS  RECEIVABLE  SOFTWARE 
Designed  a  publisher  for  the  Radio  Shack 

computer.  I^ints  journals,  bills,  agingand tear- 

sheet  reports.  Handles  interest  charges,  calcu¬ 

lates  rates  and  allows  month-end  volume  dis¬ 
counts.  Retains  6-month  detail  for  1000 
customers.  Both  software  and  hardware  for 

under  $13,(X)0.  Call  or  write  for  sample  re¬ 

ports.  Publisher,  (Xxitrol  Systems,  Steve  Kuck- 
uk,  (715)  526-6188,  PO  Box  476,  Shawano 

Wl,  54166, 


CUSTOMIZED  BUSINESS  SYSTEMS 
IBM  S/34-S/38 

Looking  for  sophisticated  business  and  circula¬ 
tion  systems  tailored  for  your  newspaper?  CDS, 
Inc  offers  proven  systems  in  circulation, 
accounts  receivable,  payable,  payroll,  and 
general  ledger.  We  have  installed  and  modified 
systems  for  newspapers  with  circulations  vary¬ 
ing  from  10,000  to  300,000.  Call  collect  for 
more  information  (913)  381-1109,  or  write 
CDS,  Inc,  do  Sun  Publications,  Interstate  435 
at  Metcalf  Av,  Overland  Park  KS  66212. 


IF  YOU'VE  WANTED  to  get  into  computerized 
bookkeeping,  here's  the  way  to  do  it  easily  and 
inexpensively.  We  have  an  accounts  receivable 
program  designed  for  weekly  newspaper  or 
shopper  operations  which  runs  on  Radio  Shack 
Model  II  microcomputer.  It  has  nine  posting 
categories,  including:  display,  classified  dis¬ 
play,  regular  classifiM,  legal,  job  printing,  web 
printing,  other  and  receipts.  The  program  is 
very  "user  friendly."  You  don’t  need  a  degree  in 
computer  science  to  operate  it.  It  calculates 
service  charges  and  prepares  itemized  state¬ 
ments  for  end  of  month  billing,  including 
individual  statements  needed  for  coop 
reimbursement.  The  program  generates  over 
35  information-packed  reports,  and  overall,  is 
an  extremely  valuable  business  tool.  For  a  bro- 
cure  describing  the  program  in  detail,  write: 
The  Chiefland  Citizen,  Drawer  980,  Chiefland 
FL  32626,  or  call  Walter  H  Wilson  at  (904) 
493-4796, 


NEWSPAPER  COMMERCIAL 
PRINTING  OFFICE  SUPPLY 
ACCOUNTS  RECEIVABLE  system  developed  by 
a  multi-faceted  publisher  to  handle  all  types  of 
receivables  from  invoicing  to  statement  genera¬ 
tion.  Fully  capable  with  our  general  ledger, 
payroll  and  accounts  payable  programs.  Sales 
analysis,  aging  and  senrice.  Charge  calcula¬ 
tions  are  all  supported.  Requires  Radio  Shack 
Model  II.  Programs  can  be  modified  to  meet 
your  needs  and  size  requirements.  For  further 
information  contact  Richard  Tidwell,  Critten¬ 
den  Publishing  Co,  PO  Box  459,  W  Memphis 
AR  72301;  (5D1)  735-1010. 


COMPUTERS 


COMPUGRAPHIC  Unified  Terminal  System 
(UTS)  with  five  (5)  terminals.  Includes  line 
printer  interface  with  hardware,  dual  controller 
interface  (DUTS)  with  hardware  capable  of  han¬ 
dling  two  newswire  sen/ices  low  or  high  speed, 
typesetter  interface,  all  cables  for  terminals 
and  line  printer  hookup.  In  good  condition  and 
under  warranty  extension  agreement.  Available 
seperately,  spare  parts  kit  with  extra  VDT  moni¬ 
tor.  Texas  Instrument  Line  Printer.  Model  810. 
Call  Lou  Murray  or  Mr  Morin  (703)  433-2702. 


Add  $4.50  per  insertion  for  box  service.  Add  $3.00  per  insertion  for  box  service, 
count  as  an  additional  line  in  copy.  count  as  an  additional  line  in  copy. 

Count  approximately  39  characters  and/or  spaces  per  line. 

3  lines  minimum  (no  abbreviations). 

Payment  mutt  accompany  all  Positions  Wanted, 

Features  Available  and  Announcement  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes 
your  classified  ad  to  display.  The  rates  for  display-classified  are:  1 
time-$85  per  column  inch;  2  times-$75  per  column  inch;  3  times-$70 
per  column  inch;  4  times-$65  per  column  inch. 

Contract  rates  available  on  request. 

DEADLINEiEvery  Tuesday,  2  pm  New  York  Time, 
for  Saturday’s  issue. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 


CLASSIFIED  ADVERTISING  RATES 

Effective  January  2,  1982 


EDITOR  &  PUBLISHER  for  May  8,  1982 


38 


EQUIPMENT  &  SUPPLIES 


MMLROOM 


CUTLER-HAMMER  conveyors  and  spare  parts. 
Also  new  Crabtree  conveyors  and  spare  parts. 
Rollertop  conveyors,  all  sizes 
Bottom  wrappers 
Sta-Hi  251  stackers 
Cutler  Hammer,  stackers 
Baldwin  Count-O-Veyors  104A’s 
NORTHEAST  STORAGE  &  INDUSTRIES 
(213)  257-7557 


EQUIPMENT  &  SUPPLIES  i 


PHOTOTYPESE7T/NG 


EDIT  7770  II,  dual  disk,  10  months  old, 
$15,000;  ISC  0>mputer,  Tally  Printer,  Peach¬ 
tree  Software  for  use/Edit,  $12,(X>0;  Edit 
Strips  $125  and  up.  Bob  Weber  (216)  729- 


MULLER  AND  MARTINI,  Model  227E  inserter, 
3  into  1.  Like  new.  Call  Mike  Canale,  (212) 
721-3737. 


MULLER  Model  259  high  speed  counter¬ 
stacker,  new  1979. 

Ferag  conveying  systems,  2  forwarding  sta¬ 
tions,  2  delivery  stations,  like  new.  We  will 
sell  part  or  all. 

Count-O-Veyors  Model  106,  right  angle  turn 
available. 

Signode  strapping  machines,  Bunn  Tying  ma¬ 
chines. 

IPEC 

97  Marquardt  Dr,  Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 

2  PAPERMAN  MACHINES: 

(1)  Model  #820B  Serial  #1847 

(2)  Model  #PM2R  Serial  #1853 

First  class  condition 

2  FEEDER  MACHINES  from  Cutler  Hammer/ 

Miner  Denver,  used  in  line  with  tyers: 

(1)  Serial  #520482-70TF  1 

(2)  Serial  #520482-70TF  2 

Call  KEN  KNICELEY  (304)  348-5118  or  KEN 

ADKINS  (304)  348-79116. 


_ NEWSPRINT _ 

30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner,  SanU  Ana  CA  92704 
(714)  556-7130 

NEWSPRINT  ROLLS— We  Buy/Sell.  Kramer  & 
Oamer  Inc,  540  Frontage  Rd,  Northfield  IL 
60093;  (312)  446-7017. 

PHOTOTYPESEHING 

AUTOLOGIC  MICRO-5  TYPESETTER,  barely 
used.  Save  45%.  Hard  disk.  Paper  tape  reader. 
(714)  956-0860  or  776-9714; 

COMPUGRAPHIC  COMP  IV  A. 
Excellent  condition  with  spare  parts. 

Call  (501)  524-5144. 


CASH  FOR 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202-CG8600 
(614)  846-7025 

COMPUGRAPHIC  Videosetter  Universal  Model 
01210-501,  16  One  Systems  terminals, 
including  two  remotes.  Two  computer  Automa¬ 
tion  units  serial  #PS  1882  with  two  control  data 
9760  storage  modules  used  1  year.  Best  offer, 
must  sell.  &II  Shirley,  (513)  435-5000. 


SPARE  PARTS  KIT  for  Mergenthaler  V-l-P, 
model  7245-3A/B.  Asking  $500.  Call  Mr 
dePascale,  (201)  347-5400. 

TYPESETTING,  PRINTING  EQUIPMENT.  Buy 
and  sell.  10%  commissirxi.  Financing  avail¬ 
able.  Bob  Weber.  (216)  729-2658. 

_ PLATEMAKING _ 

BERKEY  Ascot  33x43  vacuum  frame  with  5kw 
light  source.  Iconics  plate  processor.  Western 
plate  coater.  Gam  III  exposure  control  unit,  and 
Gam  densitometer,  $4500  or  best  offer.  (608) 
493-2291. 

NEW  TWIN  STAR  washout  unit  Napp  system 
(USA)  for  Twin  Star  plate  processor.  Never 
used.  For  more  details  call  J  Joiner,  Best 
Publishing  Co,  (213)  548-4545. 

PRESS  CONVERSIONS 

TOP  PERSONNEL  and  parts  for  web  width  re¬ 
ductions  where  time,  price  and  quality  are  of 
most  importance. 

BRAMBLE  PROFESSIONAL  PRESS  INC. 
Route  2,  Box  2285,  McAllen  TX  78501 
(512)  682-7011 
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PRESSES 


GOSS  URBANITE 

7-unit  Urbanite  with  two  folders  and  tri<olor 
unit.  Reconditioned  by  Goss  -  like  new  condi¬ 
tion  -  great  flexibility  and  available  now.  SN 
U-7257726. 

Several  Urbanite  units  available  which  can  be 
offered  stacked  or  floor  position,  complete  with 
roll  arms.  Also,  Urbanite  folders  complete  with 
upper  former,  Vk  folders  and  drives. 

Offered  exclusively  by 
INLAND  NEWSPAPER  MACHINERY  CORP 
105th  &  Santa  Fe  Dr.  PO  Box  15999 
Lenexa,  Kansas  66215 
(913)  492-9050  Telex  4-2362 


GOSS  URBANITE  PRESSES 
AND  COMPONENTS 

6-14  units,  two  folders,  approximately  1972. 
Roll  stands,  motor  drives  and  miscellaneous 
accessories.  We  will  sell  complete  presses  or 
components. 

IPEC, INC. 

97  Marquardt  Drive,  Wheeling  IL  60090 
(312)  459-9700  Telex  20-6766 


EQUIPMENT  &  SUPPLIES 


PRESSES 


PRESSROOM  OUT  OF  CONTROL? 

Make  us  a  reasonable  offer  on  one  or  more  of  the 
3  Goss  Controllers  and  4  motors; 

1—1978  SC  Controller  and  60  HP  drive 
1—1971  SC  Controller  and  50  HP  drive 
1 — 19^  SC  Controller  and  40  HP  drive 
1 —  Brand  new  Westinghouse  50  HP  drive 
motor  also  complete  4-color  ink  pumping 
system  (hoses,  reels,  nozzles,  fittings,  etc 
plus  4  Lincoln  pumps.) 

Contact  Jack  Thomsen,  (213)  362-7774.  Val¬ 
ley  Printers,  Inc,  16230  Filbert  St,  Sylmar  CA 
91342. 


GOSS  URBANITE  PRESS 
7  unit  Goss  Urbanite  press  with  two  fokfeis, 
recently  reconditiorfed,  available  for 
immediate  delivery. 

Urbanite  units  available  which  can  be  offered 
stacked  or  floor  position,  complete  with  roll 
arms. 

Urbanite  folders  complete  with  upper  former 
and  drive. 

Offered  exclusively  by 
INUND  NEWSPAPER  MACHINERY  CORP 
105th  &  Sante  Fe  Dr.  PO  Box  15999  I 
Lenexa,  Kansas  ^215  I 

(913)  492-9050  Telex  4-2362 

2  unit  Goss  Community,  recondition¬ 
ed,  grease  lub. 

Community  add-on  units,  reconditioned, 
grease  lub. 

4  unit  News  King,  reconditioned. 

9  unit  News  King.  KJ8,  Mfg  1976/69,  availa¬ 
ble  May,  1982. 

News  King  add-on  units. 

TURNKEY  SERVICES 
Offered  exclusively  by 
INLAND  NEWSPAPER  MACHINERY  CORP 
105th  and  Santa  Fe  Dr,  PO  Box  15999 
Lenexa,  Kansas  66215 
(913)  492-9050  Telex  4-2362 


Hams  V-15A,  add-on  units,  1977. 

Harris  V-15A,  8  units.  Upper  former,  1974. 
Cottrell  V-25.  Va  and  Vi  folder  JF-1. 

Goss  Community  add-on  units,  1969-76. 

Goss  Suburban  add-on  units. 

Goss  Urbanite  V*  folders. 

Goss  4,  6,  8-position  roll  stand. 

Gregg  flying  imprinter  22  Vx",  45  Vi". 

Fincor  motor  arid  controls. 

Harris  845,  22^4,  8  units,  1973. 

Harris  845,  6  units,  22V4". 

Harris  V-25,  8  units,  1978. 

Color  King  presses  and  units. 

Fairchild  Newsking,  4  units,  KJ8  folder,  1978. 
Harris  V-25.  4  units,  1978. 

WILL  SELL  COMPLETE  PRESSES  OR  ANY 
COMPONENTS  SEPARATELY. 

WANTED:  Newspaper  equipment  and  com¬ 
plete  plants. 


EDIT  7500  HR  with  MCPO,  11  strips, 
$10,000;  Edit  7500  LR  Rev  C,  $5500;  Comp 
IV  with  spare  parts  kit.  $5750;  Comp  I,  $1 500; 
IBM  ESI;.  $4M0;  Execuwriter  Text  spare  parts 
kit,  strips,  $1950;  Execuwriter  Display  spare 
parts  kit,  strips,  $1125;  Edit  Strips,  $125 
each.  Bob  WebN,  (216)  729-2858. 

TWO  CG  Videosetter  I's,  including  spare  parts 
kit  and  4  fonts  (News  #4  and  Sans  #2)  S/N 
037315  and  A47319,  October  1973.  $1500 
each.  Call  Mr  dePascale,  (201)  347-5400. 

UNISETTER  HR,  $7950,  spare  parts  kit, 
$650,  strips,  $100  each.  Guaranteed.  Bob 
Weber.  (216)  729-2858. 

UNISETTER  LR,  $6500;  Unified  Composer, 
$3500;  Uniterm  H&J.  $2000;  ACM  9000  HR. 
$2500;  Computape  II.  $1500;  Unisetter 
Strips.  $125  each.  Bob  Weber.  (216)  729- 


GOSS  COMMUNITY.  3  unit  press,  new  1969, 
pristine  condition.  Less  than  2  million 
impressions.  Available  now. 

ONE  Corp/Atlanta 

(404)  321-3992  Telex  700563 

GOSS  SC  FOLDER 
^immunity,  5  units,  1966-69 
Suburban  1500  units,  1972 
SU  folder,  1972 
Urbanite  folder,  remanufactured 
HARRIS  V-22  5  units,  remanufactured 
V-25,  6  units,  2  folders,  1977 
845,  4  and  6  unit  presses 
JFl,  JF4.  JFIO,  JF25  folders 
ONE  (>xporation 

1820  Briarwood  Industrial  Ct,  NE 
Atlanta  GA  30329 

(404)  321-3992  Telex  700563 


IPEC,  INC 

97  Marquardt  Dr 
Vlfheeling  IL  60090 


EQUIPMENT  &  SUPPLIES 


PRESSES 


MARTIN  FLYING  PASTERS  new  1979,  runn- 
on  Urbanite,  will  sell  all  6  or  individual. 
WEB  SPECIALISTS.  3  web  angle  bar  nests-12 
page  tabs,  collect  per  web,  running  on  Ur- 

IPEC.  INC 

97  Marquardt  Dr 
Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 


ROYAL  ZENITH  Polygraph  4  unit  Web  Offset 
Press,  17Vb"x24VS"  wide,  with  2  Roll  Stands, 
Folder.  Sheeter,  $34,500.  (415)  873-2640. 

6-UNIT  Daily  King  I.  1971,  KJ6  half-quarter 
folder  with  balloon  former.  40  hp  drive.  All  unit 
and  roll  starxls  are  stacked.  Well  maintained  in 
A1  condition.  Available  immediately.  Can  be 
seen  in  operation.  (206)  653-2519. 

7  UNIT  Community,  2  fokjets,  1975 
5  unit  Harris  V22.  RBI  folder 
Vanguard  V-15,  4  and  5  units 

2  units  (^immunity 
4  unit  Harris  V-25.  JF25 
I  Harris  845,  4  units,  22V4",4  splicers 
j  If  you  plan  to  sell  equipment  contact: 

BELL-CAMP  INC 

Box  97 

Elmwood  Park  NJ  07407 
(201)  796-8442  Telex  130326 

8  UNITS  OF  HOE  Colormatic  with  one  3:2  fol¬ 
der,  4  humps  and  reels.  We  are  offering  this 
press  on  a  turnkey  basis  any  place  m  the  (jnited 
States  which  will  include  purchase  of  pms, 
rerTKMal,  transportation,  re-erection  in  running 
order.  All  this  for  the  sum  of  ^50,000. 

Northeast  Industries.  (213)  257-7557 

WE  HAVE  IN  STORAGE:  Spare  parts  for  Hoe. 
Scott,  Goss  and  Wood  presses,  offset  or  letter 
press. 

Portable  ink  fountains 
Cline  reels  and  pasters 
Goss  single  width  balloons 
104A  counter  stackers 
5  units  Econ-O-Web  press 
Forklifts  with  rotating  clamps 
Hoe  color  convertible  balkxxis 
Hoe  color  convertible  folders 
Hoe  colormatic  press,  8  units  and  3:2  folder 
Hoe  color  convertible  press.  8  units  and  2:1 
folder 

Goss  Imperial  folder  Mark  II 
Naw  manual  platemaking  systems 
Beach  platemaking  systems 
Capitol  roll-handling  equipment,  new  &  used 
We  have  or  can  gk  what  you  need 
for  your  pressroom  or  mailroom. 

We  do  machinery  moving  and  erecting 
We  buy  printiiw  equipment. 
NORTHEAST  STORAGE 
AND  INDUSTRIES.  INC. 

(213)  257-7557 


WANTED  TO  BUY 


BEACH  Saddles.  Lok  Ezy  for  Mark  I  Headliner, 
22V4.  compression.  Please  specify  web  width. 
Alsoequipment.  Box  4186,  EditorA  Publisher. 


-  NORTHEAST  INDUSTRIES  isoffering  36  units 

UNISETTER  HR,  $7950;  MDT  350,  $3250;  of  Hoe  Color  (iwvertible  anrl  6  fold^  as  com- 
MDR,  $1450.  plete  presses  or  parts. 

Bob  Weber,  (216)  729-2858  (213)  257-7557 

EDITOR  &  PUBLISHER  for  May  8,  1982 


(312)  459-9700  Telex  20-6766 

HARRIS  845 
4  units,  half  folder.  Guilmont. 

Quarter  folder,  3  Butlers  with  Datamat,  new 
1975-79.  Very  nice  machine.  Unbeatable 
price.  Available  now. 

ONE  (Xrrporation 

1820  Briarwood  Industrial  Ct,  NE 
Atlanta  GA  30329 

(404)321-3992  Telex  700563 


MERGANTHALER  PACER  36"  web  offset 
press,  serial  #225,  with  2  units,  Mogul  folder, 
and  Stobb  stacker.  (415)  873-2640. 

PLANT  LIQUIDATION 

Harris 845  4-units,  new  1975, 3  Butlers,  RBC- 
2  folder,  with  VS  fold,  run  only  200,000  IMP 
per  month,  like  new. 

Harris  V-25,  7-units,  new  1975  JF-IO,  Vk.  VS. 
DP  cross  p^.  4  Butler  Flying  Pasters,  Martin 
Infeed,  numbering,  Tec4  pass  8'  dryer  with 
chills  and  circulating  water. 

Custom  Bilt  Rotary  3  knife  bimmer,  new  1975. 
Two  Ferrag  conveying  systems,  baler, 
platemaking,  etc. 

WE  WILL  SELL  COMPLETE  PRESSES  OR  ANY 
COMPONENTS  SEPARATELY. 

IPEC, INC 

97  Marquardt  Dr 
Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 


CG  7200  WITH  SPARE  PARTS.  CALL  (713) 
564-8361,  EXT.  201.  MUST  BE  LOCATED  IN 
ZONE  6. 

GOSS  COMMUNITY  OIL  BATH, 
with  SC  folder  unit  separate. 

Box  1983,  Editor  &  Publisher. 


LATE  STYLE 

COTTRELL  V22/25  AND  845 
BOX  273,  EDITOR  &  PUBLISHER. 

MULLER  227  INSERTER  in  good  operating 
condition.  Reply  to  Graphic  Management 
Associates,  Inc,  1 1  Main  St.  PO  Box  55.  South- 
boro  MA  01772;  (617)  481-8562. 

NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  units 

BOX  200.  EDITOR  &  PUBLISHER. 

WE  WILL  CONSIDER  all  newspaper  presses. 
Several  presses  for  different  productKxi  needs 
are  required.  ^  3564,  Editor  &  Publisher. 

28"  WOOD  PLATE-O-MATIC  PROCESSOR 
CALL  DICK  OR  LENNY 
(201)  469-6505 

WANTED — Mycro-Tek,  MDT  and  Reader  or 
other  front-end  system  for  small  weekly.  Con¬ 
tact  Arthur  Melton  or  Dave  Oitchlow,  Union 
City  Messenger,  Box  567,  Union  City  TN 
38261;  (901)  885-0744. 


HELP  WANTED 


HELP  WANTED 
ADMINISTRATIVE 


_ ACADEMIC _ 

JOURNALISM — Master’s  degree  and  five  years 
of  full-time  professional  experience  preferred 
to  teach  skills  courses  in  ACEJ-accredited 
Department  of  Journalism,  effective  August 
15.  1982.  Send  vita,  transcripts,  and  three 
letters  of  recommendation  by  June  1.  1982  to 
Office  of  Academic  Affiars.  Western  Kentucky 
University.  Bowling  Green  KY  42101.  An 
Affirmative  Action/Equal  Opportunity 
Employer. 

JOURNALISM— PhD  and  public  relations  I 
experience  preferred  to  teach  American  press 
history  and  mass  media  and  society:  must  also 
be  qualified  to  teach  fundamentals  of  public 
relations.  Rank  and  salary  dependent  upon 
qualifications  and  experience.  Position  avail¬ 
able  August  15.  1982.  Send  vita,  transcripts 
and  three  letters  of  recommendation  by  June  1 . 
1982.  to  (Wice  of  Academic  Affairs.  Western 
Kentucky  State  University.  Bowling  Green  KY 
42101.  An  Affirmative  Action/Equal  Opportu¬ 
nity  Employer. 

MEMPHIS  STATE  UNIVERSITY’S  Journalism  I 
Department  anticipates  a  faculty  opening  for 
the  fall.  Position  is  tenure-track  with  at  least 
three  years  solid  journalism  experience  and  | 
advanced  degrees  to  teach  writing  and/or  pubi-  | 
ic  relations.  Excellent  suburban  setting;  Sun-  : 
belt  climate;  big-city  motion.  Apply  with  { 
resume  by  May  30  to  Dr  Gerald  Stone.  Chair-  I 
man.  Journalism  Department.  Memphis  State 
University.  Memphis  TN  38152.  MSU.  an  i 
equal  opportunity,  eagerly  seeks  interest  by 
minorities  and  women. 


TWO  JOURNALISM/COMMUNICATIONS  posi¬ 
tions— One  requires  strengths  in  at  least  2  of 
the  following  areas;  communication  theory, 
print  journalism,  broadcast  journalism, 
broadcasting  production,  advertising  or  public 
relations.  The  other  requires  ability  to  teach 
radio  and  television  production/direction: 
broadcast  journalism  ability  desirable.  Candi¬ 
date  should  have  an  MA  (PhD  preferred),  pro¬ 
fessional  experience,  potential  for  scholarly 
research.  Appointment  at  the  junior  level.  Sal¬ 
ary  dependent  upon  qualifications.  Send  CV  to 
Dr  AL  Lorenz.  Chairman.  Department  of  Com¬ 
munications.  Loyola  University.  New  Orleans 
LA  70118.  Deadline;  May  22.  1982.  Loyola 
University  is  an  equal  opportunity/affirmative 
action  employer 

JOIN 

OUR 

CONTRACT 

CREW! 

Whether  it’s  12, 26  or 
52  times  per  year,  we 
produce  business 
and  profit  for  these 
people.  We  offer  you 
freedom  to  rotate 
your  copy  with¬ 
in  our  regular 
deadline  times, 
monthly  billing  and 
the  best  exposure  in 
the  field. 

E&P 

CLASSIFIEDS 

Rates  on  Request 

(212)  752-7050 


ACADEMIC 


ASSISTANT  PROFESSOR  OF  JOURNALISM 
The  Texas  Woman’s  University  invites  applica¬ 
tions  for  appointment  as  Assistant  Professor  of 
Journalism.  PhD  required.  Experience  in  both 
teaching  and  the  profession  desired.  Some 
knowledK  of  photography  would  be  particular¬ 
ly  helpful.  Teaching  load  is  12  hours  of 
undergraduate  courses  in  print  newswriting. 
Contract  is  for  9  months  with  possible  summer 
employment.  Salary:  competitive  and  com¬ 
mensurate  with  qualifications  and  experience. 
Date  of  appointment:  second  summer  term  in 
July.  1982.  or  Fall  semester  in  August.  1982. 
Please  send  letter  of  application,  curriculum 
vitae,  transcripts,  and  three  recent  letter  of 
recommendation  by  June  7. 1982  to:  Dr  Wilkes 
Berry.  Dean.  Coll^  of  Humanities  and  Fine 
Arts.  PO  Box  24132.  TWU  Station.  Denton  TX 
76204.  TWU  is  an  equal  opportunity,  affirma¬ 
tive  action  employer. 


CHAIRMAN  OF  DEPARTMENT  OF 
JOURNALISM  AND  BROADCASTING 
The  Texas  Woman’s  University  invites  applica¬ 
tions  for  the  position  of  Chairman  of  the 
Department  of  Journalism  and  Broadcasting. 
The  Department  is  comprised  of  4  full-time 
faculty  members.  Curricula  lead  to  the  Bache¬ 
lor  of  Science  degree  in  Journalism  with  a 
News-Editorial  or  Advertising  emphasis  and  to 
the  Bachelor  of  Science  degree  in  Radio- 
Television.  (Qualifications:  PhD  degree;  back¬ 
ground  in  both  print  and  broadcast  journalism; 
at  least  5  years  full-time  teaching  experience  in 
higher  education;  skill  in  teaching,  advising, 
and  recruiting  students;  demonstrated  ability 
to  lead  and  coordinate  the  work  of  faculty  col¬ 
leagues.  Responsibilities;  The  Chairman  is  the 
academic  and  administrative  leader  for  all  fac¬ 
ulty  and  students  in  the  Department.  Specifi¬ 
cally.  the  (Chairman  is  expected  to  maintain  the 
higest  standards  of  teaching  and  research; 
teach;  supervise  the  recruitment  and  evalua¬ 
tion  of  faculty;  make  recommendations  for  the 
annual  budget;  supervise  the  use  of  facilities; 
serve  on  selected  committees;  coordinate  curri¬ 
culum  development:  organize  academic  plan¬ 
ning;  and  guide  the  recruitment  and  retention 
plan  for  students.  The  Chairman  of  the 
Department  reports  to  the  Dean  of  the  College 
of  Humanities  and  Fine  Arts.  Salary:  competi- 
i  tive.  commensurate  with  qualifications  and 
I  experience.  Date  of  appointment:  June  1. 

'  1982.  Please  send  letter  of  application,  curri- 
1  culum  vitae,  transcripts,  and  three  recent  lett- 
I  ers  of  recommendation  by  May  20. 1 982  to;  Dr 
Wilkes  Berry.  Dean.  Ckilllege  of  Humanities  and 
Fine  Arts.  PO  Box  24132.  TWU  Station. 
Denton  TX  76204.  TWU  is  an  equal  opportu¬ 
nity.  affirmative  action  employer. 


JOURNALISM:  Two  vacancies  for  tenure-track 
positions  at  the  Assistant/Associate  Professor 
level  starting  in  the  Fall.  1982.  Both  positions 
require  teaching  undergraduate  writing  and 
editing  courses  in  our  accredited  news/editorial 
program,  conducting  graduate  seminars  and 
directing  master’s  research.  The  first  position 
requires  three  to  five  years  professional 
experience  in  news/journalism.  PhD  preferred. 
The  second  position  requires  evidence  of  scho¬ 
larly  research,  news  experience  and  the  PhD. 

I  Application  deadline  for  both  positions  is  June 
1.  1982.  Salary  negotiable.  Send  letter  of 
application,  resume,  graduate  transcript  and 
three  letters  of  recommendation  to: 

Dr  Joseph  M  Harper.  Director 
School  of  Journalism 
Kent  State  University 
Kent  OH  44242 

Kent  State  University  is  an  affirmative  action, 
equal  opportunity  employer. 


I  JOURNALISM  faculty  position,  assistant  pro¬ 
fessor.  tenure-track.  MA  required.  PHD  pre¬ 
ferred.  Professional  experience  necessary. 
Teach  in  at  least  two  of  the  following  areas; 
Advanced  reporting,  feature  writing,  editing  or 
photography.  Salary  competitive.  Starting 
date:  August  17.  1982.  To  ensure  considera¬ 
tion  apply  before  June  10.  1982.  Write:  Lee 
White.  Chairman.  Search  Committee. 

,  Department  of  Journalism.  University  of  Mis- 
I  sissippi.  University  MS  38677.  Equal  Opportu¬ 
nity  Employer. 


I  OHIO  STATE  UNIVERSITY— Experienced 
I  reporter  for  assistant  professor  position  to  teach 
I  reporting  and  related  journalism  classes.  Mast- 
'  er’s  degree  preferred.  $19.000-$22.000  aca- 
I  demic  year  appointment  begins  September. 

:  1982.  Optional  summer  apjtointment  can  earn 
I  extra  $5000.  More  ir'formation  from  Dr  Walter 
'  Bunge.  Director.  School  of  Journalism.  Ohio 
I  State  University.  242  W  18th  Av.  Columbus  OH 
I  43210;  (614)  422-6291. 


ACADEMIC 


ASSISTANT  OR  ASSOCIATE  Professor  of  Jour¬ 
nalism  and  Radio-TV  to  teach  Advertising  and 
related  courses  and  head  Advertising 
sequence.  Advertising  courses  include  princi¬ 
ples.  sales,  and  copywriting.  Department  is 
currently  revising  curriculum  to  seek  accredita¬ 
tion.  Person  must  have  strong  advertising  back¬ 
ground  and  teaching  experience.  Master’s  re¬ 
quired.  PhD  desired.  Salary  competitive.  Te¬ 
nure-track  position  open  beginning  Fall, 
semester.  August.  1982.  Application  deadline: 
May31. 1982.  Department  has  more  than  300 
majors  and  25  masters  students.  18  faculty/ 
staff,  a  weekly  student  newspaper,  yearbook, 
full-color  tv  studio,  and  a  lOO.OIJO-watt  FM 
stereo  radio  station.  Send  resume,  college  tran¬ 
scripts.  and  three  current  references  to:  Dr  Bob 
Mclxaughey.  Chairman.  Department  of  Journal¬ 
ism  and  Radio-TV.  Box  2456.  Murray  State 
University.  Murray  KY  42071.  An  equal 
opportunity/affirmative  action  employer. 


ACCREDITED  journalism  school  seeks  sea¬ 
soned  reporter-copy  editor  who  will  hold  faculty 
rank  of  adjunct  assistant  professor.  Must  have 
bachelor’s  degree  in  journalism  or  related  field 
plus  minimum  of  5  years  experience  in  report-  I 
ingand  editing  on  a  major  newspaper  or  smaller 
newspaper  respected  for  its  accuracy,  readable 
copy  and  thorough  local  coverage.  At  least  one 
of  the  years  should  have  been  on  the  copy  desk 
usingan  electronic  system.  Must  have  patience 
to  work  with  beginners,  ability  to  criticize  con¬ 
structively.  and  a  knack  for  encouraging  crea¬ 
tive  growth.  Salary  up  to  $1874  a  month, 
depending  on  credentials  and  experience. 
Deadline  for  applying  is  June  1.  1982.  or  until 
an  adequate  |>ool  of  qualified  applicants  is 
available.  Duties  begin  August  1.  1982.  Send 
resume  and  at  least  three  recommendations  to 
Dr  Harry  Heath.  Chairman.  Search  Committee. 
206  Paul  Miller  Bl^.  Oklahoma  State  Univer¬ 
sity.  Stillwater  OK  74078.  An  Equal  Opportu- 
ni^  Employer. 


ADMINISTRATIVE 


ACCOUNTING  MANAGER 
Experienced  individual  with  expertise  in  micro¬ 
computers.  MBA/CPA  or  equivalent  with  a 
minimum  of  5  years  managerial  experience  in 
the  newspaper  industry  wanted  for  a  major  mef- 
ropolitan.  Zone  6  daily.  Assume  full 
departmental  responsibility  for  general 
accounting  activities  including  financial 
reporting,  budgeting,  receivables,  payables, 
credit,  billing,  customer  services  and  payroll. 
We  are  an  exciting,  competitive  publication 
with  potential  for  growth  and  opportunity  to 
relocate  to  the  Sunbelt.  Send  resume  and  sal¬ 
ary  history  to  Box  4201.  Editor  &  Publisher. 


ASSISANT  MANAGER  to  supervise  twice- 
weekly  operation  of  Times-Beacon  Newspapers 
in  Manahawkin.  New  Jersey.  Seekingapplicant 
with  5- 10  years  newspaper  experience  in  two  or 
more  newspaper  departments  with  one  being 
either  circulation  or  editorial.  Some  experince 
with  budget  process  helpful.  Reply  by  letter: 
Robert  J  Ritchie.  Publisher.  Times-Observer. 
CN2449. 8  Robbins  St.  Toms  River  NJ  08753. 


EDITOR-PUBLISHER 

Growing  Zone  3  newspaper  group  seeks 
experienced  ()erson(s)  to  direct  operations  of 
weekly,  multi-weekly  and  daily  jiaid  circulation 
newspapers  in  smaller  communities.  Must  be 
aggressively  sales-oriented  with  ability  and 
maturity  in  editorial  and  all  other  aspects  of 
newspapers.  Managerial  strength  essential. 
Excellent  present  and  future  benefits.  Well  re¬ 
spected  newspaper  group.  Resume  and  refer¬ 
ences  to  Box  4114.  Editor  &  Publisher. 


GENERAL  MANAGER — Direct  growth  of  14- 
year-old  music  and  antiques  jjapers.  Heavy 
sales,  businessand  finance  bacl^round.  Salary 
$25,000  plus  bonus.  Resume  Good  Times. 
Box  303.  Roslyn  NY  11576. 


MANAGER-NEWSPAPERS 
Rapidly  growing  small  Ohio  publishing  com¬ 
pany  has  an  immediate  opening  for  the  position 
of  Manager-Publications.  The  operations 
include  one  daily.  3  weeklies,  state-wide  rural/ 
suburban  semi-monthly,  and  a  commercial 
printing  operation.  Qualified  candidates  will 
have  publishing  experience,  strong  manage¬ 
ment  skills  and  an  expansion  orientation. 
Excellent  compensation  package.  Please  send 
resume  to  Box  4168.  Editor  &  Publisher. 


PUBLISHER  for  small  daily  in  Zone  9.  Advertis¬ 
ing  background  helpful  but  not  necessary.  Must 
be  community  leader.  You  will  be  joining  a  pro¬ 
gressive  communications  company  with  room 
to  grow.  Send  resume  in  confidence  to  Box 
4209.  Editor  &  Publisher. 


PUBLISHER 

Progressive  group  of  newspapers  and  shoppers 
located  in  Zone  1  seeks  an  experienced  mana¬ 
ger.  Must  be  able  to  produce  a  good  editorial 
product  and  be  sales-oriented.  Candidates 
should  have  strong  management  background. 
Excellent  benefits  and  compensation.  Send 
complete  resume  to  Box  4238.  Editor  &  Pub¬ 
lisher. 


ADVERTISING 


CLASSIFIED  MANAGER 
7-day  suburban  needs  imaginative, 
experienced  manager  to  keep  staff  on  competi¬ 
tive  edge.  Demanding  growth  market.  Zone  9. 
Reply  in  confidence  to  Box  4207.  Editor  & 
Publisher. 


CLASSIFIED  CHALLENGE 
Supportive  management  at  80.000  Mid¬ 
western  daily  will  give  aggressive  classified 
advertising  manager  free  hand  to  turn  around 
ailing  department.  Young  staff  needs  direction. 
Phoneroom  and  promotions  need  overhaul. 
Potential  for  fast  advancement  within  our 

froup.  Send  salary  requirements  and  resume  to 
ox  4226.  Editor  &  Publisher. 


CLASSIFIED  PHONEROOM  MANAGER 
For  200,000.  Zone  9  TMC  weekly  chain.  Must 
have  strong  phoneroom  sales  track  record  both 
private  party  and  soliciting  business  accounts. 
Ability  to  train  and  motivate  6-person  staff 
using  VDT’s.  Promotional  experience  helpful. 
Salary  $20,0(X)  plus  bonus,  ^nd  resume  with 
salary  history  to  Box4145,  Editor  &  Publisher. 


ADVERTISING  DIRECTOR  for  Zone  1  weekly 
group.  We  expect  to  move  fast  in  the  next  few 
years  and  ne^  an  aggressive,  energetic  leader 
to  set  the  pace.  Opportunity  for  personal 
advancement  is  completely  in  this  person’s 
hands.  Reply  with  resume,  salary  requirements 
and  references  to  Box  4215,  Editor  &  Pub¬ 
lisher. 


AD  DIRECTOR 

BUT  ONLY  THE  BRIGHTEST  NEED  APPLY 
We  have  already  recruited  for  our  launch  May 
17  an  all-star  team  which  includes  s»'en  form¬ 
er  managing  editors,  two  Pulitzer  Prize  winners 
and  some  of  the  feistiest  and  ablest  pro¬ 
fessionals  ever  assembled  under  one  news¬ 
paper  roof.  Now  we  need  a  man  (or  woman)  who 
will  help  us  to  pay  for  all  of  this.  We  need  an  Ad 
Director  who  hasn’t  let  moss  grow  on  a  single 
idea  ever  in  his  (her)  career;  an  Ad  Director 
willing  and  able  to  join  in  the  opportunity  of 
creating  one  of  the  most  exciting  newspapers 
ever,  in  one  of  the  most  vital  and  significant 
markets  anywhere:  Washington,  DC.  "We  ”,  are 
THE  WASHINGTON  TIMES,  we,  the  nation’s 
newest  daily,  and  soon  to  be,  one  of  the  nation’s 
best,  will  reward  the  kind  of  talent  and  creativity 
we  are  seeking  with  long  hours,  endless  chal¬ 
lenges.  and  unprecedented  demands.  (The  job 
also  pays  in  coin  of  the  realm  commensurate 
with  your  skills,  sound  benefit  programs,  and  a 
chance  to  be  part  of  American  journalism  his¬ 
tory).  Send  your  resume,  salary  and  other  re¬ 
quirements.  as  well  as  your  thoughts  on  howyou 
could  be  the  right  person  for  this  unique  op^- 
tunity  to:  Joe  Gross,  Personnel  Director,  THE 
WASHINGTON  TIMES,  3600  New  York  Av,  NE, 
Washington  DC  20002, 


ADVERTISING 

MANAGER 

Progressive  50,000  cir¬ 
culation  daily  and  Sunday 
(Zone  2)  seeks  candidates 
to  fill  position  which  will  be 
vacated  in  July. 

Applicants  should  possess 
sound  management  skills 
and  the  ability  to  motivate 
the  sales  staff  to  sell  more 
aggressively  and  cre¬ 
atively. 

Company  will  satisfy  the 
financial  and  benefit  re¬ 
quirements  of  the  success¬ 
ful  candidate. 

Send  resume  to: 

Box  4225 

Editor  &  Publisher 
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HELP  WANTED 
ADVERTISING 


HELP  WANTED 
ADVERTISING 


HELP  WANTED 
ADVERTISING 


HELP  WANTED 
EDITORIAL 


ADVERTISING  REPRESENTATIVE  for  semi¬ 
weekly,  shopper  combination  near  St  Louis. 
Job  requires  a  promotion-minded  individual 
who  is  exceptionally  strong  in  special  sections 
and  new  marketing  ideas,  ^lary  plus  commis-  I 
Sion.  Reply  with  resume,  salary  requirements,  ; 
references  to  Box  4159,  Editor  &  Publisher. 


ADVERTISING  DIRECTOR 
Progressive  California  daily  newspaper  group  is 
looking  for  an  experienced  and  motivated 
Corporate  Advertising  Director  to  lead  our 
advertising  departments.  We  are  looking  for  a 
hard-working,  marketing-oriented,  shirt¬ 
sleeved  leader.  Send  resume,  references  and 
salary  history  to  Box  4188,  Editor  &  Publisher. 


AD  SALESPERSON  with  heain  cold  call  selling  I 
experience.  Music  paper.  $300/week  salary,  j 
Good  Times,  Box  303,  Roslyn  NY  11576.  | 


ADVERTISING  DIRECTOR— Tired  of  day-to- 
day  hassle  getting  a  newspaper  out  in  a  stymied  | 
atmosphere?  Investigate  Georgia-Tennessee  , 
advertising  feature  sales  position  just  opening  i 
up.  Established  territory  with  small  company  in  | 
business  over  30  years.  Draw  commission 
$20's  for  full-time  self-motivated  person  will¬ 
ing  to  travel  several  states  investigating  new  | 
accounts  and  maintaining  established  ; 
accounts.  Enjoy  a  growing,  unique  company,  i 
truly  best  in  field.  Please  send  resume  in  confi-  I 
dence  to  Box  4184.  Editor  &  Publisher.  | 

ADVERTISING  SALESPERSON  wanted  for  j 
large  semi-weekly  on  Texas  Gulf  Coast  to  re-  I 
place  woman  who  has  developed  an  established 
account  list.  Experience  required,  must  like  to 
sell,  come  up  with  ideas,  take  ball  and  run  with 
it  on  special  sections,  etc.  Salary,  commission, 
auto  allowance,  comparable  to  any  in  Texas  for 
right  person.  Smokers  need  not  apply.  If  you 
aren't  ready  to  move  to  Texas  and  live  in  a  small 
town  (13,500)  near  Houston,  don't  waste  our 
time  or  yours.  Send  resume  to  Fred  or  Chris 
Barbee,  El  Campo  Leader-News,  PO  Box  1 180, 
El  Campo  TX  77437  or  call  (713)  543-3363. 


CLASSIFIED  LINE  MANAGER 
Southeast  leading  suburban  newspaper  seeks 
strong  manager  for  classified  line  department. 
Send  resume  and  income  history  in  strictest 
confidence  to  Box  4190,  Editor  &  Publisher. 


ADVERTISING  DIRECTOR  for  northeast  Ohio  | 
daily. Weknowtheeconomy is lousy.thatstores  { 
are  closing,  and  the  staff  is  frustrated.  But  we  \ 
also  know  that  a  motivated  person  will  do  a  : 
heckuva  job  in  this  market.  Superior  earning  > 
potential,  fine  benefits.  Must  be  a  self- 
motivated  high  achiever  with  an  eye  for  detail,  a  | 
definite  flair  for  promotion,  and  a  desire  to  work  ' 
with  small  and  large  advertisers  (and  ad  agenc-  j 
ies)  for  maximum  lineage.  Please  don't  apply  ' 
unless  you  know  you've  got  what  it  takes  to  ' 
succeed  in  a  tough  market.  Send  resume  I 
including  complete  salary  history  to  Box  4240,  ; 
Editor  &  Publisher.  I 


ASSISTANT  AD  MANAGER  I 

Excellent  opportunity  to  build  reputation  and  > 
lineage  in  very  dynamic  Zone  1  market.  We  are  I 
looking  for  an  aggressive  goal-oriented  I 
individual  with  a  solid  ad  background  who  can 
manage  and  motivate  a  9-person  department  in  | 
a  highly  competitive  market.  Applicant  should  i 
be  innovative,  work  well  under  pressure,  be  1 
creative,  possess  the  ability  to  teach  and  plan  | 
ahead  Excellent  benefits.  Send  resume  with  I 
salary  history  to  Nashua  Telegraph,  60  Main  St,  ! 
Nashua  NH  03061,  Attn:  (jarl  Johnson.  | 

ADVERTISING  MANAGER— Twice  weekly  1 
newspaper  group  in  New  Jersey  seeks  an  I 
aggressive,  ml-oriented  individual  with  a  solid  ' 
adsalesbac^roundwhocanmanageandmoti-  ' 
vate  a  department  in  a  highly  competitive  mar-  ; 
ket.  Applicant  should  be  innovative,  creative,  i 
possess  the  ability  to  teach  and  plan  ahead.  | 
Excellent  benefits.  Send  resume  and  salary  re-  j 
quirements  to  Box  4247,  Editor  &  Publisher,  j 

ADVERTISING  DIRECTOR  i 

For  a  7-day  newspaper  in  Zone  2.  We  are  seek-  I 
ing  an  aggressive  person  capable  of  making  j 
presentations  to  major  advertisers,  manage  and 
motivate  a  display  and  classified  sell  staff. 
Those  persons  with  proven  successful  track  rec-  i 
ord  and  who  want  to  succeed  with  a  progressive  | 
organization  need  only  apply.  Good  base  salary,  i 
excellent  benefits  and  strong  incentive  pro¬ 
gram.  Reply  to  Box  4246.  Editor  &  Publisher. 


ADVERTISING  DIRECTOR  for  large  saturation 
newspaper  group  on  Zone  2.  Excellent  salary 
and  tenefits.  Also  opening  for  regional  mana¬ 
ger.  Inquire  PO  Box  1878,  Wayne  NJ  07470. 


A  Unique  Sales  Challenge 

VIEWTRON^ ,  the  exciting  new  electronic 
home  information  service,  offers  advertising 
professionals  the  opportunity  to  be  involved  with  the 
new  technology  from  the  ground  floor  up. 

Viewdata  Corporation  of  America,  a  subsidiary 
of  Knight-Ridder  Newspapers,  Inc.,  is  looking  for 
creative,  aggressive  professionals  who  will  be 
responsible  for  planning,  developing  and  selling 
VIEWTRON  advertising.  Positions  are  available 
in  Miami,  New  York,  and  Chicago. 

The  qualified  individuals  will  have  a  minimum 
of  five  years  prior  experience  in  media  sales. 

Viewdata  Corporation  of  America  offers  the 
selected  candidates  a  significant  opportunity  for 
personal  and  professional  growth,  a  salary 
cojnmensurate  with  experience  and  a  comprehensive 
benefits  package. 

Candidates  are  encouraged  to  send  detailed 
resume  which  MUST  state  salary  requirements  in 
confidence  to  William  Fanaras,  Advertising 
Manager,  Viewdata  Corporation  of  America,  Inc.,  a 
subsidiary  of  Knight-Ridder  Newspapers,  1444 
Biscayne  Boulevard,  Miami,  Florida  33132. 

B  VIEWDATA  CORPORATION  OF  AMENCAJNC. 

1444  Biscayne  Boulevard  Suite  305 
Miami,  Florida  33132 

We  are  an  Equal  Opportunity  Employer. 


CLASSIFIED  ADVERTISING  ' 

Major  college  newspaper  seeks  full-time  pro-  ' 
fessional  to  run  Classified  Department  along  I 
with  student  manager.  Must  be  anchor  to  p^-  ! 
time  student  staff,  and  assume  strong  mentor- 
ingroleaswellasmanagiTO.  ReplytoAH  Swart-  i 
zeTl.  General  Manager.  'Th  State  News.  345  j 
Student  Services  Bldg.  MSU,  East  Lansing  Ml  I 
48824. 


FLORIDA  GOLFWEEK,  voted  America's  best 
regional  golf  publication,  seeking  aggressive,  ! 
experienced  advertising  salesperson  with  eye  ! 
on  future  advancement.  $20,(X)0  starting  | 
range.  Call  Tom  Stine,  (813)  294-5511  or  ; 
send  resume  to  PO  Box  1458.  Winter  ffaven  FL  i 
33880.  I 

-  1 

LEAD  SALESPERSON  for  classified  outside  i 
sales  staff  at  fast-growing  42.(XX)  daily.  Will  I 
handle  account  list  primarily  of  real  estate  and  ‘ 
will  assist  classified  manage  in  all  aspects  of  I 
total  sales  effort.  Excellent  potential  for  , 
advancement.  We  offer  salary,  bonuses,  : 
mileage,  benefits,  help  with  relocation.  Call 
Marge  Robertson,  Anchorage  Daily  News,  i 
(907)  274-2561  Ext  280. 


RETAIL  ADVERTISING  MANAGER 
For  Zone  2.  ^.(XX)  daily  in  highly  competitive 
market.  If  you  have  good  people  skills, 
experience  in  selling  in  competitive  market, 
and  at  least  two  years  of  col  lege  this  may  be  the 
opportunity  you've  been  looking  for.  Please 
send  letter  (including  salary  requirements)  and 
resume  to  Box  4236,  Editor  &  Publisher. 


SALESPERSON  FIRST. 

MANAGER  SECOND 

If  advertising  is  your  first  love... and  you  have  | 
successfuly  combined  sales  with  management  I 
savvy... an  exciting  opportunity  awaits  you  in  i 
trade  marazine  publishing. 

You  should:  I 

(1)  Be  a  self-starter.  j 

(2)  Know  good  layout  and  copy  sufficiently 
to  present  the  idea  in  rough  form. 

(3)  Be  able  to  handle  intensive  sales  by 
phone,  as  well  as  personal  contact. 

(4)  Be  organized  in  your  own  work  while  mo¬ 
tivating  and  directing  others. 

(5)  Be  prepared  to  do  some  traveling-not 
excessive-but  enough  to  make  work  inter¬ 
esting. 

(6)  Be  ready  to  grow  with  a  progressive  com¬ 
pany  by  proving  your  worth  with  salary  plus 
commission. 

Join  a  dedicated  team  publising  two  four-color 
monthly  trade  magazines-each  the  leader  in  its 
field.  Relocate  to  attractive  rural  community, 
rtKMTients  from  major  Sunbelt  commerce  cen¬ 
ter. 

Able  to  meet  this  challenge? 

Box  4242,  Editor  &  Publisher 


CIRCULATION 


CIRCULATION  DIRECTOR 
For  30,(X)0  circulation  offset  daily  in  Zone  2. 
Key  position  with  a  progressive  management 
team.  Candidate  should  be  aggressive  and 
energetic-capable  of  motivating  people.  Must 
possess  an  analytical  mind  and  nave  the  ability 
to  evaluate,  plan  and  organize.  Needs  the  abil¬ 
ity  to  increase  home  delivery  sales  and  maintain 
a  cost  efficient  TMC  system.  Competitive  salary 
and  benefits.  Send  resume  and  salary  require¬ 
ments  to  Box  4239,  Editor  &  Publisher. 


COPY  EDITORS! 

Medium-sized  (over  60,000  circulation), 
award-winning  morning  newspaper  in  Zone  4 
looking  for  editors  and  layout  personnel  to  staff 
a  7-day-a-week  operations  -  copy  desk. 
Positions  are  open  for  both  copy  editors  and 
layout  and  design  personnel.  S^  resume  to 
Box  4132,  Editor  &  Publisher. 


CITY  CIRCUIT  EDITOR 


Some  people  would  kill  for  this  job.  Write  your 
own  column,  set  your  own  schedule,  convince 
yourself  that  you're  the  next  Breslin,  Royko  or 
Greene.  We're  looking  for  a  writer  who  gets 
inside  an  interviewees  mind  one  day.  writes 
something  pithy  the  next,  something  sensitive 
the  day  after  th^.  and  wraps  up  the  week  with 
the  kind  of  small  town  piece  that  Charles  Kuralt 
might  have  explored  in  an  "on  the  road"  report. 
But  maybe  you've  got  some  better  ideas.  Tell  us 
about  them. 

TheTelegraph  Herald  offers  a  competitive  com¬ 
pensation  and  benefit  package,  excellent  work¬ 
ing  conditions,  and  a  pleasant  community 
atmosphere  working  for  a  medium-sized,  pro- 
gressnie  daily  newspaper. 

Send  resume,  clips  and  cover  letter  with  salary 
requirements  tO:  Employment/Compensation 
Manager,  PO  Ben  688,  Dubuque  lA  52(X)  1 .  An 
equal  opportunity  employer. 


I  DESK  PEOPLE  with  high  skills  needed  for  fast- 
paced  news/copy  desk.  Metro  and  VDT 
experience  mandatory.  Excellent  opportunities 
to  move  up.  Also  seeking  creative  writers  for  our 
family  living  section.  Send  resume,  clips  to 
George  Oissinger,  The  Tribune.  PO  Box  191, 
1  San  Diego  CA  92112. 


;  DYNAMIC,  aggressive  managing  editor  needed 
I  for  lO.CXX)  circulation  Zone  4  daily.  We're  look- 
'  ing  for  a  talented,  experienced  person  looking 
{  to  move  up  to  assume  complete  direction  of  our 
;  newsroom. 

I  Jobentailsstaff  direction,  copyediting,  layout. 

I  some  news  and  editorial  writing  work.  Good 
benefits,  great  place  to  live,  sa^  based  on 
past  track  record.  Send  resme.  clips  and  salary 
I  requirements  to  Box  4221,  Editor  &  Publisher. 


I  EXPERIENCED  JOURNALISTS 

j  The  Seattle  Tunes,  the  Pacific  Northwest's 
I  largest  newspaper,  anticipates  openings  for 
reporters  and  front-line  editors  in  the  months 
ahead.  We  intend  to  hire  skilled.  experieiKed 
journalists  with  energy,  ideas  and  proven  ability 
to  write  and  edit  hard-hitting  news  stories  and 
imaginative,  well-crafted  features.  We  are  look¬ 
ing.  quite  simply,  for  the  best  people  in  the 
business. 

What  we  offer  is  challenging  work  in  what  is 
regarded  as  one  of  the  country's  most  desirable 
living  areas:  one  of  the  top  daily  newspaper  pay 
!  scales  in  the  country:  good  benefits:  and  strong 
editorial  leadership  committed  to  excellence. 

!  We  will  hire  reporters  and  editors  as  openings 
I  develop,  but  we  would  like  to  hear  from  you 
now.  All  contacts  will  be  considered  con¬ 
fidential.  Inquiries  should  include  a  resume, 
samples  of  recent  work  and  a  letter  describing 

Cr  interests  and  goals 

telephone  inquiries,  please-all  resumes  will 
be  responded  to  by  letter.  Send  information  to 
RC  Follett,  Personnel  Department.  The  ^ttle 
Times.  PO  Box  70,  Seattle  WA  98111. 


CIRCULATION  MANAGER 
Madison  Newspapers.  Inc.  publisher  of  the 
Wisconsin  State  Journal  and  the  Capital  Times 
with  a  combined  daily  circulation  of  over 
107.(X)0.  has  an  immediate  opening  for  a 
Circulation  Manager. 

This  position  reports  directly  to  our  Circulation 
Director  and  requires  strong  budgeting,  strateg¬ 
ic  planning,  organizational  human  relations 
and  communications  skills.  At  least  three  years 
experience  in  Circulation  and  interactive  EDP 
I  systems  required.  College  level  business  and  I 
I  accounting  courses  work  would  be  helpful. 

If  you're  interested  in  joining  an  established, 
pr^essive  company  with  room  for  personal 
I  and  professional  growth,  please  send  a  letter  of 
I  application  including  education,  work  and  sal- 
!  ary  history  by  May  31.  1982  to: 

1  Ron  Adamson 

Madison  Newspapers.  Inc 
I  PO  Box  8056 

Madison  Wl  53708 

I 

;  AN  AFFIRMATIVE  ACTION  EMPLOYER 


ASSOCIATE  EDITOR 

If  you  have  solid  reporting  photography  skills 
and  are  currently  in  a  mid-level  editorial  man¬ 
agement  position,  we'd  like  to  talk  to  you  about 
joining  our  staff  in  publishing  a  nationally 
circulated  monthly  trade  magazine— the  clear 
leader  in  its  growing  field.  This  is  the  number  2 
position,  answering  directly  to  the  editor,  and 
demands  a  capable  self-starter  who  can  write 
and  Research  business  articles,  handle  a 
camera,  rework  press  releases,  assist  in  story 
layout,  and  work  closely  with  our  advertising 
staff  on  special  feature  planning.  Candidates 
must  be  dedicated  to  meeting  deadlines  wit¬ 
hout  direct  supervision,  be  willing  to  travel  on 
article  assignments  in  the  field,  and  be  pre¬ 
pared  to  learn  the  industry  which  we  cover. 
Excellent  salary  and  future  growth  opportuni¬ 
ties  await  qualified  applicants.  Pleasant  work 
conditions  in  a  new  facility  based  in  a  semi- 
rural  community,  moments  from  a  major  Sun¬ 
belt  city.  If  this  challenging  opportunity  is  for 
you,  send  resume,  work  samples  and  salary 
history  to  Box  4241,  Editor  &  Publisher. 


EDITORIAL 


ENERGY,  ACCURACY,  CREATIVITY— Zone  2, 
14.(XX)  PM  needs  reporter,  state/regional  edi¬ 
tor  to  put  punch  in  local  coverage,  ^d  clips, 
resume  to  Box  4194,  Editor  &  Publisher. 


ASSISTANT  EDITOR 

New  York  City  weekly.  Great  second  career 
step.  1-2  years  on  weekly  or  daily  required.  Job 
involves  writing,  editing,  paste-up.  supervi¬ 
sion.  mailing  duties.  Call  (212)  894-8585  for 
interview  appointment. 
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HELP  WANTED 


COPY  EDITOR  with  at  least  2  years’  experience 
and  VOT  knowledge  to  work  rim  and  some 
make-up  and  layout.  Agoessive  newspaper  of 
70,000  in  Zone  4.  Se^  resume  and  clips  to 
Box  4203,  Editor  &  Publisher. 

EXPERIENCED  copy  editor  to  head  up  3-person 
desk  on  13,000  circulation  PM  daily.  VDT 
experience  helpful.  Editor  Mike  Forrester,  East 
Oregonian,  PO  Box  1089,  Pendleton  OR 
97K)1;(503)  276-2211. 

IF  YOU  ARE  A  MATURE  and  strong  leader  with 
a  well  designed  sense  of  news  judgment,  are  a 
proven  editorialist,  a  creative  thinker,  and  can 
organize  a  young  reporting  staff,  we  need  your 
skills  at  the  Terre  Haute  Tribune.  Contact  Merv 
Hendricks.  Executive  Editor,  PO  Box  149,  Ter¬ 
re  Haute  IN  47808. 

IMMEDIATE  AND  FUTURE  openings  for  entry- 
level  and  experienced  reporters,  editors  and 
photographers  at  rrKXtern  classy  17,000  PM. 
Enclose  resume,  samples  of  your  work,  refer¬ 
ences,  salary  requirements... and  your  ideas. 
Contact  Dell  Griffin,  Editor,  The  Daily  Iberian, 
Box  1270,  New  Iberia  LA  70560. 

IF  YOU  HAVE  AT  LEAST  two  years  experience, 
can  cover  anything  from  routine  meetings  to 
in-depth  series  andean  write  clearly,  we  have  a 
spot  for  you.  Send  resume,  clips  and  references 
to  Dal  Duncan,  City  Editor,  The  Times  Leader, 
15  N  Main  St,  Wilkes-Barre  PA  18711. 

MANAGING  EDITOR — Expanding  weekly 
financial  newspaper  needs  knowledgeable 
energetic  editor  to  direct  coverage  of  its  spe¬ 
cialized  field-state  and  city  financing,  tax 
exempt  securities  market,  municipal  bond 
dealers.  A  great  opportunity  for  financial  writer 
interested  in  this  important  area.  Excellent 
benefits.  Send  resume,  examples  of  best  work 
and  salary  requirements  to  John  H  Allan,  Edi¬ 
tor,  The  Bond  Buyer,  1  State  Street  Plaza,  New 
York  NY  10004. 


MANAGING  EDITOR 

Growing  national  financial  daily.  New  York- 
based.  wants  experienced  journalist  to  manage 
day-to-day  news  operations,  direct  editorial 
staff  of  50.  coordinate  bureaus  and  correspon¬ 
dent  network.  Demonstrated  interest  in  finan¬ 
cial  and  banking  journalism  and  strong  editing¬ 
teaching  skills  required.  Send  relevant 
information,  including  salary  goals,  and  non- 
returnable  samples  toMx4187,  Editor&Pub- 
lisher. 

MANAGING  EDITOR  for  small  medium  daily  in 
Great  Lakes  area.  Report  to  editor  and  super¬ 
vise  staff  of  25.  Responsible  for  daily  operation 
and  must  have  the  ability  to  beat  all  competi¬ 
tion.  all  the  time,  and  never  forget  newspaper- 
ing  is  a  business.  Send  resume  and  salary  re¬ 
quirements  to  Box  4206,  Editor  &  Publiser. 

MASSACHUSETTS  DAILY,  circulation 
23,500,  needs  an  editorial  page  editor  and 
writer,  one  who  can  convey  the  newspaper's 
stand  with  flair  and  accuracy,  be  hard  hitting 
when  necessary.  Mail  us  your  resume  along 
with,  in  editorial  style,  your  opinion  astowhywe 
sould  consider  you  for  the  position.  We  would 
also  like  to  know  your  salary  expectations.  Box 
4210,  Editor  &  Publisher. 


HELP  WANTED 


TWO  ESTABLISHED  and  growing  eastern  Long 
Island  weeklies — the  South  Hampton  Press 
and  Hampton  Chronicle-News — se^  mature, 
sensitive  managing  editor  to  help  direct  and 
coordinate  editorial  staff  of  7  plus  contributors, 
supervise  make-up  and  layout,  and  generally 
assist  publisher  to  produce  interesting,  lively, 
responsible  newspapers.  Must  have  solid 
reporting  and  desk  experience.  Send  resume 
and  letter  stating  salary  requirements  and 
reasons  for  seeking  position  to  Publisher,  Draw¬ 
er  1207,  South  Hampton  NY  11968. 

EDITOR/WRITER 

Ground-floor  opportunity  to  launch  weekly 
newspaper  in  thriving  Zone  2  suburban  area. 
Candidate  should  have  1-2  years,  hands-on 
experience  in  community  journalism,  including 
reporting,  editing  and  makeup.  Computer 
experience  helpful.  New  publisher  is  business¬ 
man  committed  to  free  enterprise  system  and 
responsible  local  journalism.  Above-average 
salary  and  benefits  for  right  person.  Reply  with 
resume,  three  clips  and  tearsheets  to  Mrs  G 
Schroeder,  Gazelle,  Inc,  One  Ararat  Blvd,  Har¬ 
risburg  PA  17110. 

EDITORIAL  ASSISTANT 
Recent  college  grad  or  restless  weekly  news¬ 
paper  editor  wanted  to  assist  editor  of  new  cable 
tv  publishing  company  on  magazine,  news¬ 
paper  newsletter.  Strong  production  skills  a 
must,  writing  skillsa  olus.  Write  QV  Publishing, 
Box  1605,  White  Plains  NY  10602  or  call 
(914)  472-1564. 

EDITOR  NEEDED  FOR  GROWING  semi-weekly 
newspaper  in  university  town  17  miles  from 
Amarillo,  a  city  of  150,(X}0.  Position  calls  for 
working  editor,  good  writer  capable  of  directing 
staff.  Salary  $16,(X)0  plus.  Open  for  discus¬ 
sion  for  right  person.  Canyon  News,  Box  779, 
Canyon  TX  79015.  Call  (806)  655-7121. 

"HOW  TO  GET  HIRED  IN  JOURNALISM” 
For  information,  write:  Northwest  Marketing 
Limited,  Box  365^J,  Lacey  WA  98M3. 

HOME  MAGAZINE  EDITOR.  Major  metropoli¬ 
tan  daily.  Zone  9,  seeks  editor  for  expanded 
weekend  tabloid  focusing  on  gardening  and 
home  improvement.  Applicants  should  have 
story  development,  makeup,  writing  skills, 
along  with  strongi  nterests  in  magazi  ne  themes. 
Send  resume  to  Box  4219,  Editor  &  Publisher. 

IMMEDIATE  AND  FUTURE  openings  for  entry- 
level  and  experienced  reporters,  editors  and 
photwaphers  at  modern  and  classy  17,000 
PM.  Enclose  resume,  samples  of  work,  refer¬ 
ences,  salary  requirements... and  your  ideas. 
Contact  Dell  Griffin,  Editor,  The  Daily  Iberian, 
Box  1270,  New  Iberia  LA  70560. 

STRINGERS  for  photographic  business  news¬ 
letter  to  cover  East  Coast  and  Chicago  areas. 
Retired  newsperson  who  hates  retirement  pre¬ 
ferred.  Janet  Marshall  Victor,  Photography 
Today,  Rt  2,  Box  197,  Templeton  CA  93456; 
(805)  239-1496. 


HELP  WANTED 


$30,000-l-  in  Miami 

THE  MIAMI  NEWS  is  looking  for  someone  with 
great  news  judgment,  a  flair  for  graphics,  and  a 
talent  for  managing  people  to  be  news  editor  in 
charge  of  our  first  edition.  We're  only  interested 
in  people  who  have  demonstrated  these  things 
on  a  metro  daily.  If  you're  looking  for  a  great 
work  environment  in  a  hot  news  town  with  beau¬ 
tiful  weather  and  plenty  of  things  to  do,  then 
send  a  resume  and  references  to  Jim  Witt,  The 
Miami  News,  PO  Box  615,  Miami  FL  33152; 
(305)  350-2154. 


HELP  WANTED 


NEWS  EDITOR  for  6500  daily  in  Zone  7.  Staff 
of  three.  Must  know  camera,  wire  and  have 
news  sense.  Salary  open.  Job  open  May  15. 
Write  Box  4213,  Editor  &  Publiser. 

OPENING  for  assistant  editor.  Catholic  weekly 
in  Zone  3.  Layout,  headline  writing  and  rewrite 


THE  NEW  ORLEANS  Times-Picayune/States- 
Item  has  an  opening  for  an  experienced 


SEMI-WEEKLY,  shopper  combination  near  St 
Louis  needs  reporter  to  cover  high  school 
sports,  county  government  and  do  features.  Re¬ 
ply  with  resume,  salary  requirements,  refer¬ 
ences  to  Box  4160,  Editor  &  Publisher. 


circulation  in  Ohio.  Not  bad,  considering  our 
circulation  is  43,000  daily.  And  that’s  only  one 
of  13  first  place  awards  we've  received  this 
year.  Now  we  want  to  move  forward.  We  need 
someone  capable  of  leading  our  team  of 
talented  editors  ahd  reporters  to  the  next  level 
of  quality  local  coverage.  We  need  a  person  who 
is  skilled  as  an  editor,  who  cares  about  commu¬ 
nity,  and  who  can  provide  ledership  as  a  mana¬ 
ger.  Send  resume  and  salary  requirements  to 
Robert  S  Mellis,  Executive  Editor,  Tribune 
Chronicle,  240  Franklin  St,  SE,  Warren  OH 
44482. 

NEWS/FEATURE  WRITER  needed  for  quality 
weeklies  in  Peoria,  Illinois.  You'll  write  hard 
news  and  strong  features,  do  your  own  photo 
work,  and  assist  with  page  layout.  If  you  have  a 
desire  to  do  quality  work,  write  Dave  Pfans- 
chmidt.  Observer  Newspapers,  5717  N  Hum¬ 
boldt,  Peoria  IL  61614. 

NATIONAL  F(X)D  TRADE  newspaper  seeking 
stringers  to  submit  news  copy  and  assigned 
features  from  major  marketing  areas.  Please 
respond  to  Managing  Editor,  Grocers  Spotlight, 
22725  Mack  Av,  St  Clair  Shores  Ml  48080. 

NEWS  BUREAU  DIRECTOR  at  New  England 
ski  resort.  Journalism  experience,  proven  man¬ 
agement  ability,  and  knowledge  of  alpine  ski¬ 
ing.  Send  complete  resume  to  Box  4191,  Edi¬ 
tor  &  Publisher. 

NEWS  EDITOR,  who  thrives  on  competition 
and  has  the  experience  to  move  into  a  news 
management  position,  needed  for  a  lively  fast¬ 
growing  23,000-f  daily.  Must  be  able  to  edit 
tightly  on  deadline,  lay  out  clean  attractive 

gges  and  advise  reporters  on  story  approach. 

perience  and  solid  news  judgment  a  must. 
Send  resume  and  examples  of  layout  to  ^m 
Waite,  Editor,  The  Laredo  News,  PO  Box  1928, 
Laredo  TX  78041. 

SOUTHWEST  opportunity.  Managing  Editor 
12,000  plus  circulation  daily.  Must  be  able  to 
teach  and  demand  writing  quality.  12  person 
staff.  Small  daily  background  an  asset. 
Excellent  salary  and  benefit  package.  All  repl¬ 
ies  strictly  confidential.  Send  resume  and  sal¬ 
ary  history  tO: 

The  Galluo  Independent 
PO  Box  1210 
Gallup,  NM  87301 


EDITOR 

NATIONAL  PROFESSIONAL  MAGAZINE 

Desirable  Southwest  location 

Dental  Ecxxiomics'  audience  of  98,0CX]  dentists  requires  clear,  crisp  editorial  covering  a  wide  range  of 
professionai,  financiai,  business  management  and  socio-economic  topics. 

We  require  an  editor  who  can  fuifili  those  requirements,  if  you  know  how  to  produce  q  magazine,  analyze 
reader  needs,  identify  trends,  deveiop  and  maintain  sources,  exercise  sharp  editoriai  judgment,  strengthen 
and  poiish  copy,  and  hove  a  flair  for  discussing  complex  matters  in  down-to-earth  language,  we  should 
arrange  a  meeting  to  expiore  the  possibilities. 

Founded  in  1911,  Dentai  Economics  has  an  iiiustrious  history  of  service  to  the  dentai  profession.  More 
important,  the  iast  five  years  hove  been  our  best  ever. 

PennWeii  Pubiishing  Co.  is  diversified,  technologicaiiy  advanced,  and  growing.  We  are  fuiiy  integrated, 
from  compiete  photocomposition  to  piatemaking  and  printing,  through  binding  and  maiiing.  Working 
conditions  and  fringe  benefits  are  exceiient. 

Tuisa  is  a  minimal  hassle  city,  370,000  of  us  (haif  a  miliion  in  the  metro  area)  enjoy  the  mild  winters,  the 
exterKled  springs  and  falls,  easy  access  to  the  superior  cultural/educational  opportunities,  and  theproximity 
to  every  kind  of  outdoor  recreation. 

If  you  would  like  to  help  direct  Dental  Economics  to  even  greater  accomplishments,  write  me  a 
compelling  letter.  Include  a  resume,  but  don't  rely  on  it  alone.  Salary  is  open,  commensurate  with 
experience,  so  give  me  your  requirements,  please. 

Joe  Bessette,  Publisher 
Dental  Economics 
PO  Box  1260 
Tulsa,  OK  74101 


reporter  capable  of  photography  and  layout. 
Room  provided,  company  vehicle  available. 
Fringe  benefits. 

Send  resume  to  The  Nome  NUGGET,  Box  610, 
Nome  AK  99762.  Position  open  mid-May. 

_ JOB  LEADS _ 

PR/EDITORIAL  jobs  nationally.  Twice-a-month 
subscription  rates.  M  Sternman,  68-38  Yellow¬ 
stone,  Forest  Hills  NY  1 1375. 

PHOTOJOURNAUSM 


INTERN  WANTED 

College  student  to  work  on  weekly  newspaper 
45  minutes  from  metropolitan  area.  Contact 
Rich  Kennedy,  The  Spokesman,  (201)  249- 
0012. 


_ PRESSROOM _ 

NEED  QUALITY-CONSCIOUS  press  person, 
experienced  in  web  offset  operation  and 
knowledgeable  in  Goss  Urbanite  Presses.  In 
fast-growing  company  with  excellent  company 
benefits  and  good  working  conditions. 

Zone  5 

REPUBLICAN  PUBLISHING  COMPANY 
Box  791 

Mount  Vernon  OH  43050 

_ PRODUCTION _ 

SUPERVISOR  needed  for  electronics 
department  of  new  national  newspaper  utilizing 
satellite  communications-USA  Today. 
Experience  with  editorial  front-end  systems  or 
computerized  phototypesetting  is  required. 
Individual  should  have  a  technical  school 
dMree  or  equivalent  experience;  minimum  of 
4-5  years  experience  installing  digital  comput¬ 
ers  and  other  electronic  systems,  inis  is  a  work¬ 
ing  supervisor  position;  prior  supervisory 
experience  preferred.  Send  resume  including 
salary  requirement  to: 

USA  Today 

Personnel  Department 
PO  Box  500 
Washington  DC  20044 

PUBUC  RELATIONS 


WRITER  for  small,  established,  growing  New 
York  pr  agency.  Good  general  pr  skills;  capable 
of  working  under  pressure.  Not  a  9-5  job.  Some 
travel.  Excellent  advancement  potential.  State 
salary  requirements.  Box  4220,  Editor  &  Pub¬ 
lisher. 


PRODUCTION 


PRODUCTION 

MANAGER 

Major  daily  in  Zone  5  seeks  an 
experienced  production  manager 
to  be  responsible  for  direction  of  all 
production  processes.  Your  years 
of  experience  should  include  nego¬ 
tiations  and  work  in  a  strong  union 
environment. 

Quality-conscious  applicants  only, 
please. 

We  offer  good  salary  and  fringe 
benefits.  Please  send  a  complete 
resume  and  salary  requirements  to 
Box  4250,  Editor  &  Publisher.  All 
applications  will  be  handled  in 
strictest  confidence. 


EDITOR  &  PUBLISHER  for  May  8,  1982 


HELP  WANTED 


SALES 


ATTENTION — General  managers,  ad  directors 
and  business  managers.  Major  weekly 
magazine  looking  for  a  representative  to  cover 
Zone  4  area.  Newspaper  sales  experience 
necessary.  Salary  commensurate  with 
experience.  Full  benefits.  Send  resume  to  Box 
4185,  Editor  &  Publisher. 


AGGRESSIVE  YOUNG  NEWSPAPER  PEOPLE 
WITH  SUPERVISORY  EXPERIENCE  IN 
ADVERTISING,  BUSINESS,  OR  CIRCULA¬ 
TION: 

Growing  company  in  southern  California  seeks 
account  representatives  for  (1)  California  and 
adjacent  states  and  (2)  Texas  and  adjacent 
states.  Sell  and  install  the  most  sophisticated 
newspaper  advertising,  business,  and  circula¬ 
tion  systems  available  to  the  industry.  Base 
salary  of  $24,000  plus  $250  a  month  over-ride 
for  SIX  months,  expenses,  and  generous  com¬ 
missions.  Good  account  representatives  can 
make  $40,000  or  more  per  year.  Stock  options 
available  to  successful  account  representatives 
promoted  to  regional  manager  positions.  Pref¬ 
erence  given  to  applicants  with  newspaper 
experience  and  evidence  of  management  anil¬ 
ity  who  are  not  intimidated  by  computers.  (Data 
processing  skills,  though  useful,  are  not  re¬ 
quired.)  All  inquiries  kept  in  confidence.  I^one 
(213)  670-7021  and  ask  for  sales  and  service 
manager. 

POSITIONS 

WANTED 


ADMINISTRATIVE 


GENERAL  MANAGER.  AGGRESSIVE, 
knowledgable  all  phases  newspaper 
operations.  Profit  and  people  oriented,  with 
solid  record  of  substantially  lowering  operating 
costs.  Proven  record.  Highest  references.  Box 
4231,  Editor  &  Publisher. 


PUBLISHER:  Put  my  15  years  experience,  plus 
education,  to  work  in  your  newsroom.  At  41,  I 
can  lead  or  follow.  Present  salary  as  managing 
editor  is  $20K.  Good  references.  Available 
after  June  1.  (316)  321-2097  after  4pm. 


PERSONNEL  DIRECTOR!  Experienced  gener¬ 
alist  with  newspaper  experience,  seeks  position 
with  growth.  Potential  in  either  Personnel  or 
Administrative  area.  Excellent  reference.  Reply 
Box  4216,  Editor  &  Publisher. 


ADVERTISING 


ADVERTISING  MANAGER  moving  to  California 
seeks  opportunity.  Have  20  years  experience 
New  York  Times,  plus  trade  and  consumer 
publication.  Box  4214,  Editor  &  Publisher. 


CLASSIFIED  ADVERTISING  MANAGER— 
Best!!  $40,000  brings  me  to  your  paper.  Box 
4124,  Editor  &  Publisher. 


CLASSIFIED  AD  DIRECTOR  with  many  years 
experience:  sales,  incentives,  promos,  budget¬ 
ing,  etc  on  dailies  with  TMC  weeklies:  very  com¬ 
petitive  metro  area.  Currently  emploj^.  Prefer 
Zone  8,  9,  but  will  consider  any  for  right  deal. 
Box  4149,  Editor  &  Publisher. 


WANTED:  Employment  (management  or  sales) 
on  smaller  publication  that  can  benefit  from  my 
20  years  of  classified  and  retail  experience.  I'll 
ive  you  problem-free  professional  dedication, 
ones  7  or  5.  Box  4229,  Editor  &  Publisher. 


ARTIGRAPHICS 


GET  THIS:  I  quit  450,000-circulation  daily  to 
hone  design  and  management  skills  at  ttm  New 
York  Cih  school.  Ready  now  to  be  your  I^ign 
Editor.  Best  of  all:  I'm  a  newsman,  not  typical 
Art-Department  air  head.  Box  4245,  Editor  & 
Publisher. 


STAFF  EDITORIAL  CARTOONIST.  Extremely 
talented  and  energetic.  Strong  artwork,  con¬ 
tent,  and  composition.  NOT  a  Macnelly  clone. 
Self-syndicated  in  4  dailies,  2  weeklies.  Seek¬ 
ing  staff  position  in  Zone  3  or  4,  but  all  serious 
inquiries  considered.  For  resume  and  portfolio. 
Box  4233,  Editor  &  Publisher. 


CARTOONIST 


WIDELY  PUBLISHED  cartoonist  (Playboy,  NY 
Times,  LA  Times  Syndicate  and  more)  seeks 
staff  coition  on  newspaper.  Box  4174,  Editor 
&  PuDlisher. 


POSITIONS  WANTED 


CIRCULATION 


CONTEST  WINNER — District  manager,  6  years 
experience,  strong  on  service,  collections,  and 
carrier  training,  seeks  position  with  medium  or 
large  daily.  Tom  Hair,  Box  249,  Red  Wing  MN 
55066.  Phone  (612)  388-1278. 


CIRCULATION  DIRECTOR  seeking  challenge 
and  opportunity.  14  years  rianagement 
experience.  AM,  PM,  Shopper,  TMC.  Strongon 
promotions.  Age  49.  Proven  people  leader,  tox 
4224,  Editor  &  Publisher. 


DYNAMIC  CIRCULATOR,  presently  employed, 
marketing  degree,  austere,  expertise  in 
external/internal  sales  development.  C^ire 
opportunity  in  New  York  City/suburbs.  Box 
4110,  Editor  &  Publisher. 


VERY  EXPERIENCED  phoneroom  manager. 
WAS  an  outsider  with  one  account.  Could  be  an 
insider  ON  one  account.  Or  WOULD  BE  an  out¬ 
sider  WITH  one  account.  Knows  and  loves  the 
business.  Any  Zones.  Box  4202,  Editor  &  Pub¬ 
lisher. 


EDITORIAL 


AGGRESSIVE,  AWARD-WINNING  editor  seeks 
top  spot  on  daily,  preferably  in  competitive 
situation.  Box  4183,  Editor  &  Publisher. 


BUSINESS  WRITER  is  looking  for  a  position 
with  quality  daily  or  magazine.  Have  strong 
international  experience,  including  fotiegn 
reporting  and  British  gr^ute  degree.  Have 
been  overseas  stringer  for  major  US  weekly. 
Lots  more.  Now  back  and  seeking  challenging 
spot.  Want  to  hear  ideas.  (202)  293-7970. 


BRIGHT,  TALENTED  city  editor  on  small  daily 
seeks  new  challenge  on  a  pro^essive,  small-  or 
medium-sized  daily,  prefer^ly  Zone  5.  Box 
4193,  Editor  &  Publisher. 


DEDICATED  J-grad  with  experience  as  editor  of 
10|500-)-  daily  college  newspaper  and  sum¬ 
mer  reporting  seeks  reporter/layout  position  on 
any  size  newspaper.  Strong  layout,  award- 
winner.  Dick  Clark,  3930  NW  Witham,  #9B, 
Corvallis  OR  97330;  (503)  757-8494. 


SPORTS  EDITOR/WRITER,  winner  of  9 
statewide  awards,  seeks  challenge  on  larger 
daily.  Six  years  experience  as  editorwith  proven 
ability  to  write  and  organize  attractive  daily 
sports  section.  Award-winning  columnist  with 
broad  newspaper  background.  Knows  VDTs, 
MDTs.  Box  4195,  Editor  &  Publisher. 


SPORTS  EDITOR-WRITER.  12  years 
experience  looking  for  a  challenge  in  Zone  2. 
Coverage  or  desk.  Happiest  when  working  hard. 
Box  4222,  Editor  &  Publisher. 


SKILLED  REPORTER.  I'm  a  California  native, 
single,  29,  seeking  a  good  reporting  spot  with  a 
quality  Golden  State  daily.  I'm  a  CSU  J-school- 
trained  (MAJ  in  June).  Seven  years  a  pro.  5 
years  with  dailies.  All  beats,  with  courts/police 
and  Hispanic  affairs  as  specialities.  Fluent 
Spanish.  Excellent  writer,  speller,  source 
developer.  Congenial,  fast,  reliable.  Awards.  I 
am  now  top  reporter  with  small  California  daily. 
Box  4234,  Editor  &  Publisher. 


DESIGN/LAYOUT  MAN — Missouri  University 
MA  with  experience  on  weeklies  and  metro  dail¬ 
ies  seeks  position  as  graphics  editor,  art 
director  or  layout  editor.  Box  4208,  Editor  & 
Publisher. 


DESK— Presently  com  desk  chief  (news  editor) 
at  the  Pendleton  East  Oregonian  (since 
February,  1979)  and  very  tired  of  moving,  I 
want  a  place  to  spend  the  second  half  of  my 
career  in  journalism.  Twenty  years  experience, 
including  seven  on  city  desk  at  smaller  dailies. 
Fast,  accurate:  know  makeup,  VDTs,  photogra¬ 
phy.  My  goal  is  quality.  Size  of  paper  not  as 
important  as  one  that  strives  for  excellence. 
Clifford  Larimer,  2413  SW  Olson,  Pendleton 
OR  97801;  (503)  276-4639  (home),  276- 
2211  (work). 


EXPERIENCED  daily  news/feature  writer  seeks 
new  challenKS  on  quality  daily.  Box  4125, 
Editor  &  Publisher. 


YOUR  MAN  IN  CHICAGO! 

20  years  copy.  2  business  books,  editor  of 
newsletters,  31  awards  for  direct  mail  copy/ 
circulation  promotion  copy.  Marketing  col¬ 
umnist.  Can  handle  camera.  Own  b/w  dar¬ 
kroom.  What  do  you  need  in  ILLINOIS,  WIS¬ 
CONSIN,  INDIANA  or  MICHIGAN?  Have  33' 
boat  and  motorhome  for  travel!  Retainer  or 
project  basis.  (312)  362-0016. 


POSITIONS  WANTED 

EDITORIAL 

EDITOR/PHOTOJOURNALIST  will  make  your 
newspaper  come  alive.  10  years  experience  in 
community  journalism.  Prefer  suburban  weekly 
in  Zones  4,  6,  8,  9.  Richard  Krause,  12690 
Goulburn,  Detroit  Ml  48205;  (313)  372- 
2390. 

EDITOR  of  New  Emiand  weekly  seeks  job  as 
editor  of  weekly  in  ^nsylvania,  Maryland,  or 
Virginia.  Skilled  in  writii^  photography,  and 
layout.  Box  4217,  EditorA  Publiyier. 

EXPERIENCED,  conservative  Washington,  DC, 
area  news  reporter  wants  position  with  con¬ 
servative  newspaper  or  magazine,  preferably  as 
troubleshooter  covering  overseas  "hot  spots.” 
No  liberal  medium  need  reply.  Because  of  old- 
fashioned  views,  applicant  has  been  denied 

^blisher. 

EDITOR  of  one  of  state's  best  weeklies,  with  25 
years'  daily,  wire  service  background  in  large 
and  small  cities,  seeks  editorship  of  larger 
weekly  or  news  executive  slot  on  daily.  Desiring 
quality  product.  Community-minded  and  a 
strong  writer.  Highest  personal,  professional  re¬ 
ferences.  Mid-fifties.  Box  4235,  Editor  &  Pub¬ 
lisher. 

FORMER  WEEKLY  NEWSPAPER  EDITOR, 
edited  in-house  bulletin,  heavy  freelance 
experience,  seeks  position  as  reporter  or  copy 
editor.  Call  Ron  (212)  320-0776. 

GIVE  YOUR  READERS  what  they  want — news 
delivered  with  wit,  flair  and  insight.  Award¬ 
winning  journalist,  experienced  investigative 
reporter,  finds  human  side  to  stories,  handles 
complex  issues.  Seeks  rewarding,  challenging 
position.  Prefer  Northwest,  but  flexible.  Box 
4211,  Editor  &  Publisher. 

JUST  LAID  OFF,  already  itchy.  News  editor, 
29,  packs  prize-winning  layouts,  applauded 
columns.  Seeks  responsible  position  on  agses- 
sive  medium/metro  daily.  I’m  a  j»d.  alTVOT 
experience.  Prefer  Zones  2,  5,  7, 8.  (lall  (507) 
332-7557. 

LIFESTYLE  EDITOR,  28,  on  daily  seeks  feature 
or  reporting  jobon  Northwest  daily.  2Vi  years  in 
field  includes  hard  news  jobs.  BA,  MA,  top 
schools.  Ex-teacher.  In  Northwest  May  29-June 
14.  (815)  895-5745  pm  until  May  29,  (503) 
222-5230  after. 

LOOKING  FOR  THE  BEST?  STOP  LOOKING 
NOW.  Young,  talented  and  ex.perienced  writer 
seeks  newsfeatures  position  in  Zrne  3  or  4.  M A 
in  journalism.  Box  4228,  Editor  &  Publisher. 

NY  TIMES  syndicated  feature  writer  (mid-50's) 
30  years  newspaper  and  PR  writing,  editing, 
pursues  Sunbelt.  CREATIVE  all  challenges! 
Part-time  if  not  full;  money  secondary  reward. 
Box  4081,  Editor  &  Publisher. 

RELIGION  NEWSWRITER— Former  tenured 
college  professor  (PhD  in  religion  and  culture! 
seeks  new  career  as  religion  reporter  with  daily. 
Will  complete  journalism  MA  June,  1982. 
Extensive  clips.  Benjamin  Hubbard.  8592  W 
Villard  Av.  Milvraukee  Wl  53225. 

ROUGHLY  ONE  PERCENT  of  the  current  jour¬ 
nalism  job  openings  are  advertised  in  Editor  & 
Publishier.  National  and  state  award-winning 
sportswriter/deskman  would  like  to  find  out 
about  the  other  99  percent.  Box  4223,  EditorA 
Publisher. 


POSITIONS  WANTED 

EDITORIAL 

EDITOR:  Experienced  pro.  1  can  bring  order  and 
professionalism  to  your  small  or  mid^zed  dai¬ 
ly.  Strongon  people,  training,  technology,  corrt- 
munity  pr.  Bok  4189,  Editor  A  Publisner. 

SPORTS  AWARD-WINNER 

Spent  15  years  as  a  featured  sportswriter  on 
85,(XX)-plus  Zone  9  daily,  regularly  cowering 
all  college  arxl  pro  sports  in  metro  market. 
Strong  on  features  and  under  deadline  pres¬ 
sure.  Have  VDT,  desk,  management,  magazine 
and  wire  service  backgrounrf  Want  to  relocate 
and  stay  put  to  a  nice  family  area  on  a  medium- 
sized  daily.  Box  4249,  Editor  A  Publisher. 

VETERAN  COPY  EDITOR  with  full  spectrum  of 
experience.  Prefer  Southern  coll^  town  or 
city  with  excellent  school  system.  Box  4108, 
Editor  A  Publisher. 

VERSATILE  reporter/photographer,  5  years 
experience  on  one  daily,  seeks  general  assign¬ 
ment  spot  in  Zone  7,8or9.  VDT  ktxiw-how.  Box 
4137,  Editor  A  Publisher. 

MARKETING 

NEWSPAPER  MANAGER  with  MBA  in  market¬ 
ing  seeks  positirxi  on  daily  newspaper.  Box 
4204,  Editor  A  l^blisher. 

PHOTOGRAPHER 

EXPERIENCED  SHOOTER,  33.  strong  editorial 
background  seeks  staff  position  on  small  pro¬ 
gressive  daily  in  Zone  2  or  3.  C  Shoffner,  PO  Box 
9731,  Washington  DC  20016;  (202)  293- 
2500. 

PHOTOJOURNALISM 

PHOTOJOURNALIST  with  Missouri  BJ  and  6>« 
years  daily  experience  seeks  position  with 
design-oriented  mid-size  daily.  VDT,  layout  and 
writing  back  up  good  eye.  Prefer  Zone  5  but  will 
considwany  locale.  Available  now.  Mark  Prout, 
1207  Sierra,  Hannibal  MO  63401. 

PHOTOJOURNALIST  with  20  years 
experience.  Award-winner.  Seeks  staff  position 
on  large,  mid-size  or  small  daily.  Shoots  very 
strong  features,  photo  stories  and  gmeral 
news.  Darkroom  technique  excellent,  farmer 
POY.  Box  4196,  Editor  A  Publisher. 

PRESSROOM 

WORKING  PRESSROOM  FOREMAN 

20  years  experience  from  composing  room 
through  mailing  room,  letter  press  or  offset. 
Would  consider  pressman  position  with  oppor¬ 
tunity  for  advancement.  Bix  4177,  Editor  A 
Publisher. 

PRODUCTION 

PRINTING  MANAGEMENT  GRADUATE,  BS 
degree,  internship  with  major  publisher,  seeks 
challenging  position  with  advancement  oppor¬ 
tunity.  Mac  Rose,  Box  Q,  St  Augustine  FL 
32084;  (904)  471-9000. 

PRODUCTION  MANAGER.  Knowledge,  front  to 
back.  Proven  record  increasing  p^uctivity 
while  lowering  operating  costs.  Highest  refer- 
etKes.  Box  4230,  Editor  &  Publisher. 
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Shop  Talk  at  Thirty 

Setting  the  record  straight 


Every  day  you  pick  up  your  news¬ 
paper,  you're  holding  a  medium  that 
attracts  more  advertising  revenue  than 
radio  and  tv  combined. 

The  American  newspaper  business  has 
never  been  healthier. 

And  we  are  moving  into  the  future  with 
confidence  that  technology  will  enhance 
the  newspaper  business. 

In  short,  our  best  years  are  still  ahead. 

You’ve  probably  heard  about  the  clos¬ 
ing  of  a  few  dailies.  We’d  like  to  set  the 
record  straight.  Yes,  within  the  past  two 
years,  12  daily  newspapers  have  sus¬ 
pended  publication. 

But  within  the  same  two  years,  25  new 
dailies  were  started — more  than  twice  the 
number  that  closed. 

Today,  there  are  over  1 ,700  daily  news¬ 
papers  published  in  more  than  1 ,550  cities 
across  this  country.  There  has  been  no 
substantial  change  in  the  number  of  daily 
newspapers  in  the  United  States  since 
World  War  II. 

At  the  same  time,  daily  newspaper 
circulation  in  the  U.S.  is  nearly  62  million 
according  to  the  most  recent  audit. 
Circulation  has  risen  in  all  but  eight  of  the 
37  years  since  1945. 

Sunday  circulation  is  also  at  an  all-time 
high — 55  million — and  it’s  showing 
steady  growth. 

Newspaper  readership  continues  to  be 
an  almost  universal  habit.  Nine  out  of  ten 
people  have  read  a  newspaper  within  the 
past  five  weekdays  and  that’s  true  for 
young  adults  as  well  as  middle  aged  and 
older  people.  On  any  given  weekday, 
nearly  seven  out  of  ten  adults  read  a 
newspaper.  This  means  over  108  million 
adults  read  a  newspaper  each  day.  And 
this  number  has  remained  steady  over  the 
past  five  years  despite  the  advances  of  tv, 
cable,  magazines  and  radio. 

As  good  as  our  total  readership  is,  it’s 
even  better  among  upscale  people  with 
higher  incomes,  more  education  and  bet¬ 
ter  jobs.  Almost  80%  of  people  with  a 
household  income  of  $35,000  and  over 
read  a  newspaper  yesterday.  Of  course, 
these  are  the  people  with  money  to  spend. 

No  wonder  newspapers  are  still  the 
predominant  advertising  medium.  Our 
share  of  total  advertising  revenue  has 
been  a  consistent  29%  for  over  ten  years, 
despite  intensified  competition. 

In  1981,  advertisers  spent  some  $17.4 
billion  in  newspapers — a  12%  increase 
over  the  year  before.  Neither  tv,  radio, 
nor  magazines  increased  their  revenues 
by  as  many  dollars.  In  fact,  U.S.  daily 

(An  overview  prepared  by  the  News¬ 
paper  Advertising  Bureau  and  distributed 
to  newspaper  publishers  during  the  1982 
ANPA  meeting  in  San  Francisco,  April 
27.) 
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newspapers  sold  over  half  a  billion  doll- 
lars  more  advertising  last  year  than  radio 
and  tv  combined. 

One  good  reason  newspapers  are  con¬ 
tinuing  to  outpace  other  media  is  that  they 
move  merchandise.  Retailers  in  local 
markets  across  the  nation  know  this  bet¬ 
ter  than  anyone.  That’s  why  we  con¬ 
sistently  get  the  lion’s  share  of  retailer 
advertising  dollars.  Our  business  is 
healthy  and  growing. 

Part  of  that  growth  is  due  to  more 
interested  and  responsive  readers  who 
are  discovering  that  newspapers  have 
changed  dramatically  in  the  past  few 
years.  There  are  more  sections  in  today’s 
newspaper,  covering  a  wider  range  of 
subjects  than  ever  before — like  food, 
sports,  entertainment,  finance,  science, 
health  and  travel.  More  newspapers  now 
carry  pages  devoted  to  special  interest 
editorial.  For  example,  66%  of  daily 
newspapers  carry  business  news,  78% 
feature  food,  and  66%  cover  health.  This 
is  the  kind  of  information  people  want  and 
need  today,  and  newspapers  are  respond¬ 
ing. 

But  newspaper  readers  don’t  spend 
$5.5  billion  each  year  to  buy  daily  news¬ 
papers  just  for  news  and  information. 

They  also  buy  papers  for  the  advertis¬ 
ing.  In  fact,  15%  of  all  retail  purchases  are 
made  by  people  who  looked  for  and  read 
newspaper  ads  about  merchandise  the 
very  day  they  bought.  More  consumers 
look  forward  to  the  advertising  in  news¬ 
papers  than  in  other  major  media.  And, 
one  reason  they  look  forward  to  news¬ 
paper  advertising  is  because  they  trust 
that  advertising. 

In  a  recent  survey,  1,000  respondents 
were  asked  which  of  the  five  major 
media — newspapers,  television,  radio, 
magazines,  mail — they  felt  had  the  most 
believable  advertising.  Forty-two  per¬ 
cent  of  the  respondents — almost  half- 
said  newspapers  contained  the  most 
believable  advertising.  Twenty  six  per¬ 
cent  named  television  while  radio,  maga¬ 
zines  and  direct  mail  were  each  men¬ 
tioned  by  less  than  15%  of  the  people  we 
contacted.  Clearly,  newspapers  scored 
the  highest.  That’s  good  news  for 
advertisers  who  use  newspapers  to  con¬ 
vey  their  messages. 

But  there’s  a  lot  more  good  news  for 
newspaper  advertisers  today,  particular¬ 
ly  those  who  advertise  nationally.  Just 
within  the  past  year,  a  nationwide  pro¬ 
gram  has  been  launched  to  make  nev/s- 
papers  easier  to  use  and  more  efficient. 
That  program  is  called  "Newsplan,”  and 
a  part  of  it  enables  national  advertisers  to 
earn  discounts  by  contracting  for  multi¬ 
ple-page  schedules. 

Another  part  is  the  creation  of  Stan¬ 


dard  Advertising  Units,  which  allows 
agencies  and  national  advertisers  to  simp¬ 
lify  the  purchase  and  placement  of  news¬ 
paper  advertising  across  the  nation. 

In  addition,  we’ve  introduced  national 
market  research  data — something 
advertising  pros  have  requested  for 
many  years.  And  to  make  it  easy  to  use, 
we’ve  put  it  into  a  computer  system. 
Further  efforts  are  underway  to  simplify 
purchasing  and  billing  of  newspaper 
advertising.  One  result  of  these  efforts 
has  been  the  development  of  the  News¬ 
paper  Co-Op  Network — or  NCN — which 
makes  it  easier  for  national  advertisers 
and  their  agencies  to  place  co-op  dealer 
list  advertising  in  multiple  markets. 

Are  these  efforts  succeeding? 

Well,  last  year  national  advertising  was 
the  fastest-growing  category  in  the  news¬ 
paper  business — up  17%  from  the  year 
before. 

The  initiative  and  innovation  that’s 
making  our  national  advertising  program 
more  efficient  and  competitive  is  chang¬ 
ing  our  product  as  well.  We’re  applying 
state-of-the-art  technology  to  virtually 
every  area  of  newspaper  production. 

If  you  look  at  history,  you’ll  find  that 
people  don’t  forsake  one  medium  for 
another.  On  the  contrary,  as  media 
opportunities  multiply,  people  learn  to 
use  each  new  medium  to  meet  their  speci¬ 
al  needs  and  expanding  interests. 

This  does  not  mean  newspapers  are 
ignoring  the  opportunities  to  exploit 
electronic  media.  We’re  actively 
experimenting  with  electronic  publish¬ 
ing. 

From  publishers  to  pressmen,  there’s  a 
total  commitment  to  provide  the  best 
possible  product  for  readers  and  advertis¬ 
ers.  And  good  newspapers  have  a  strong 
edge  over  the  other  media  in  coverage  of 
the  great  issues  of  this  decade — the  eco¬ 
nomy,  ecology,  energy,  budgets,  welfare 
reform,  defense.  Why?  Because  we  can 
give  greater  attention  to  these  important 
issues  with  more  background  information 
and  more  in-depth  analysis.  We  think  the 
public  realizes  this,  and  understands  the 
value  we  offer  for  about  a  quarter. 

It  all  comes  down  to  one  simple  fact. 
Newspapers  communicate — and  today, 
they  do  it  more  productively  and  effec¬ 
tively  than  ever  before. 


LEE  DIRKS 
&  ASSOCIATES 

Professional  Assistance 
To  Newspaper  Owners 
On  Appraisals  and  Sales 

Suite  3870/400  Renaissance  Center 
Detroit,  Michigan  48243 
313-259-0080 
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Valuable  new  titles  to  add  to  your  library  from  the  collection 
of  books  about  newspapering — editing,  writing,  and  related 
subjects — available  by  mail  through  Editor  &  Publisher 


322— ADVERTISING  MEDIA  SOURCEBOOK  AND 
WORKBOOK,  Second  Edition,  by  Barban, 
Jugenheimer,  Young  and  Turk.  Outlining  the  media 
buying  process  and  relationships  between  advertisers, 
agencies  and  media  with  complete  description  and  illus¬ 
trations  of  all  media  and  research  sources  available  for 
marketing,  media  planning,  etc.  169  pages,  8  x  11  soft 
cover.  $15.95. 


324— LATIN  AMERICAN  MEDIA:  Guidance  and 
Censorship,  by  Marvin  Alisky.  Investigates  freedom  of 
the  press  in  each  Latin  American  nation,  emphasizing 
television  and  radio.  Illustrates  government  use  of  media 
for  propaganda  and  suppression.  Indexed.  265  pages. 

$24.95 


325— THE  FREE-LANCE  WRITER'S  SURVIVAL 

MANUAL,  by  Ernest  E.  Mau.  A  guide  to  earning  a 
living  in  this  field.  Information  on  recording  business  ex¬ 
penses,  marketing  techniques,  writing  contracts,  financial 
management,  etc.  Indexed.  Illustrated.  256  pages. 

$12.95 


326— CRISIS  IN  INTERNATIONAL  NEWS,  Policies 
and  Prospects,  by  Jim  Bichstad  and  Michael  H. 
Anderson.  A  guide  through  the  maze  of  controversy  over 
proposals  for  a  New  World  Information  Order  with  a 
compilation  of  essays  specially  written,  and  essays  or 
speeches  presented,  by  leading  journalists.  Texts  of  offi¬ 
cial  UN  and  UNESCO  documents  on  the  subject.  473 
pages.  Indexed.  $28.50 


327—  REPORTING  NEWS  IN  DEPTH,  by  Sidney 
Kobre.  An  advanced  reporting  text  which  applies  the 
behavioral  sciences  to  journalism  linking  current  page  one 
news  to  the  broader  problems  of  society  which  have  an 
impact  on  the  lives  m  readers.  Illustrated.  369  pages. 

$22.50 

328—  ELECTRONIC  AGE  NEWS  EDITING. by  Harry 

W.  Stonecipher,  Edward  C.  Nicholls  and  Douglas  A. 
Anderson.  A  reference  work  for  the  journalist  v^o  has 
moved  or  is  moving  from  the  traditional  newsroom  into 
the  electronic  world.  Goes  beyond  editing  and  copy  proc¬ 
essing  to  style,  makeup,  readability  and  the  laws  of  libel, 
etc.  Indexed.  343  pages.  $22.95 


330— BROADCASTING  IN  AMERICA,  A  Survey  of 
Television,  Radio,  and  the  New  Technologies 
(Fourth  Edition),  by  Sydney  W.  Head  with  Christ¬ 
opher  H.  Sterling.  Dealing  with  the  evolution  of  broad¬ 
casting,  programming  and  advertising  developments,  dis¬ 
cussing  new  media  and  delivery  systems  as  well  as  FCC 
regulations  and  deregulation.  Indexed.  642  pages. 

$20.95 


331 — MEDIA,  An  Introductory  Analysis  of  Ameri¬ 
can  Mass  Communications,  (Third  Edition),  by 

Peter  M.  Sandman,  David  M.  Rubin  and  David  B. 
Sachsman.  Written  to  help  media  consumers,  as  well  as 
future  media  professionals,  understand  the  media,  so  that 
the  former  can  consume  more  caub'ously,  so  that  the 
latter  can  perform  more  effectively,  so  both  can  stuggle  to 
improve  the  content.  Indexed.  525  pages.  $17.95 


332— COPY  EDITING  (Second  Edition),  by  Judith 
Butcher.  A  practical  manual  for  all  who  prepare  type  and 
illustrations  for  publication.  Intended  for  the  book  field 
but  useful  to  all  editors.  Indexed  331  pages.  $49.50 


333— WITHOUT  BIAS,  A  Guidebook  for  Nondis- 
criminatory  Communication  (Second  Edition), 
edited  by  Judy  E.  Pickens.  Demonstrates  how  to  iden¬ 
tify  and  eliminate  conscious  or  unconscious  biases  based 
on  sex,  disability,  age  and  other  qualities.  Real-life  cases, 
examples  and  anecdotes  help  explain  application  of  the 
laws  in  this  area.  Indexed.  200  pages.  $10.95 


334— INTERPRETATIVE  REPORTING  (Eighth  Edi¬ 
tion),  bv  Curtis  C.  MacDougall.  A  'liow  to  do  it" 
manual  for  journalistic  fact-finders  following  the  author's 
belief  that  "the  best  approach  is  mastery  of  the  basic 
principles  of  reporting  and  writing  and  that  attempts  to 
shortcut  the  learning  experience  are  unwise. .  .  .  This  is 
one  book  that  never  has  abandoned  the  basics."  Indexed. 
588  pages.  $16.95 


335— STAND  UP-SPEAK  UP-OR  SHUT  UP,  A  Prac¬ 
tical  Guide  to  Public  SpaaUng,  by  L.  Perry  Wilbur. 
Useful  to  all  executives  who  have  to  speak  in  ptiblic,  with 
tips  on  how  to  control  stage  fright,  use  gestures,  gM  and 
keep  people's  attention,  etc.  Indexed.  1%  pages.  $12.95 


336— WRITER'S  A  PHOTOGRAPHER’S  GUIDE  TO 
NEWSPAPER  MARKETS,  by  Joan  and  Ronald 
Long.  A  marketing  list  for  writers,  photographers  and 
artists  for  leading  newspapers,  including  religious,  col¬ 
legiate,  etc.  Spiral  bound.  156  pages.  $9.95 


337— COMMUNICATION  AND  SOCIAL  CHANGE 
IN  DEVELOPING  NATIONS:  A  Critical  View,  by 
Goran  Hedebro.  Analyzing  questions  concerning  the 
role  of  information  in  social  change:  How  can  mass  media 
contribute  to  national  and  local  development,  for  educa¬ 
tional  purposes,  the  free  flow  of  information  in  the  Third 
World.  Indexed.  142  pages.  $7.95 


338— THE  WORLD  NEWS  PRISM:  Changing 
Media,  Clashing  Ideologies,  by  Willian  A.  Hachten. 
Outlines  and  analyzes  the  major  issues  and  recent  topical, 
controversial,  and  often  misunderstood  developments  in 
international  news  communication.  Considers  future 
evolution  in  technology  and  impact  of  the  news  media. 
Indexed.  133  pages.  $8.95 


339— ADVERTISING  MEDIA,  by  Donald  W. 
Jugenheimer  and  Peter  B.  Turk.  A  textbook  on  adver¬ 
tising  media  planning  and  buying  process,  marketing 
strategies,  media  mix_.formulas  for  media  calculations. 
Indexed.  220  pages.  $25.95 


340— MASS  COMMUNICTION  THEORIES  AND 
RESEARCH,  by  Alexis  S.  Tan.  Its  main  objective  is  to 
present  and  integrate  results  of  significam  communication 
research  within  theoretical  frameworks.  Academic,  but 
not  technical,  to  be  used  as  a  text  for  upper  level  under¬ 
graduate  students  and  beginning  graduate  courses  in  mass 
communication  theory  or  mass  media  and  society.  In¬ 
dexed  312  pages.  $26.95 
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The  Scripps-Howard  Foundation  salutes  the  American  Newspaper  Publishers 
Association  for  an  achievement  three  years  in  the  making.  In  a  joint  effort  with  the 
American  Society  of  Newspaper  Editors,  ANPA  has  just  published  “Free  Press 
&  Fair  Trial,”  which  provides  in  84  fascinating  pages  the  history  of  these  essential 
ingredients  of  the  American  system,  from  Runnymede  to  the  present  day. 

The  text,  a  revision  of  a  classic  first  issued  by  ANPA  in  1967,  should  be  required 
reading  for  anyone  involved  in  the  press  and  the  law,  or  simply  in  good  citizenship.  It 
has  been  priced  to  encourage  wide  distribution:  $2  for  tbe  single  copy,  $1.50  each  for 
bulk  orders  of  between  10  and  49  copies,  and  $1  each  for  bulk  orders  of  50  or  more 
copies.  Postage  and  handling  are  included. 

To  keep  costs  down.  The  ANPA  Foundation  provided  all  composition,  and  ANPA 
and  ASNE  are  not  charging  for  handling.  The  Scripps-Howard  Foundation  has  been 
pleased  to  subsidize  printing  costs  so  that  all  revenue,  after  delivery  charges,  can  be 
earmarked  for  First  Amendment  activities  of  tbe  sponsoring  organizations. 


A  Special  Salute 

)oe  R.  Seacrest  of  the  Lincoln 
Journal  Star  Printing  Co.  played 
a  key  role  in  the  project  as  chairman  of 
ANPA  s  Press/Bar  Committee. 
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